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> PREMIER BUYS SMS ASSETS. ..Premier Technology has NCAMA’s 1991 convention is slated for Oct. 24-27 at the Omni Hotel 
reached an agreement in principle to acquire the video gaming in Durham. For more information, contact Bobby or Cindy Earp at 
product assets of SMS Manufacturing Corp., with closing to follow (919) 584-4833. 
leek KANEKO ADDS KRAMER. . .Kaneko USA Ltd. has appointed 
“We at Premier are extremely excited about the opportunity that this Tom Kramer to the position of national sales manager. He worked 
acquisition provides,” said Premier president Gil Pollock. ‘In addi- most recently for the Sanyo Fisher USA Corp. “Tom brings to us over 
tion to SMS having the best product in the video lottery field, the ad- eight years of electronics experience and will be a valuable asset 
dition of Sal Mirando and his excellent staff will strengthen our en- to our marketing team,” said Kaneko USA president Marty Glazman 
tire organization. This acquisition fits into our long-term growth plans 
to diversify Premier from a one-product (pinball) company.” KANSAS LOOKS AT VIDEO GAMING. . .Kansas is the latest 
Said Mirando, “lam pleased with this opportunity, since it will afford state to express interest in legalized video gaming to ease its eco- 
us increased manufacturing capacity that the video lottery field will nomic woes without raising taxes. Forty-five-year coin-op veteran Stan 
need to satisfy the future demand.” Chilton, president and owner of Chilton Vending Co. in Wichita, re- 
ae pee oa — cently spearheaded an effort to have the state lottery commission 
Premier will now be structured to have the Gottlieb pinball division add regulated, payout video poker machines to its existing products 
and the SMS division. Mirando will continue to head the sales, mar- (scratch tickets, pull-tabs, and Lotto America) 
keting, and engineering functions of SMS, which will still be located 
in New Jersey. All of the manufacturing will be moved to Premier’s State amusement operators joined with members of the Kansas Au- 
facilities in Bensenville, Ill. tomatic Merchandisers Association to push for operator involvement 
in such a program, but it did not pass in the legislative session that 
> MOVING PRODUCT IN POLAND...Robert Herman of Ace ended in mid-April. This and related issues like sales taxes are of 
Amusement in Brooklyn, N.J., fresh from attending the first-ever coin- vital importance to both the vending and amusement operators of 
op expo in Warsaw on April 3-6, reports that the show was good for Kansas. They plan to continue fighting for legalized video gaming. 
game manufacturers and even better for parts suppliers. Kansas legislators also saw a high level of interest in riverboat gam- 
‘‘My initial impression is that the parts people did very well, which bling this session, due to its recent inception in neighboring lowa 
is somewhat surprising,’ he said. “That must mean there are a lot (Illinois’ riverboat gambling will begin soon). Another factor in the 
of machines underground in Poland, because | didn’t see one video Kansas equation is the admitted existence of gray area games. Ac- 
game anywhere in Warsaw. The only jukebox | saw was a used one.” cording to the Kansas City Star, ‘There are already 7,000 video pok- 
Most of the exhibiting distributors and manufacturers were Europe- er machines in taverns across the state. But the people who play them 
an, though American firms did have a presence there. European slot cannot legally win money.’ Video gaming and riverboat gambling 
Poland, were everywhere, Herman says. Many exhibitors have already hound and horse racing operations. 
signed up for next year's expo. OPEN HOUSE AT MONDIAL. . .Mondial International will stage 
‘My cousin George (Herman, the show chairman) is very excited an open house for its branch in the Pittsburgh area on Saturday, May 
about the turnout for this year’s show,’ he said. ‘Poland looks like 4. It will take place at Conley’s Motor Inn in Monroeville, Pa. For more 
it’s going to be a great market for the coin-op industry.” Look for pho- information, contact new branch sales manager Doug Wilson at (412) 
tos of the show in our June issue. 733-1220. He was most recently with Hilltop Distributors in West Vir- 
ginia, a company he started in 1988. 
> SEEKING VIDEO LOTTERY UNITY... .A group of video lot- “Doud’ asarel , re 
; g's years of experience (since 1969) in the coin-op industry, es- 
tery machine manufacturers—including SMS, Merit, Grayhound, cally j Saini thal 
PARS Electronics, Kramer, and |GT—met with AMOA representatives ee sais WtRE ade EEE cours pissed al a 
in Chicago on March 18 to ponder this question: would it be possi- dial executive vice president Tony Yula Jr g 
ble to pool their energies to assist in the passage of video lottery 
legislation? EDISON BROTHERS NAMES MCAULIFFE...Edison 
Former AMOA president Wally Bohrer, who represented the associ- Brothers Mall Entertainment, a division of Edison Brothers Stores, 
ation along with current president Jim Trucano, said, “The first meeting has appointed George McAuliffe to the position of vice presi- 
was successful to the point that we're going to attempt to put together dent/general sales manager. 
an affiliation of manufacturers, operators, and state associations. The He began his career in 1979 as a store manager for one of the Time- 
object is to work together toward achieving positive legislation. There Out family amusement centers. From there McAuliffe advanced 
are many disjointed efforts currently being undertaken. We want to through several management positions, ultimately becoming divi- 
be a catalyst for future action that will benefit the coin machine sional general manager. When Edison Brothers acquired the Time- 
industry. Out chain last year, he was named director of anchor entertainment 
Added Trucano, ‘The meeting went extremely well. There seems to centers. 
be a lot of interest on the manufacturers’ part to form a coalition. We ; ; 
(AMOA) would like to work with them to present a better image of COMIC STRIP DEBUTS... .This month marks the inaugural edi- 
video lottery nationally.” The group held its second meeting on April tion of “Coin Quips, "a comic strip that takes a tongue-in-cheek look 
17 in Chicago. at the coin-op industry. The first one appears on page 150. The strip 
will focus on a timely subject each month; comments are welcome. 
> N.C. ASSOCIATION CHANGES NAME. ..The North Caroli- IT’S A BOY!. . .Congratulations to Jean-Marc Laniel of Laniel Cana- 


na Coin Operators Association has changed its name to the North 
Carolina Amusement Machine Association. The association felt a 
change in name should coincide with its recent incorporated status, 
indicating that it’s undergoing a fresh start. 


da and his wife Marie-Josee, who gave birth to son Francois on March 
7. He weighed in at 6 pounds, 13 ounces. Francois is the fifth grand- 
child for Laniel Canada’s Gaetan Laniel (the other four are all girls). 
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available in a large variety of standard and 
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Call or write for FREE HAPP CONTROLS catalog 


Happ CONTROLS, inc. 


Manufacturers of Electronic Controls 
106 Garlisch « Elk Grove. IL 60007 
Phone (708) 593-6130 
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Rowe International 
and Rowe’s Participating Distributors 
Announce a 


Special 
Financing Promotion 
On The 
LaserStar CD 100A 


Offer valid May 1 - June 15, 1991 


Void where prohibited by law. 





See your local participating ROWE distributor 
for payment terms, qualifications and details. 


Whippany, N.J. 07981 
(201)887-0400 


nent POLL 


Buying the right game can be a ‘‘make-or-break”’ proposition for the operator. This chart is based 
on operator evaluations and is designed to provide information needed to make prudent game pur- 
chases. The longevity points indicate a game's staying power. 


VIDEO & PINBALL COMBINED 


POINT 
VALUE 







MONTHS MONTHS 
ON IN 


MFG. CHART TOP 10 





2 SO OS aN 


Race Drivin’ 
Fun House 
Hard Drivin’ 
High Impact Football 
Pit-Fighter 

Street Fighter II 
Simpsons 

F-15 Strike Eagle 
Final Fight 

Elvira 

Final Lap 

Final Lap 2 
TMNT 

Whirlwind 

Rai Den 

Turbo Out Run 
Four Trax 

Super Off Road 
Diner 

Dr. Dude 
Earthshaker 
G-Loc 

Space Guns 
Cyclone 

WWE Super Stars 


(Atari) 
(Williams) 
(Atari!) 
(Williams) 
(Atari) 
(Capcom) 
(Data East) 
(MicroProse) 
(Capcom) 
(Bally/Midway) 
(Atari) 
(Namco) 
(Konami) 
(Williams) 
(Fabtek) 
(Sega) 
(Atari) 
(Leland) 
(Williams) 
(Bally/Midway) 
(Williams) 
(Sega) 
(Taito) 
(Williams) 





(American Technos) 


-REDEMPTION 


8.66 
8.55 
8.32 
8.29 
8.03 
8.00 
7.94 
7.87 
119 
148 
7.74 
7.69 
7,67 
7.43 
7.41 
7.38 
7.38 
7.36 
7.36 


7.30 
7.15 









POINT 







































POINT POINT 
VALUE VALUE VALUE 
ALLEY BOWLERS ROLL DOWNS SINGLE CRANES (cont.) 
1. Skee-Ball (Skee-Ball) 8.48 1. Roll Down (Bay-Tek) 6.44 9. Skill Crane (Grayhound) 5.80 
2. Smartball (Smart) 6.40 2. Poker Roll (SMS/Coastal) 5.63 10. Action Claw (Betson) 5.67 
3. Croaker (Exidy) 5.00 3. Dino-Roll (Se/de/) 5.20 
4. F.A.B. Target Ball (FAB) 4.80 4. Fielder’s Choice (Bay Tek) 5.20 NOVELTY 
5. Twister (Exidy) 4.40 5. Clown Roll Down (Bay Tek) 5.00 Go Wie nly ater. (Date Each (8413 
6. Quackers (Seidel) 4.67 . Wacky Gator (Data East) 
SPORTS GAMES 2. Pop-A-Ball (SMS/Coastal) 7.93 
3. Rock-N-Bowl (Bromley) 7+50 
1. Shoot To Win (Smart) 6.62 SINGLE COIN PUSHERS 4. Cosmo Gang (Data East) 7.43 
3. Pro Pitch (Doyle) 6.13 SA. 
2. Rock N’ Roll (Betson) 7.00 6. Whac-A-Mole 7.23 
&) POPP SHOP aD A-SnOh © 9.92 3. Wedges/Ledges (Betson) 6.60 (Bob’s Space)) 
5. Championship Basketball 5.71 4. Starburst (CCI) 5 00 7. Knock Down (Meltec) 7.07 
(Cray AGEING 5. The 2001 (GaMCO) 3.60 8. Big Mouth (Meltec) 7.06 
6. Batter Up! (Doyle) 9.57 9. Shoot Out (Meltec) 6.80 
7. QB Challenge (Natl. Sports) 5.20 10. Can Alley (Bob’s Space) 6.71 
8. Putting Challenge (ICE) 5.09 SINGLE CRANES 11. Skee Toss B.C. 6.63 
9. Hot Shots (Vari-Tech) 4.38 1. Big Choice (Betson) 7.11 (Betson/Skee-Ball) 
10. Superstar Basketball 4.14 2. Big Choice Ltd. Edition 12. Boom Ball (Meltec) 5.75 
(Kramer) (Betson) 6.89 13. Reel Poker (Betson) 5.50 
3. Top Choice (Betson) 6.38 14. BozoPrizeGame(Yankee) 5.42 
JR. BASKETBALL 4. Hollywood (Hollywood) 6.33 15. Bozo Blast-Off (Design Plus) 5.40 
1. Bozo Basketball 5. Clean Sweep (Smart) 6.14 16. Mr. Six Gun (Vari-Tech) 5.29 
(Design Plus) her 6. Clean Sweep Jumbo 6.09 17. Rebound (CC/) 5:25 
2. Dribbles (Betson) 6.88 (Smart) 18. Toss Em (CC/) 5.00 
3. Jr. All American (CC/) 7. Tiger Paw (Drews) . Sidewinder (Bob’s Space) 
4. Shoot To Win Jr. (Smart) 8. Skill Crane (SMS) . Roosta Shoota (Coasta/) 
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Sarl POLL 


VIDEO KITS 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 


. High Impact Football 8.29 . All American Football 6.00 
(Williams) (Leland) 

. Pit-Fighter (Atar/) 8.03 . Bowl-O-Rama 

. Street Fighter Il (Capcom) — 8.00 (Leprechaun) 

. Final Fight (Capcom) 7.79 . Arch Rivals (Bally/Midway) 

. Rai Den (Fabtek) . Championship Sprint (Atari) 

. Turbo Out Run (Sega) . . Rollergames (Konami) 

. WWF Super Stars . Capcom Bowling (Capcom) 
(Am. Technos) . Tri-Sports (Bally/Midway) 

. Magic Sword (Capcom) . . Growl (Taito) 

. Track-Pak (Leland) . Thunder Fox (Taito) 

. Super Spy (SNA) . . Baseball Stars (SNK) 

. Carrier Airwing (Capcom) . Combatribes (Am. Technos) 

. Cyberball 2072 (Atari) . U.N. Squadron (Capcom) 

. Golden Axe (Sega) . Hydra (Atari) 

. Smash TV (Williams) : . Double Dragon 3 

. Blood Bros. (Fabtek) (Am. Technos) 

. Tetris (Atari) ; . Crime City (Taito) 

. RoadBlasters (Atari) . . Golden Tee Golf (Strata) 

. Hit The Ice (Williams) . Top Landing (Taito) 


VIDEO DEDICATED 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 
. Race Drivin’ (Atari) 8.66 345 . G-Loc (Sega) 7.30 354 
. Hard Drivin’ (Atari) 8.32 1202 . Space Guns (Taito) 7.18 119 
. F-15 Strike Eagle 7.87 45 . Rampart (Atari) 7.06 52 
(MicroProse) . Galaxy Force 7.05 174 
. Final Lap (Atar/) 7.74 930 (Sega) 
. Final Lap 2 (Namco) 7.69 126 . Mad Dog McCree 7.00 23 
. TMNT (Konami) 1:67 789 (Betson) 
. Four Trax (Atari) 7.38 484 . Out Run (Sega) 6.88 
. Super Off Road (Leland) 7.36 966 . G.P. Rider 6.85 


PINBALLS 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 
. Fun House (Williams) 8.58 195 . Checkpoint (Data East) 6.85 19 
. The Simpsons (Data East) 7.94 281 . Riverboat Gambler (Willams) 6.79 144 
. Elvira (Bally/Midway) 7.78 734 . Rollergames (Williams) 6.68 201 
. Whirlwind (Williams) 7.43 626 . Police Force (Williams) 6.57 575 
. Diner (Williams) 7.36 143 . Taxi (Williams) 6.54 567 
. Dr. Dude (Bally/Midway) 7.34 222 . Back to the Future 
. Earthshaker (Williams) 7.31 1025 (Data East) 6.31 85 
. Cyclone (Williams) TAZ 859 . Jokerz! (Williams) 6.28 480 


CONOR WN — 





* New or reappearing games. 
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braham Lincoln said in his speech at 
Gettysburg, ‘‘The world will little 
note nor long remember what we say 
here.’’ Could I safely say that he was 
greatly mistaken? In fact, the world has 
long remembered what Lincoln said. His 
words live in school classrooms across 
the country as students utter ‘‘fourscore 
and seven years ago...’ for the first time. 

Newspaper reporters at that time were 
puzzled about why the president had the 
audacity to give such a speech—such a 
short speech. It lasted only several 
minutes, compared to the other guy (I’m 
afraid I little noted nor long remembered 
his name) who talked for nearly two 
hours. Reporters whispered among 
themselves that Lincoln had really goof- 
ed this time. They didn’t appreciate what 
they had been a witness to. 

Can you imagine being in the audience 
on acold November day in 1863, listen- 
ing to atwo-hour speech? Far from con- 
centrating on the words, no matter how 
eloquent, you would probably have been 
shuffling from one foot to the other to 
stave off the frostbite setting in, hoping it 
would end soon. 

Then up steps Lincoln. Were spectators 
groaning about listening to another 
lengthy speech? Perhaps the significance 
of his words were overshadowed by the 
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— THE EDITOR 


Have we made 


a difference 


relief that it didn’t take long! Maybe it was 
appreciated, even if it was for all the 
wrong reasons. 

However, 128 years later we look back 
and are awestruck by the beautiful sen- 
timents of what he said. We encourage 
our kids to memorize the whole speech 
because it has such special meaning. We 
remember the devastation of the Civil 
War and can’t help but feel for those that 
lived then. We are overwhelmed by what 
was accomplished. 

The coin-op industry is the accumula- 
tion of what happened in the past. Would 
things have been different if bingo 
machines had been welcomed with open 
arms? What would have happened if 
manufacturers hadn’t been forced to offer 
operators something to take the place of 
the outlawed machines? 

Weare standing in a time warp, strug- 
gling to exist in an ever-changing world, 
trying to hold on to the familiar but mak- 
ing decisions for the future. We will never 
be able to stay where we are or go back. 
We are here because of those who stood 
in our place years ago, wondering what 
lay ahead. Weare their future. Their deci- 
sions and actions brought the industry to 
where it is today. What would they have 
done differently had they known what we 
know now? 


Right now we are in a transition as we 
go from 45s to CDs and from gray area 
games to legalized video pokers. What we 
do now will have a profound effect on 
those coming after us. Will they wonder 
why we did some of the things we did? Of 
course they will. How could they not 
question certain things? They are the 
future we are molding now. 

This industry is not existing simply for 
today; it is surviving to nurture the in- 
dustry that will be. It doesn’t seem so long 
ago that 1984 was the very, very distant 
future. When I was in high school, even 
a wild imagination could not conjure up 
some of the technology available today. I 
don’t know if those who had a say in how 
the industry progressed thought about the 
future. But whether they did or not, we 
will long remember what they did. Let’s 
make the right decisions and look ahead 
so that one day the newcomers will look 
back and say to us, ‘*“Thank you for mak- 
ing our industry a little better.’’ C1 


elniv anwucek) 


Valerie Cognevich 
Editor 
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N EWS 


AAMA, AMOA ready for Washington 
Conferences in May 


Both industry trade associations— 
AAMA and AMOA—will have the ear of 
congressmen and senators at their respec- 
tive Washington Conferences in May. 

AAMA’s 1991 Legislative Con- 
ference/Annual Meeting takes place May 
5-9 at the Hyatt Regency on Capitol Hill. 
AAMA members will be briefed on House 
and Senate bills that may impact the in- 
dustry by Sen. Barbara Mikulski (D-Md.), 
Rep. Jim Hayes (D-La.), Rep. Michael 
Oxley (R-Ohio), and Sen. Orrin Hatch 
(R-Utah). 

Also, U.S. trade representatives will 
discuss business opportunities for AAMA 
members in Eastern Europe and South 
America, as well as the free trade agree- 
ment between the United States and Mex- 
ico. Commerce Department represen- 
tatives will focus on possibilities in South 
America. 

Other activities include appointments 
with congressmen and senators; the Con- 
gressional Reception, which will feature 
an autograph session by Washington Red- 
skins players Mark Rypien and Jeff Bostic 
and appearances by Nintendo’s Mario and 
Michaelangelo the Ninja Turtle; a trip to 
the FBI training facility; and a tour of the 
White House. 


AMOA’s 1991 Government Affairs 
Conference, to be held May 19-21 at the 
Hyatt on Capitol Hill, offers operators a 
rare opportunity to meet with their con- 
gressmen and receive updates on the in- 
dustry ’s most pressing issues: dollar coin 
legislation, video gaming, cigarette ven- 
ding, jukebox licensing, tax develop- 
ments, and more. 

In addition to congressional visits and 
the political workshop/issues briefing, the 
popular pinball, coin-op basketball, and 
electronic dart tournament for con- 
gressmen and their families and staff takes 
place on May 21. The event, held in con- 
junction with the Congressional Recep- 
tion, drew over 900 participants last year. 

The top winners will have prize money 
donated to their favorite charities on behalf 
of AMOA. Each participant will also 
receive a piece of plush from crane games 
on display. The tournament site is the 
Longworth House Office Building. 

For information on registration, con- 
gressional appointments, housing, and 
airline travel (discounted by AMOA 
through ATI Travel Management), con- 
tact ATI direct at (800) 477-4561 or (312) 
644-6642 in Illinois. 
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These Harley-Davidson enthusiasts, who traveled to Daytona, Fla., in March for an exposition on the famous motorcy- 
Cle, took time out to enjoy Bally/Midway’s latest pin—named, of course, Harley-Davidson. 
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Bring the arcade to 
the player 


Playtime Arcade, based in Millbury, 
Mass., has developed a mobile arcade to 
deliver games to previously inaccessible 
areas. 

All control panels, coin door 
assemblies, power supplies, and monitors 
are interchangeable for easy trouble- 
shooting. The monitors can be changed 
from horizontal to vertical with little 
effort. 

The mobile arcade’s features include: 
e A choice of over 100 arcade games 

from which to select. 

e A set-up time—for only one person— 
of five minutes. 

e A heavy-duty tandem trailer with 
removable hitch and four permanently 
mounted fold-up jack stands for 
leveling. 

e¢ Plywood construction laminated with 
white fiberglass. 

e Side doors that swing up to provide 
shade from the sun; when closed, they 
provide a double security lock and 
weather protection. 

¢ Two ground fault circuit breakers—one 
for each side—that are secured in a 
locking door at the trailer’s rear. 

e Six individual game stations. 

e Options: dollar bill acceptor (with 
stacker if desired) and ticket dispenser; 
they can be installed on one or all six 
game stations. 

The prices start as low as $14,000— 
excluding the six game boards. For more 
information on the mobile arcade, contact 
Jack Tesell at (508) 764-2301. 


Operator Jim Stansfield Jr. of Jim Stansfield \ Vending in 
LaCrosse, Wis., received the Ralph C. Lally Il ‘Operator 
of the Year’ award at ACME ’91, given in honor of Play 
Meter’s late founder and publisher. Pictured here with 
Stansfield are publisher Carol Lally and her daughters 
Leslie (I) and Carol Ann. 


Siemieniec joins 
Namco-America 


Tom Siemieniec has left Seeburg to 
become a regional sales manager for 
Namco-America. His territory encom- 
passes the Midwest and East Coast. 

Siemieniec’s office, which was 
established upon his joining Namco- 
America, is located in Plainfield, Ill. He 
can be reached at (815) 439-2140. 


Donnaloia, Kalhar 
join Leprechaun 


Veteran manufacturer representatives 
Aldo Donnaloia and Glen Kalhar have 
been added to the sales staff of Leprechaun 
Inc., the new company headed by Bill 
Cravens. Most recently employed by 
American Technos, they will be based in 
Oregon and cover the western United 
States and much of the South, Cravens 
said. 

‘*I’m lucky to have gotten Aldo and 
Glen,’’ Cravens said. ‘“They’re good peo- 
ple who bring talent and many years of in- 
dustry experience to Leprechaun.’’ 

Cravens reports having a successful 
ACME ’91. The response to Exit Enter- 
tainment’s Bowl-A-Rama—an update kit 
for Capcom Bowling—continues to be 
favorable (Leprechaun is the marketing 
arm for Exit), and the redemption piece 
Pot ’O Gold is headed for test sites. 

‘*Tt’ll be out in about four weeks if the 
tests go well,’’ Cravens said. ‘‘I hope it’s 
as good as everyone at ACME said it was. 
We received a lot of great comments.’’ 





Williams/Bally-Midway unveils technology| 


A new pinball technology known as 
WPC (Williams Pinball Controller), 
which made its debut on Williams’ 
FunHouse, ‘‘gets us much closer to 
everyone’s ideal: totally service-free pin- 
ball,’’ said marketing director Roger 
Sharpe. 

The system was designed by Chuck 
Bleich (hardware) and Larry DeMar (soft- 
ware). The breakthrough is a godsend for 
operators and their technicians alike, 
Bleich and DeMar say. 

‘*With WPC, the games have fewer PC 
boards and less interwiring, which results 
in higher reliability and greater ser- 
viceability,’’ DeMar said. ‘‘It will now be 
much easier for the technician to pinpoint 
the problem.’’ Added Bleich, ‘‘WPC’s 
‘open architecture’ allows the system to be 
easily expanded. Features can be added as 
game designers think them up.”’ 

FunHouse, The Machine, and Harley- 
Davidson utilize WPC, as will all future 
Williams and Bally pins. Without WPC, 
FunHouse couldn’t have made use of Rudy 
the Dummy, and the new baseball-themed 
Slugfest wouldn’t have included its highly 
praised dot-matrix scoreboard. 

While technicians smile over the 
simplified troubleshooting, operators will 
delight in the detailed information provid- 
ed by WPC. For instance, operators will 
now be able to determine a machine’s 
period of peak play and corresponding 
slack time. They can then incorporate pro- 
motions or other methods to increase game 
play during lulls. 

‘*An operator may know that a game 
earned $400, but when it earned that $400 
is information he never had before,’’ 
Sharpe said. ‘“‘WPC will allow him to 


bring in $500 or $600 instead of $400. 

‘*T equate this technology with High 
Speed’s automatic percentaging, which 
brought pinball out of the Dark Ages. 
WPC presents a comparable advance in 
pinball technology.’’ 

WPC has been in the works for about 
three years. The following is only a partial 
list of its improvements to former 
Mien a pinball games: 

Fewer PC boards. 

e Less connections and cables. 

e The elimination of AC relays and PIA 
chips. 

e Industry standard audits. 

e Boards can be keyhole mounted for 
easy removal and installation. 

e Unique connector and fuse designators 
to avoid confusion in identification. 

e Connections to the playfield, cabinet, 
and backbox/insert are done directly 
from the controlling circuit. 

¢ More ribbon cables to reduce the bulk 
of individual wire bundles. 

e All coils operate on the same voltage 
(increased to 50 volts). 

e New expansion and display port. 

e A faster, more powerful micro- 
processor allows the software to do 
more. 

e The use of a custom chip eliminates the 
majority of smaller integrated circuits. 

e Increased ROM and RAM. 

e The switch matrix circuits have been 
redesigned to accommodate a larger 
noise immunity. 

All of these improvements are only a 
sampling of WPC’s many attributes. For 
more detailed information, contact 
Williams at (312) 267-2240. 





Supporting the Desert Storm troops 


Robert Parrow of Just Games in 
Chicopee, Mass., has informed us of a 
way to show support for the troops retur- 
ning home from Operation Desert Storm. 
Their first stop on American soil has been 
at Westover Air Force Base in Chicopee, 
where they’ve been greeted around the 
clock with beer, hot dogs, music, and 
other bits of Americana. 


The USO has been funding this 
homecoming, but in order to keep it going 
until the last troop touches down at 
Westover, more money is required. You 
can send donations to USO Patriot 
Homecoming, Westover AFB, Chicopee, 
MA 01020. For more information, call the 
USO at (413) 557-HOME. 
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‘Namco names Belam Latin distributor 


New York-based R.H. Belam and Nam- 
co America have entered into an exclusive 
sales/marketing agreement for the Latin 
American market, commencing with 
Namco’s latest driving game, Final Lap II. 

Belam, a leading exporter of amusement 
machines to Latin America, will assume 
full distribution responsibilities for that 
region (excluding Mexico) and the 
Caribbean. 

‘Our relationship with Namco really 
began with Winning Run,’’ said R.H. 
Belam president Marc Haim. ‘‘Mr. 
Suzuki of Namco Japan allowed us to 


carry that fantastic product in 1989, and 
we have been running with Namco ever 
since.”’ 

Added Belam vice president Simon 
Deith, ‘‘Namco is a quality company pro- 
ducing top-quality products. We ap- 
preciate the relationship we enjoy with 
(Namco’s) Kevin Hayes and look forward 
to many years of cooperation.’’ 

Alex Perner, R.H. Belam’s salesman 
for the Latin American market, will make 
six trips there in the next six months “‘to 
support our momentum. ”’ 





Data East gets game rights 


Data East USA has obtained the ex- 
clusive North and South American rights 
to the redemption piece Cosmo Gang from 
Namco America. The game, introduced at 
AMOA ‘90, has proven to be a favorite 
among operators since it began appearing 
in arcades in mid-January. 

‘“We are very excited to add Cosmo 
Gang to our family of coin-op games,”’ 
said Data East USA president Joe Keenan. 
‘*Since Namco first introduced Pac-Man 


to the world 10 years ago, it has been one 
of the most respected names in the arcade 
industry.’”’ 

The circuit boards for Cosmo Gang will 
be forwarded from Japan, with final 
assembly taking place at Data East USA’s 
headquarters in San Jose, Calif. ‘‘Initial 
earnings for Cosmo Gang have exceeded 
expectations and should continue to be 
strong for some time to come,’’ Keenan 
said. 





AMOA board approves officer slate 


At its recent meeting in Scottsdale, 
Ariz., the AMOA board of directors 
nominated and approved the association’s 
officers for the 1991-92 term. They will 
take office at Expo ‘91, which takes place 
in Las Vegas on Sept. 12-14. 

The officers are Gene Urso of Madison 
Coin Machine, president; Craig Johnson 
of Tataka, first vice president; R.A. Green 


III of Rosemary Coin Machines, 
treasurer; and Tami Norberg-Paulsen of 
C&N Sales Co., secretary. 

Three new vice presidents were also ap- 
proved to serve three-year terms: David 
Goudeau of Gerald’s Amusement Mach- 
ines, Russell Love of Royal Vending Ser- 
vices, and Garland Garrett Jr. of Cape 
Fear Music Co. 





Flipping outin Arizona 


The Second Annual Pinball Show, the 
largest pinball-only gathering in the West, 
will take place June 14-15 at the Safari 
Resort Hotel in Scottsdale, Ariz. Pinball 
games from the ’50s to the ’90s will be 
stretched out over 10,000 square feet of 
space. 

Distributors Mountain Coin and Betson 
Pacific will display the newest machines, 
while organizers are encouraging those at- 
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tending the show to bring their favorite old 
games with them (those who do get free 
admission). Besides viewing and playing 
the games, attendees will also be treated to 
a pinball tournament, a banquet dinner 
with speaker, and a host of raffles and 
prizes. 

For more information on the show and 
hotel accommodations, call (800) 
824-4356. 





Lamar Forque 


Forque darts over 
to Merit 


Merit Industries has appointed Lamar 
Forque to the position of regional sales 
manager for the West Coast. A 20-year 
veteran of the industry, Forque covered a 
vast area—including Hawaii and Alaska 
—for the Music-Vend distributorship. 

‘‘Lamar is eager to hit the road with 
Merit’s extensive line of products, with 
which he is familiar from the distributor 
side,’’ said sales director David Rubins- 
tein. ‘“‘He’ll be offering his customers top- 
notch sales coverage, customer service, 
and up-to-date information on Merit’s 
latest product developments. ”’ 

Said company president Peter Feuer, 
‘*While making new and impressive 
strides in our markets, we continue to be 
one of the leaders in our great industry. We 
feel even stronger toward our people, who 
make it happen. I’m thrilled to have Lamar 
as a part of the Merit sales team.”’ 


New president at 
American Sammy 


Mike Yamamoto has resigned as presi- 
dent of American Sammy Corp., citing 
personal reasons and pursuit of other in- 
terests for his departure. Former vice 
president Ko Adachi has been elevated to 
fill the position. 

‘*The company appreciates Mike’s 
many contributions and wishes him well in 
whatever endeavors he decides to pur- 
sue,’’ said director of marketing Norman 
Evangelista. 


PARTY WITH 
‘THE PIONEER 
CD JUKE 
AND WE'LL 
THROW IN 
180 HITS AND 
A SIX-PACK. 
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For a limited time, when 
you install a Pioneer CD 
Laser Juke"in a bar or 
lounge, we'll fill it with 
music at no additional cost. 

We'll throw in twelve of 
Pioneer's exclusive 15-hit 
compilation disks. Packed 
with 180 of your customers’ 
favorite songs. 

And then we'll also throw 


in a six-pack—your choice 





of six classic R&B, Country, 


or Rock CDs. For a total of 
270 hit songs. So you can get 
down, kick back, and crank 
it up the minute you plug it in. 

The Pioneer CD Laser 
Juke. Just add people and 
youve got an instant, 
money-making party. 

For more information, 
dial (800) 421-1404 and ask 


for Laser Juke. 


© 1991 Pioneer Laser Entertainment, Inc., 2265 East 220th St., Long Beach, CA 90810 





“Pioneer's flexibility on software is 
the solution to operator’s cost needs. 


Doug Wilson 
Hilltop Distribution 
Weirton, WV 


»» 


“We like the compilation program. 
The 15-hit CDs maximize return 
on investment.” 


Barry O’Brien 
Weiner Distributing 
Baltimore, MD 
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The Art of Entertainment 
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New standards 
proposed 


The AMOA Standardization Commit- 
tee has proposed five new standards for 
coin-op games. They must still receive 
final committee approval and a vote by the 
AMOA board of directors. 

The following standards have been 
suggested: 


e Standard voltages for coin door lamps 


and meters. 

e Trackball standards for plugs. 

e Trackball mounting standards. 

e Standard sizes for kit marquees and con- 
sole overlays. 

e A standard for three- and four-player 
hook-up to the PC board. 

Committee chairman David Goudeau 
asks operators with standardization 
problems—and proposed solutions—to 
forward them to him. His address is 
Southland Distributors, 223 Luke St., 
Lafayette, LA 70506. 


SCM hires Doyle 


Standard Change-Makers Inc., 
manufacturers of automatic bill changers 
and token and ticket vendors, has ap- 
pointed John Doyle to the post of regional 
sales manager for the central United 
States. 

Doyle, who has extensive experience in 
the amusement and vending industries, 
will work with Standard distributors in 13 
Midwestern states. He will be head- 
quartered out of the company’s main of- 
fice in Indianapolis. 


eer 





A record 40 AMOA board members and spouses took 
part in the 13th Annual Bob Nims Golf Classic, held in 
Scottsdale, Ariz., during AMOA’s recent mid-year board 
meeting. The event was a scramble, with 10 four- 
member teams competing. Pictured here is the second 
place team, (I-r): Russell and Aida Love of Royal Vending 
Services and Phil and Debbie Elum of Elum Music. 
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Larry Kesselman 


Kesselman 
remembered 


Over 500 people attended the March 17 
funeral of industry veteran Larry 
Kesselman, who died of a heart attack at 
age 44 while on business in Taiwan. He 
was president of L.H. Kesselman and 
Associates and formerly employed by 
Williams/Bally and Wico. 

Anyone in the industry who wishes to 
remember Kesselman can make a con- 
tribution on his behalf to the AAMA 
Charitable Foundation, 12731 Directors 
Loop, Woodbridge, VA 22192. 





Ryan featured on new AAMA poster 


LET'S STRIKE OUT 
a Mena 


pees, 


The National Committee for Prevention 
of Child Abuse (NCPCA) has released the 
fourth in a series of public awareness 
posters produced by AAMA. Featuring 
pitching legend Nolan Ryan and the 
message ‘‘Let’s Strike Out Child Abuse,”’ 


the poster is currently being distributed na- 
tionwide by both associations. 

These posters are designed to raise 
public awareness and promote positive 
relationships between parents and their 
children. Previous ones featured John 
Madden, Don Mattingly, and Fred 
Savage. 

‘*Both (wife) Ruth and I are delighted to 
participate in this worthwhile effort,’’ 
Ryan said. ‘‘Everyone has a role to play in 
preventing child abuse, and the sooner we 
pitch it, the better.”’ 

Said AAMA president Gil Pollock, 
‘*Children are our business. In this in- 
dustry, there is no better use of our energy 
than to help America’s kids. Our purpose 
in supporting this project is to help 
NCPCA reach its goal: to effectively pre- 
vent and reduce the incidence of child 
abuse.”’ 

For a free copy of the poster, contact 
your local NCPCA chapter or write 
NCPCA, Box 2866M, Chicago, IL 
60690. 





New address for American Technos 


American Technos has relocated its of- 
fice personnel and functions from Beaver- 
ton, Ore., to Cupertino, Calif. The new 
office address is 19200 Stevens Creek 
Blvd., Suite 120, Cupertino, CA 95014. 
The telephone and FAX numbers are 
(408) 996-1877 and (408) 996-8736, 


respectively. 

We apologize to American Technos for 
any confusion caused by a news item in 
March, the headline of which may have 
given the impression that the company had 
ceased U.S. operations. Obviously, that is 
not the case. 
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¢ Dedicated Upright os e Player's Controls Are: 
¢ 4-Player Interactive 1. 8-way Joystick 
e Buv-In & C : : 2. Buttons: 

y-In ontinuation Features 


e Horizontal Monitor poi ay 


Aye Carumba! Clear a space in your location ‘cause The Simpsons are moving in. America’s 
favorite animated family is now a favorite arcade game! 


While innocently wandering through beautiful downtown Springfield, the Simpsons 
encounter a robbery in progress. As Homer bumps into the thieves, a large diamond pops 
out of their hands and into Maggie's mouth. Unwilling to part with the treasure, the thieves 
take Maggie with them. Now Homer, Marge, Lisa, and the infamous Bart join together in 
a mission to rescue Maggie. 


Each family member has his own special attack technique. Bart uses his trusty skateboard, 
Lisa whips the enemies with her jumprope, Marge cleans up the hooligans with her 
vacuum, and Homer's arms & legs are his lethal weapons. Also, two family members can 
join together for a team attack. All through the game, the Simpsons fearlessly battle the 
evil hoods. Many of the enemies are in disguise, so expect the unexpected! 


The fun never stops in The Simpsons. The game takes the family through different areas 
of their home town, including Downtown Springfield, Krustyland, the ghoulish Springfield 
Discount Cemetary, Moe’s Tavern, scenic Springfield Butte, Dreamland, Channel 6, and 
Homer's place of employment, the Nuclear Power Plant. 


The Simpsons packs all the action and humor of the TV. show into a game that is sure to 
be a hit with players of all ages. Can our heroes rescue Maggie and reunite the family? Stay 
tuned to The Simpsons! 


od KONAMI" 


THE SIMPSONS™ & ©) 1991 Twentieth Century Fox Film Corporation. All rights reserved. 
Licensed to Konami Industry Co., Ltd. KONAMI" is a trademark of Konami Industry Co., Ltd. 
(©1991 Konami Inc. All rights reserved. 
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ATEI unveils new ’92 plans 


Long-time attendees of England’s ATEI 
show may wonder if they’re in the right 
place when the 1992 event rolls around. 
Their confusion would be understandable, 
as the next show will take place at a new 
venue with different floor plans. The tradi- 
tional date, too, has been changed. 

Organizers are excited about moving 
from London’s Olympia to the new, ultra- 
modern Earls Court 2. The new floor 
plans, which take full advantage of the 
site’s increased floor space, have recent- 
ly been released to regular ATEI ex- 
hibitors (who are given priority booking 
status). These floor plans allow greater 
flexibility, which is welcome news to 


those who craved more space—an im- 
possibility at the smaller Olympia. 

The show dates will be a month later 
than usual: Feb. 4-6. This is in response to 
complaints that past ATEI shows follow- 
ed too closely on the heels of Christmas 
and New Year’s. 

‘**We have talked to many of last year’s 
exhibitors, visitors, and industry pun- 
dits,’’ said new exhibitions manager Peter 
Rusbridge. ‘‘It’s hard to build on an 
equivocal success, but we are going to 
try: 

For more information on ATEI 792, 
contact Margaret Turner at 071 839 1461. 





Trade conference set for Amsterdam 


Because there is ‘‘no actual forum for 
the industry’s decision-makers to meet 
centrally,’’ a trade conference will take 
place in Amsterdam on June 4-S to ‘‘fill the 
vacuum,’’ say show organizers. 

The conference will consider desirable 
legislation for the operation of coin-op 
games of chance in a Europe that’s mov- 
ing to a single trading entity in January 
1993. By using state-of-the-art debating 
and voting equipment, delegates will be 
able to enter into a dialogue with speakers. 
The goal is to produce a ‘‘blueprint’’ for 
model European legislation. 


There will be simultaneous translation 
from English, French, German, Italian, 
and Spanish at each session. A full set of 
tapes in the preferred language is includ- 
ed in the registration fee. (They won’t be 
offered for sale after the conference.) Over 
20 industry experts will lead the 
discussion. 

Only 150 delegates will be allowed at 
the conference to ensure a manageable 
debate. To get more information, contact 
Michael Shefras, (0) 3727 43 200; the 
FAX is (0) 3727 40 925. 





Ohio video lottery panel confirmed 


A highlight of the Ohio Coin Machine 
Association’s (OQCMA) upcoming Exposi- 
tion of Music and Games will surely be a 
seminar devoted to the industry’s hottest 
topic: legalized video lottery. 

The expo runs from May 31 to June 1, 
with the video lottery seminar taking place 
on the first day. The panelists confirmed 
for the seminar are from states actively 
pursuing video lottery legislation. They 
are: Hy Sandler (Minnesota), John 
Milliron (Pennsylvania), Adonna Jerman 
(Illinois), Candace Super (Michigan), and 


Leoma Ballard (West Virginia). OCMA 
executive vice president Paul Corey will 
serve as moderator. 

The panelists will update Midwestern 
operators on what steps have been taken in 
their respective states toward legalizing 
video lottery, the problems and pitfalls to 
avoid, the costs associated with passing 
legislation, etc. 

For more information on the seminar, 
and the expo in general, contact OCMA 
executive director Judith Martin at (614) 
486-8677. 





Marty Bromley was the lucky raffle winner at ACME 91, 
taking home this beautiful Corvette. However, not 
everyone who entered the raffle was prepared to give up 
the Corvette so easily. That’s Sal Mirando making 
Bromley an offer of $10,000 for the car. We’re not sure if 
Sal’s efforts proved successful. 


New Star* Tech 
seminar dates 


The following are the latest dates and 
sites for Star*Tech Journal’s regional 
seminars, which are designed for the ad- 
vancing game technician (note that some 
of the seminars will not take place at a 
coin-op distributorship): 

e April 27-28: Orlando 

e May 11-12: Eastern Distributors in 
Philadelphia 

e May 18-19: San Diego 

June 8-9: H.A. Franz & Co. in 

Houston 

June 22-23: St. Louis 

July 13-14: Music-Vend in Seattle 

July 27-28: Virginia Beach 

Aug. 17-18: Mountain Coin in Las 

Vegas 

For information on sites, times, etc., 

contact Star*Tech at (609) 662-1080. 


Deltronic moves 


Deltronic Labs’ new mailing and ship- 
ping address is 120 Liberty Lane, Chal- 
font, PA 18914. The new telephone and 
FAX numbers are (215) 997-8616 and 
(215) 997-9506, respectively. L] 
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.-Team 


for World Cup 


he. world’s premier event of elec- 

tronic darts, the Valley World Cup, 
takes place in May in Klagenfurt, Austria. 
Competition leading up to the selection of 
the American team (Team USA) culmi- 
nated in Las Vegas on March 23 at the Im- 
perial Palace Hotel and Casino. 

Over 100 serious dart players from 
around the country converged in Las 
Vegas for this event, following 32 quali- 
fying tournaments. Emerging winners 
were Tammy Tjapkes of Ft. Collins, 
Colo.; Cathy Perot of Carlock, Ill.; John 
Grey of Glendale, Ariz.; and Joe Beecraft 
of Algonquin, Ill. 

Team USA will fly to Austria on May 7 
and return on May 15. They will compete 
against teams from Germany, Austria, 
Spain, Holland, Luxemburg, Belgium, 
France, Sweden, and Italy. 

Although Germany held the World Cup 
in 1989, the event has been won three 
times by Team USA. Hope runs high for 
another Team USA victory. 

The World Cup committee anticipates 
an Eastern European country joining the 
competition next year, either Yugoslavia 
or Hungary. There are already signs that 
the 1992 event will feature at least four 
more countries. 

During the Team USA stay in Austria, 
players will participate in three days of 
competition. In addition, visits are planned 
to Vienna and Carinthia, plus tours of the 
Alps. 

Congratulations to the winners and all 
the participants. Best of luck in bringing 
the World Cup back to the United 
States. LJ 
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USA selected 
event 








Bill Nemgar (r), Valley league consultant, and Gaylen Dick of Spirit Lake, lowa, member of the C&N Sales Sioux City, 
lowa team. 






READY FOR YOU NOW! oe 
New COUGAR DARTS from VALLEY. 
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Flush-mounted for shadow-free, more satisfying play 


Spider is closest to bristle board to attract steel tip players; has 
60% less spider area, 30% more hitting area for faster games 


American size target standard; interchangeable with Interna- 
tional size 


Handles any soft tip darts weighing up to 30 grams 
Features Valley’s selectable, patented double bull’s-eye 
Cuts service to the minimum 


Other features: 
Overhead scoring with 4-player CRICKET is standard 
All new player-appealing graphics 
LEAGUE SOFTWARE WITH FEATS READOUT 


VALLEY 


RECREATION | | 333 MORTON STREET, PO. BOX 656, BAY CITY MI 48707 
PRODUCTS | | (617) 892-4536 / 1-800 248-2837 / FAX (517) 892-6513 


INC. 
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DART 
If this is your token ae wu 91 
manufacturer's response to your | |= ~ , KLAGENFURT 
request for complete, on-time 4 mad ad 
fulfillment of the token fee: 

contract, it’s time 


you Called 
























Fast, low-cost 
dependable service to 
accompany our superior 
quality tokens. 

Call Roger Williams Mint 
today. Because poor service is 
no laughing matter. 


Roger 


Williams 
Mint 


79 Walton Street, RO. Box 1038 
Attleboro, MA 02703-0890 
Toll-Free 1-800-225-2734 
In Massachusetts call, (508) 226-3310 














a - | 


Taking a break from competition, (I-r): Tim Benning, C&N Sales, Mankato, Minn; James Griffiths and Dave Kristal of 
Valley; and Bruce Hoechst, C&N Sales. 
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GUNFORCE steps in 
to save humanity. 


EARTH---Continued alien § 
attack on planet Earth has led to the 
formation of the ultimate multi--- 
national army, the GUNFORCE. 

Backed by the largest arsenal 
of weapons ever assembled, the GUN- 
FORCE is the planet's last hope for 
survival. 








GUNFORCE. 


War—As It's Never Been Fought Before 


GUNFORCE 
at a glance. 


E Two player simultaneous action 
my 6f Explosive screen graphics and 
special effects 


E Six-stage battle plan moves players 
into the heart of enemy operations 


i Advanced tactical weapons and 
command power 


For the latest news coverage on GUNFORCE operations, see your 
AUTHORIZED IREM DISTRIBUTOR or call IREM at (206) 882-1093. 


IREM AMERICA CORP 


IREM AMERICA CORPORATION 8335 154th Avenue N.E. Redmond, WA 98052 


©1991 IREM AMERICA CORPORATION 









T he telephone conversation was a 

playback of many similar ones in the 
past. The caller, a research analyst, was 
gathering data on the coin-op amusement 
industry for possible investors. He asked, 
quite innocently , ‘“How is the amusement 
industry structured?’’ 

There is no way to neatly explain this 
industry to an outsider in 25 words or less. 
I wanted to say, ‘‘How many days can 
you devote to hearing the answer?’’ 
Hours aren’t adequate, much less a brief 
phone conversation. Instead, I started 
from the ground up, explaining the three 
tiers of manufacturer, distributor, and 
operator. I could tell I was losing him the 
longer I spoke. 

Next question: ‘‘How do you deter- 
mine the best manufacturers right now?’’ 
Answer: ‘‘By their last game.’’ Lots of 
laughter on the other end, although I was 
dead serious. 

Another question: ‘‘What’s hot right 
now?’’ Answer: ’’Jukeboxes, redemp- 
tion games, and the fight for legal video 
poker are high on the list of priorities 
these days.’’ A lengthy explanation of 
music equipment, ticket-dispensing 
games, and video lottery terminals 
followed. 

This call is typical. And they always 
come at deadline time. These folks want 
answers right away. They think the 
answers to their questions are simple 
because they don’t live in the coin-op 
world. We want to oblige and reinforce 
the positive image of the industry as one 
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Callers haven’t foggiest 
notion about coin-op 


populated by professionals who provide 
family entertainment. 

We are also besieged by calls from 
newspaper reporters with preconceived 
notions about the negative impact of war- 
themed games on kids, especially now. 
Such persons want us to tell them 
something to support their ideas, even if 
they are unfounded. 

We often find ourselves either on the 
defensive about the industry, or lost ina 
quagmire of explanations that can’t be 
comprehended on the other end. 

So what’s the point of all this? The in- 
dustry as a whole needs to think about 
self-promotion. In these tough economic 
times, promotions on a local level can be 
a lifesaver for operators. The name of the 
game is getting the players into your 
locations. 

On a national level, we are severely 
lacking in self-promotion. The American 
Amusement Machine Association 
(AAMA) does work to promote the in- 
dustry at trade shows around the country. 
AAMA has also engaged in a radio pro- 
motion program involving local 
distributors. 

We need a lot more. We need an image 
builder. Considering the fragmented 
nature of the industry, this may not be 
possible. Games come and go quickly. By 
the time a national commercial could be 
produced, an ad tied to a specific game 
would soon be outdated. Home games are 
well-promoted on national TV. Shouldn’t 
the coin-op side make a stab at some kind 








of generic ad promoting game rooms as 
family fun centers? 

In the meantime, we’ll continue to 
answer Calls like the ones above and do 
our best to give a proper view of the in- 
dustry to the novice. We’ll also fend off 
suggestions of moral decay being direct- 
ly related to video games that involve 
violence. 

Did anyone ever call John Wayne and 
ask why he appeared in so many war 
movies? Did the TV Westerns of the ’50s 
and early ’60s result in all of us wearing 
six-shooters? Has round-the-clock TV 
coverage of the first two days of Opera- 
tion Desert Storm taught us how to plan 
and execute a war? The answer to the last 
question may be “‘yes,’’ because the war 
is real and its coverage in minute detail is 
nothing less than chilling. The answer to 
the first two is ‘‘no,’’ because John 
Wayne movies and TV Westerns were 
make believe. 

At a 1990 dinner honoring his many 
years in film making, famed director 
David Lean said, ‘*‘This business lives on 
creative pathfinders.’’ He could have 
been talking about the coin-op industry. 
From game design to promotion, this 
business needs a better public perception. 
Creative pathfinders are welcome to 
come forward at any time. L] 


Bonnie Theard 
Managing Editor 
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LARAMIE INTERESTS 
1-800-237-5874 1-800-521-8697 


3635 WILLOWBEND BLVD., SUITE 318 © HOUSTON, TEXAS 77054 











Fire Bird'™ 
HyperBeam'™' Disc 








But what's inside 


is a lot more important. 


Bopecially when it comes to jukeboxes. 


That's the reason you have to "lift the 
hood" of an NSM jukebox to know 
how really pretty it is. 


Go straight to the "heart": 
the Changer. 


First thing you'll see when you look 
inside an NSM jukebox is its 100-CD 
"Quick Change Artist" Changer. 


Fire Country'™ 
HyperBeam Disc 





It's so fast, it all but eliminates 

the delay time between selections. 
Which means you can conservatively 
figure a 5% overall increase in collec- 
tions over operating our biggest 
competitor's jukebox...simply because 
more paid-for plays get compressed 
into less time. 


Yet, ultra fast as our changer is, 

it never so much as touches your 
expensive CD's. Just the trays 
they're cradled in. So there's never 
any CD damage. Not even any wear. 


Next, take a look at our 
new CD jacket title display 
mechanism. But you better 
look quick. 


Because it's ultra fast too. In fact, if 
you continually depress the Picture 
Display button, titles will appear 
and disappear as fast as your eye can 
absorb them. Most importantly, 
they're positioned and presented so 
patrons can really see them well. 


Bet you didn't even notice 
Sen ieening was figenees ee 
until you looked inside. 


All NSM jukeboxes look — and act — 
as if they're filled with CD's, even 
though they may be loaded with as 
few as 4. That's because you can 
"lock-out" empty CD trays and title 
strip holders...and no one can tell 
from the outside. But you always 
have the capacity of a full 100-CD 


machine. 


Now look -— really look — 
at the little things. 


Things like the computerized trans- 
port mechanism on the changer. 

The "port" on the electronic board 
that lets you plug in a hand-held 
printer to retrieve diagnostic and 
collection information. The auto- 
matic-read feature so the machine 
can instantly identify and play 5" CD 
albums, 3" Singles or the new "Maxi- 
Singles"...or any combination. 


Look at something so simple as the 
loomed & fitted wiring harnesses. 

Or the size and number of speakers. 
Little things, perhaps. Unimportant 
things, no. These are, in fact, just a 
few of the technological and quality 
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Silver City’ 
HyperBeam Diseé 


features built into every NSM 
HyperBeam™ jukebox...so that they 
will not only last for decades, but be 
technologically equiped to handle 
whatever comes along in the mean- 
time. They're also the reason why 
NSM was overwhelmingly voted the 
machine of choice by operators at the 
international trade show in England 
last year. 


Now, you really want 
"pretty"? Watch this. 


Open the cabinet lid of any other 
jukebox manufacturer on the 
market...and compare what you 

see to NSM. You won't really know 
what "pretty" is until you do. 
Because no competitor even comes 
close to our features, our quality, or 
our level of technology. You don't 
have to buy an NSM for a side-by- 
side comparison, either. We'll send 
you an informative, illustrated 
booklet, "NSM Presents", to com- 
pare with. Just call, write or FAX us 
for a free copy. Or stop by your local 
NSM Distributor. 
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The Performance Machine 


5207 North Rose Street 
Chicago, Illinois 60656 
Phone: 312-992-2280 
FAX: 312-992-2289 


™ HyperBeam, Fire Bird, Fire Country, Silver Sky & Silver City are trademarks of NSM-- Bingen, Germany & Chicago, Illinois 
© Copyright, 1991, NSM - Bingen, Germany & Chicago, Illinois 





- — STORY 


NSM opens the doors on 





Rus and Carol Strahan 





George Haydocy 





Keith White, national training manager 
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hen NSM threw open its doors, 
what we saw wasn’t just interesting, 
it was downright surprising. 

Most companies don’t want everyone to 
know what’s going on behind their top 
secret research doors. But then again, 
NSM is not most companies. 

First, let’s get the players straight: 
NSM-America (until recently known as 
Loewen-America) is located in Chicago 
and headed by Rus Strahan. It is the United 
States distribution arm for the German- 
headquartered parent company, NSM. 

Although the NSM name is familiar in 
jukebox circles throughout the world, few 
know that the parent company is a huge, 
high-tech electronics company manufac- 
turing not only jukeboxes, but also ‘‘in- 
telligent’’ slot machines and a line of 
changers called The Cashier.’’ Not only 
does The Cashier give change for a half- 
dozen different bills, it also will give out 
bills when change is inserted. 





W 
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According to Strahan, the “‘smart’’ 
jukebox of the future will report how well 
it’s doing and how well you are doing. It 
would automatically feed the operator 
cash collection reports, music popularity, 
diagnostics, and other information directly 
into his computer. 

For now, all new NSM jukeboxes have 
the information-feed port built-in, prepar- 
ing for the future. NSM already offers an 
accessory ‘‘DataPrint 2000’’ that plugs in- 
to the port, then dumps the information in- 
to the operator’s computer back at the 
shop. The DataPrint can also print out the 
information on site. 

One of the most time-consuming tasks is 
loading the CDs and then, after reading the 
popularity on site, updating music to max- 
imize income. 

But in the future NSM sees a system of 
automated information collection and 
analysis. Imagine one person sitting in 
front of a personal computer that has 


‘Changes will occur in CD technology that will be 
every bit as dramatic as the difference between 
45s and CD. So operators should be cautious 
about what CD equipment they buy now.’ 


The Cashier is only one example of the 
high-tech wizardry coming from NSM. 
The German headquarters is high 
technology itself—a 50,000-square-foot 
building mounted on huge shock absorbers 
to accommodate certain types of vibration- 
sensitive research. NSM also has co- 
ventures with the highest of high-tech 
companies in the world. 

Since NSM means jukeboxes to most of 
us, let’s take a peek inside those doors and 
find out what NSM has in mind for the 
future of music. 


received information from all of the 
jukeboxes on your route. A few keys on 
the keyboard are pressed and out comes a 
profit report by jukebox and for your total 
route. A few more keys are pressed and 
out comes a music updating list by 
jukebox, all organized by how you travel 
your route. You know exactly which 
jukeboxes to update with what CDs and, 
very specifically, which changer slots 
they’re in! 

The ‘‘music manager’’ then assembles 
the necessary CDs in the computer- 





its “‘top secret’’ research 


prescribed order and hands them to the 
routemen with a computer-generated in- 
struction list. 

And how about title listings? Far from 
the typed (or totally unacceptable hand- 
written) title strips, future listings would 
be on a video screen. Although it has been 
attempted by one manufacturer in 
England, Strahan feels ‘‘we’re not quite 
there yet, but it will happen.’’ Once the 
public is more comfortable with video 
screen-generated information and more 
research is done, it will be ready. 


about what CD equipment they buy now. 
Buy now while planning for the future.’’ 

But Rus is quick to point out that 
operators should not abandon their current 
music routes and should take a good, com- 
mon sense look at the situation. *‘45s are 
going the way of 8-track tapes, that’s true. 
But there is no reason to rush into CD 
jukeboxes. Approached properly, it 
represents the opportunity of the decade. 
Approached improperly, operators can 
lose their shirts.’’ 

He suggests that while formulating a 


“You will see CD technology being used in more 
and more industries for more and more things. 
NSM is already providing its changer to the broad- 
cast industry, the information-storage industry, 


and some others. ’’ 


In the future CDs may contain coded ti- 
tle information enabling operators to simp- 
ly load a CD in a jukebox; the title code 
would automatically be shown on the 
screen. Again, the current equipment 
would be able to accommodate this 
feature. 

And what about the future of CDs? ‘‘It 
will expand—explode is probably more 
accurate,’’ said Strahan. ‘‘It’s happening 
now and you will see CD technology be- 
ing used in more and more industries for 
more and more things. NSM is already 
providing its changer to the broadcast in- 
dustry, the information-storage industry, 
and some others.’’ 

Although confident that CD technology 
is the future, he notes, ‘‘Changes will oc- 
cur in CD technology that will be every bit 
as dramatic as the difference between 45s 
and CD. So operators should be cautious 


plan to make the switch from 45s to CDs, 
operators should keep their 45s working 
well. ‘‘Well-kept equipment and music 
have always been important, but it’s now 
more important than ever with 45s. That 
might sound odd, but I think it is the best 
groundwork operators can lay in prepar- 
ing for a transition to CD. The premise is 
ultimately to convert to CD if we want to 
stay in the music business. But you can’t 
let things slide on the 45 front now,’’ said 
Strahan. 

Jukeboxes that talk to each other, 
automatically swap music, change their 
own music, and notify you when they need 
to be collected may sound a bit Orwellian 
now. But remember that the year 
2000—often cited by futurists when they 
referred to sometime ‘‘way off in the 
future’’—is now less than 10 years 
away. LJ 
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OINMAN INTERVIEW 


Tony Parina of Parina 
Enterprises in Stockton, 
Calif., isasecond 
generation coin 
machine operator. His 
father, Richard Parina, 
started the company 60 
years ago with the pur- 
chase of seven cigarette 
machines in the San 
Francisco area. The 
company evolved into 
an impressive opera- 
tion, encompassing 
music, games, cigarette 
machines, and full-line 
vending. 
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= ichard’s four children—two boys and 

two girls—all worked at the com- 
pany during weekends, summers, and 
holidays. But only Tony seemed to have 
that dedication and devotion needed to 
make the industry your life’s work. He 
became full time after leaving the Navy in 
1971. 

Tony says that he knew someone would 
one day have to take over for his dad, but 
figured it would be older brother Rick, 
who worked full time at the company for 
a brief period. When Rick decided that 
coin-op was not his thing, Tony gladly 
took the job when his dad died in October 
1985. Tony recalls his father working up 
until the end. ‘‘He was a man of few 
words, but he would accomplish a lot,”’ 
Tony said. ““He came into the office every 
day from 8:30 to 11:30. He always loved 
this industry.’’ 

We asked Tony if he thought he would 
ever retire. In true ‘‘it’s-in-my-blood’’ 
fashion, he admitted that he enjoyed the 
business so much that he couldn’t imagine 
retiring. 

I know you do quite a bit of traveling 
for AMOA and other areas of your 
work. How important is it for 
operators to get involved with 
AMOA and their state associations? 

I think it is very important for operators 
to get involved. There’s acliche I’ve heard 
for years about trade shows: ‘‘You share 
ideas.’’ It’s really true. You may have to 
sift through what others say, but chances 
are you will learn something. You can get 
a good idea about what equipment is doing 


Tony Parina 





Valerie Cognevich 





well in certain areas, which monitors are 
being used, which conversion kits work 
well, why leagues are so predominant in 
Minnesota and Wisconsin and not in other 
areas, and more. 

By talking to other operators, 
distributors, and manufacturers, you can 
get a feel for how things are and hear dif- 
ferent ideas. About two years ago Dick 
Hawkins of D&R Star talked about how he 
had started putting dollar bill acceptors on 
flipper machines. It was and still is a heck 
of a move. 

Data East is now putting dollar bill ac- 
ceptors on its flipper games, while keep- 
ing the two coin slots. I talked to Mr. 
(Gary) Stern and realized what a smart 
decision he made. When the dollar coin 
becomes available, you will have one coin 
entry already available, plus one for 
quarters. 

Do you have a strong state associa- 
tion in your state? 

I think we do. The California Coin 
Machine Association (CCMA) is for 
games and music; the California 
Automatic Vending Council (CAVC) is an 
arm of NAMA. 

CCMA has a group of hardcore vendors 
that give credence to the saying, ‘“Twen- 
ty percent do 80 percent of the work.’’ 
There is a problem in California right now. 
In spite of a law that says cities can’t go 
huckly-buckly down the road passing laws 
unless they are in agreement with state 
law, we have cigarette banning going on 
like crazy. Our association is trying to do 
something. We have plans to sue one city, 


Save hostages to keep hLS\ \ WY | Shoot down the enemies 
points high. . “Air Bikes" and the 
"Flying Platforms” 


Your super gun destroys Stop the terrorists 
missiles and grenades. ultimate super weapon. 





STEEL GUNNER WILL SAVE YOU. 


The terrorist organization "STURM" has taken over the GAME FEATURES: 

International Airport and kidnapped top scientists. The © Two player interactive. Players can join in at any time. 
special police force "STEEL GUNNER’ is assigned to save 
the hostages, defeat the evil terrorists and destroy their 
super weapon. 


¢ Game continuation buy-in feature. 


e Each player controls fully automatic machine-gun with 
unlimited 10mm size special explosive bullets, plus a 
limited number of homing missiles. 


ri e an ais C3 : NAMCO-AMERICA, Inc. 


The Game Creator 3255-1 Scott Blvd. Suite 102 
©1991 Namco Lid. All rights reserved Santa (lara, CA 95054-3013 


(408) 496-6371 
Fax: (408) 496-6399 











—— INTERVIEW 


but it is costing up to $75 ,000 in legal fees. 

Operators are coming out of the wood- 
work for this. You wonder where they are 
the rest of the time. Of course, we greatly 
appreciate the money they are putting out 
for a special cause like this one. 

Do you operate a lot of cigarette 
vending machines? 

Yes, and I think banning cigarette 
machines is taking away the livelihood of 
an individual. Therefore, it must be 
against the law. On the other hand, 
cigarette vendors have the moral respon- 
sibility to be certain that cigarettes are 
available only to adults. I don’t want to sell 
to minors. 

One argument has been that teenagers 
buy cigarettes from vending machines. 
Studies have shown that it’s not true. They 
will go to a convenience store or ask an 
adult hanging around one to buy a pack. 

In California we have talked about in- 
itiating our own legislation that, in effect, 
says, ‘‘We’ve been bad boys and haven’t 


monitored ourselves. We don’t need you 
to monitor us, but this will get you off our 
backs.’’ The legislation would dictate 
where the machines could be placed and 
how they would be operated. 

Do you think there has been a pro- 
blem about where the machines 
have been placed? 

I don’t think so, but anti-smoking 
groups will not be appeased unless steps 
are taken to ensure that minors are not ex- 
posed to temptation through cigarette ven- 
ding machines. 


we are willing to do something. 

Have you found that your business 
is down simply because there are 
fewer smokers? 

Very much so. It’s always been said that 
how California goes, so goes the rest of the 
country. Smoking is way down here. 
Californians are intelligent; they are aware 
of the dangers of smoking and have decid- 
ed that they don’t need the expense. Many 
have gone from Camels to Camel Filters, 
followed by Camel Lights and Nicorettes 
until they’re off cigarettes completely. I 


“You have to do something; don’t sit there and 
cry. Kimberly-Clark, which makes Kleenex, isn’t 
going to come to your rescue.”’ 


It’s a case of the best defense being a 
good offense. Putting out a brush fire now 
is better than being completely outlawed 
out of business. Instead of being ostriches, 


did the same thing with the Marlboro 
family. 

It’s interesting that you mentioned 
that what happens in California mir- 


SPECIAL NEW FINANCING PLAN FOR PURCHASE 
OF VIDEO GAMES, POOL TABLES, DARTS, 
AND PINBALLS — ALL BRANDS!!! 


¢ For operators purchasing equipment through 


an approved distributor. CALL 


YOUR DISTRIBUTOR FIRST. 


e Must take delivery within two weeks after 


Be a wise ow/; call either Harvey 


Goldman or Philip Kass at 


credit approval. 
e Minimum amount to be financed $10,000. 
¢ 10% down (plus tax and freight) 


e First payment due 90 days from delivery 
of equipment. 


e 12 equal payments. 

e Finance Charge: 9.25% ADD ON PER YEAR. 
e UNLIMITED QUANTITIES! 

e This offer expires on June 30, 1991. 


TAKE ADVANTAGE OF THIS OFFER | . 
TO UPGRADE YOUR EQUIPMENT 
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) 
Financing is 


914-332-5200 today to answer 


any of your questions or to 
discuss special situations. 


a), CPC SERVICES, INC. 
660 White Plains Road 
Tarrytown, NY 10591 
914-332-5200 
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THIS IS NO ORDINARY US, CASINO GAME — 
IT'S EXTRAORDINARY!!! 











~ BONUS BLACKJACK - FULL BOOKKEEPING - STEEL & WOOD CABINET 
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- SUPER 7-STUD FOR EACH GAME - SECURITY HASP 
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— INTERVIEW 


rors the rest of the country. Does 
that apply to coin-op? 

Very much so. Many of the manufac- 
turers test their games here year ‘round 
because of the weather. I think one reason 
the rest of the country follows California’s 
lead is because the population is so 
diverse. If there is a big effort made in 
California to do anything—like ban 
cigarettes—then you will see efforts made 
elsewhere. 


Have. you diversified into 
redemption? 

I’m sorry to say that I’ve procrastinated. 
I feel it’s very demographic. If it hits with 


California operators, I’ll look into it more 


seriously. Competition hasn’t forced me to ~ 


do it yet. An operator running music, 
games, cigarettes, and full-line vending 
already has a lot to handle. If you add 
something else, you are going to overtax 
your employees. 

Do you feel that you will have to hire 
another person before getting into 
redemption? 

Yes, exactly. In today’s market and lean 
times you have to ask yourself if you can 
afford to have the excess weight in salaries 
while developing something new. You on- 
ly have so many reinvestment dollars. 
What percentage of your locations 
are street locations? 

In music and games, about 85 percent 
are street locations. 

Do you find that your street loca- 
tions have changed in the last few 
years? 

Yes. The corner bar—a long bar, a few 
tables, a jukebox, a pool table, and a 
cigarette machine—are going by the 
wayside due to rent increases, proprietors 
passing away, etc. If you’re not licensing 
as many phonographs, that’s where you 
are losing them. 


Do you think operators can make a 
difference in keeping this type of 
location alive? , 

Not anymore. They once could have 
made a difference, because where 
customers went and what kind of music 
they had was very competitive in price and 
vending services. That’s where the 
operator came in. He had to keep up with 
the latest and the best, especially in music. 
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Tony (r) was part of a panel discussion at a recent American Coin Machine Exposition. 


You had to change records weekly. When 
operators decided that records weren’t 
coming out that fast and decided to wait 
two weeks, it saved on service and record 
costs. I’m afraid, though, that no matter 
what operators do now, the neighborhood 
bars and taverns are a dying breed. 

Do you find it kind of sad to see the 
neighborhood bars going by the 
wayside? 

With fewer of these locations, it’s hav- 
ing an effect on the way operators work 
their routes. I remember when one man 
could do most of his route in downtown 
San Francisco by parking his vehicle and 
walking to each location. That has chang- 
ed. Look at the French Quarter in New 
Orleans, for example. It’s a nice, compact 
area. Someone has to service the vending 
and probably walks from location to loca- 
tion. But there are not as many locations as 
there once were. They have been replac- 
ed by tourist shops that don’t have the ven- 
ding. And I never saw a jukebox on one of 
those hot dog carts! 

Has the clientele changed? 

I don’t think so. As the corner bars 
close, the customers simply find other 
places. The customers basically remain 
the same; it’s the locations that change. 


Can you see a trend of more larger 
operators and fewer small ones? 

There’s no doubt about it. I see it hap- 
pening in California. I acquired seven 
companies in one year and I’m not alone; 
others are absorbing competition, too. 
Operating companies sell out or go out of 
business for various reasons. The owner 
may retire and the family doesn’t want to 
continue. Or an operator may bleed 
himself out; he takes the income and 
doesn’t put anything back to keep it 
sellable. The bottom line is that they will 
bleed it, they’ ll die, and the equipment will 
go into liquidation. I’ve seen games stay in 
a location until they are finally thrown 
away. 


Do you really believe someone 
would do that intentionally? 

When a man has worked 30 years on his 
route, he figures the business is worth a lot 
more money than someone is willing to 
give him. So he will simply hang on to it 
without keeping it up. The industry passes 
him by. He hasn’t stayed on top of new 
equipment or how to operate and keep 
prices up. He sort of goes gingerly down 
the street, not really caring. It’s impossi- 
ble to play catch-up. 
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a INTERVIEW 


Are you saying that an operator 
must reinvest to stay alive? 

Exactly! You have to reinvest; it’s a 
constant renewing. I’m not saying that it 
has to be what it was years ago. I have nor- 
mally reinvested 70 percent back into the 
business; it’s probably down to 30 percent 
now. There isn’t that much money out 
there to support new equipment. 

I’d like to point out that even though I 
may be investing less, I have done some 
other things to keep the route fresh. I 
rotate, rotate, and rotate the equipment. 





You have to merchandise your equip- 
ment. It’s no different from merchandis- 
ing a candy bar in a machine; G-1 is not 
always plain M&Ms. You have to move it 
around so people will have to look at it. It’s 
the same thing with locations. There has to 
be something different for people to look 
at. 





Don't take chances! Dependable 


preferred choice of manufacturers, 
operators and distributors for over 
10 years. 


“We very much appreciate all the 
effort that you have put forth to 
meet our unscheduled needs.” 


John S. Mc Ewan, MELTEC Inc. 


Joseph W. Sladek, SKEE BALL Inc. 
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Choose the “industry stand 


performance, on time delivery, and 
outstanding service have made us the 


Jack Mendes, Jr. Bob’s Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 


“The quality of your product is excellent. 
It has truly withstood the test of time.” 


“In our business where service is the key 
. everyone in your organization excels.” 
Gene Cramm, ShowBiz Pizza Time, Inc. 


You also have to keep your games clean, 
which is why I don’t like changing drawers 
and having a generic cabinet. Unless so- 
meone walks in front of it and looks at the 
header—if you even have a personal 
header—they will never know that it’s a 
different game. 


dreds of times over doing rotations, mak- 
ing sure the games work, and seeing that 
they are clean. 
Did you do that much rotation in the 
past? 

No. We bought games, put them in 
locations, and then sold them. It was a 


“In my opinion, banning cigarette machines is tak- 
ing away the livelihood of an individual. ”’ 


Are you saying that when you drop- 
ped to reinvesting 30 percent, you 


_ made adjustments? 


Most definitely. It’s not like I decided to 
invest less, then made no changes in how 
I operate. I figured that I could hire so- 
meone, buy him a truck, and send him out 
only to rotate and clean equipment and 
recoup my investment. He leaves in the 
morning, does rotations, and comes back 
at night to log the information into the 
computer. He will pay for himself hun- 





Ticket Dispenser 


¢ Push button loading 

¢ Validation 

* Quick release ticket 
suide for easy 
servicing 
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" for ticket dispensers 


Redemption Machine 


"The redemption ‘hit of the show' was the 
‘Ticket Eater' by Deltronic Labs." 


whole different ball game. Distributors 
were order-takers—but we were 
equipment-placers! When the $80 
minimum ran out, we got a new game and 
made the minimum $85. We were making 
money. You didn’t even have to be an 
operator! 

Now you have to know what you are do- 
ing and find different ways to be pro- 
fitable. An example of merchandising a 
game could be placing a new—or old— 
game in a new cabinet, adding an oversiz- 









John Margold, Play Meter 12/90 






















¢ Counts and destroys 
redeemed tickets 
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= = INTERVIEW 


ed monitor, and putting it out on 50-cent 
play. You will make nothing but money. 
I’m doing that here and it’s proving out. 
Operators have to be creative. 

It sounds like you have to have a 
plan. 

You have to be doing something; don’t 
sit there and cry. Kimberly-Clark, which 
makes Kleenex, isn’t going to come to 
your rescue. I’m not trying to be funny. 
You have to do something. If you have a 
flat tire and don’t change it, that car is 
never going to move. Even then, you have 
options: you can get that can of air out of 
the trunk—which is probably out of stuff 
anyway—or you can get a new tire. One 
option is preparing for the future; the other 
is simply getting by. 


~ Another example is finding other ways 
to diversify. Iam going in and out of bars, 
restaurants, pizza parlors, etc., bringing 
them games, music, pool sticks, and things 
like that. But there is another guy who sells 
them lemons, limes, and Bloody Mary 
mix. I decided to buy a bar supply com- 
pany, so that now I bring my locations bar 
supplies along with music and games. If 
you don’t do something you will get left at 
the starting gate. 

I haven’t diversified out of my field. In- 
stead of putting chips in a vending 
machine, I take chips from. the full-line 
operation, filter them through the bar 
supply division, and sell them to the bar. 
If they outlaw cigarette machines, I’m all 
set to sell my locations cigarettes. I’m not 
getting out of the cigarette business; they 
can put them behind the bar with a pack 
rack. 


What is your plan with music? 

A year ago I made plans to be 100 per- 
cent CD on the route in five years. But Iam 
running ahead of that. I’m replacing the 
vinyl boxes with CDs. I’m either selling 
the 45 jukeboxes or giving them to charity. 
Can you see where 45 records will 
be difficult to get? 

I’ve already run into problems with 
that. Many records are not being released 
on 45s. In California there are many coun- 
ties with a large Spanish-speaking popula- 
tion, being so close to Mexico. They stop- 
ped making 45s of Mexican music almost 
a year ago. 
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If you had to offer some advice con- 
cerning jukeboxes, what would it 
be? 

Don’t buy another vinyl phonograph. 
Go one step at a time, one location at a 
time, replacing vinyl boxes with CDs— 
depending on what the cash flow will 
allow. Most of the jukebox manufacturers 
are ceasing their production of vinyl 
boxes. If you only have six jukeboxes on 
your route, begin changing them—one this 
quarter, one next quarter, or as fast as you 
can. You can finance more on a CD unit 
than a vinyl one because it will have a 
longer value. 

The phonographs today are such that 
you can get a better split with your loca- 
tions, too. They have proven to have a bet- 
ter income. You don’t have to fill it 100 
percent with CDs at first. You can start off 
low and build into it by adding a few more 
each week, so that you don’t have the high 
initial investment.in.a location. 


them with fresh product. It’s no different 
with music. While you are in the 
changeover, you have to give the service 
you started two years ago or two months 
ago. 

Has California made steps to have 
video pokers legalized? 

I’ve talked with Dennis Loper, our state 
association director and lobbyist. We told 
the Lottery Commission that we would 
like to work with them, not try to circum- 
vent them. Just like other states with a lot- 
tery, California must come up with new 
and ingenious games and merchandise it 
just like any other business. 

If we work with the Lottery Commis- 
sion and get their blessing, they will know 
that operators are legitimate business peo- 
ple in the community. There was an arti- 
cle recently stating that the deficit in 
California was underestimated by one 
billion dollars. Legalizing video gaming 
could be a way to get an issuance of funds, 


“IT have never seen the government run a business 
properly. Most cities even have trouble running a 


bus system. ’’ 


Another thing that I feel is vital is chang- 
ing the speakers. If you go in with a new 
CD phonograph and hook it up to the 
speakers that have been in there for 10 
years, you re going to get junk music. You 
are looking at about $6,000 to place a new 
CD box, including the equipment, the 
labor to install it, the CDs, and the 
speakers. Any new speaker will be better 
than what is there. 

While operators are making the transi- 
tion, they must maintain their present 
business because they won’t be changing 
overnight. Collectors and owners have 
gotten lazy. They’ve stopped wiping the 
machines down, changing lights, and 
making sure the title strips are typed and 
not written. Nothing looks worse than hav- 
ing a handwritten title strip; it drives me 
crazy. 

A good example is that I’m still in the 
cigarette business even though my 
machines are probably down 20 percent. 
I still have to operate those I have profes- 
sionally, have them cleaned, and stock 


so I think it should be looked at. 
Would operating video pokers fit in 
with your business plan? 

Yes, it would fit into my plan. I would 
work with the state association, and if they 
came up with a plan to help get these 
machines legalized, I would help them. 
You have to understand that it takes a 
quarter of a million dollars to have 
something like this passed. Then you have 
the investment of equipment and phone 
lines. If you are going to do it, you must do 
it properly, which means you must be 
well-funded. The state has to license 
operators; you can’t have fly-by-nighters 
or out-of-towners come in. In South 
Dakota, one of the requirements was that 
the business had to have been established 
in the state for a certain number of years 
before it could apply for a license. 

In certain provinces in Canada, the 
operators have been cut out of the 
plan. How do you feel about that? 

Ihave never seen the government runa 
business properly. That’s all I can say. 
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Most cities even have trouble running a 
bus system. Billions of dollars depend on 
doing it effectively. It’s crazy not to let the 
people who know how to operate be in- 
volved. The government has the controls, 
they know where the money is—it’s all 
built in. To try and place machines also is 
absolutely stupid. 

How do you feel about the possibili- 
ty of having a dollar coin? 

It is very important. The Veterans of 
Foreign Wars have joined others in endor- 
sing a dollar coin. I’m not sure why they 
are doing it, but numbers count and they 
are a large contingent coming into our 
square. 

One reason I go to the Washington Con- 
ference every year is to talk it up. We have 
to do it. I’m lucky to have great people sur- 
rounding me that can run the company 
when I’m away at things like this. A com- 
pany of my size has to contribute 
something. 

I think the chances of us getting a dollar 
coin are about 70 percent, but it may be 





ZIGGY THE TALKING CLOWN 
Cash in on the growing 
children’s market with Ziggi 
the Talking Clown. This low 
cost, high volume toy vendor 
offers years of trouble-free 
profits and these unique 
Mayoni features: 

m Extensive Vocabulary 


@ Self Clearing Anti-jamming 
Mechanism 


m Vend Any Size Egg or 
Capsule 


m= 1 Year Warranty 


Call Mayoni today for more 
information. 


1 (800) 345-1183 


MAYONI ENTERPRISES 10340 Glenoaks Blvd. 
(818) 899-2488 
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three years before it becomes a reality. We 
all need to continue our efforts. 

You can’t tell legislators that they 
screwed up the introduction and merchan- 
dising of the Susan B. Anthony so badly 
that it is making it even harder to convince 
people a dollar coin really will work. They 
didn’t educate people, which is a necessi- 
ty today. They said, ‘‘Here are these 
coins. Use them as your dollar bill.’’ But 
then they left the comfortable dollar bill in 
circulation. It must be phased out for the 
dollar coin to work. But our legislators 
don’t want to take a chance because of the 
way past legislative bodies introduced that 
same item. 

Just like in my company or your com- 
pany, people don’t like change. But if you 
get them involved in the decision-making 
and help them along, it goes a lot 
smoother. 

No one likes surprises, either. The 
public could prepare in advance for the 
phasing out of the dollar bill and using a 
dollar coin. Look at the publicity when 








1540 Route 37 West 
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stamps went up from 25 cents to 29 cents. 
It was talked about everywhere. You could 
run the same articles on the dollar coin. 
The media could explain to the public what 
is going to happen. 

That’s avery good point. Everyone 
wants to know how something will 
affect them. It goes along with 
educating the public. 

Right. Then they could see that it is 
logical and in the long run will save them 
money. It’s nonsense to say that the Susan 
B. Anthony dollar coin didn’t work 
because it was too much like a quarter. It’s 
virtually impossible to tell a $100 bill from 
a $1 bill or a $10 bill. 

It’s a long battle that will take 
perseverance. We must show a united 
front. I’m sorry that AAMA and AMOA 
are not going to be fighting this battle 
together at the Washington Conference 
this year. I don’t think legislators want to 
hear from AAMA and then 10 days later 
hear us saying the same thing. We all need 
to pull together. LJ 
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Introducing the Wurlitzer ‘‘New York, New York’’, a computerized compact disk 
jukebox that delights both eye and ear. 


Here is elegance in sight and sound that draws on the Wurlitzer heritage of classic excellence. 
Here is state-of-the-art audio technology producing music of crystal clarity. 


The ‘‘New York, New York’’ greets the observer with gently rising bubble tubes 
and the city’s familiar skyline on mirrored panels which reflect 
the unit’s elegance, power and heritage. 


One hundred CD’s offer more than 1,500 selections. Eight album size selection boards reveal 
themselves at a button-touch. Six speakers. Two hundred watts of music output. 


Write or phone for the location of your nearest distributor. 


Means Music To Millions 


Wurlitzer-Nelson International Vending and Music, |Inc., 30-55 Vernon Boulevard, Long Island City, NY 11102 
Phone: (718) 721-4000; Fax: (718) 626-1163; Mr. Joseph Tedeschi; or phone: (407) 843-4302: 
Fax: (407) 849-1315; Mr. Jerry Reeves. 


Wurlitzer comes home to America. Distributor inquiries welcome. 
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Question: 






What do you think is the most pressing issue to today’s 
coin-op industry, and why? 


Robert Herman 
Ace Amusement Inc. 
Brooklyn, N.Y. 


I think the most pressing issue is 
government regulation. That could be 
taxes, restrictions on our equipment, or 
bans on cigarette machines. Some of the 
issues that people speak about, as far as 
how a better game can be made, are real- 
ly moot. The real issue is whether or not 
we can stay in business, or more 
specifically, will the government allow us 
to stay in business? 

The threats are very real and still loom 
over our heads. It wasn’t too many years 
ago that people were worried about video 
games being damaging to children. 
Though our image has changed to a 
degree, many still consider us bad people. 
We still face being wiped out with the 
stroke of a pen. 

The taxes that are being proposed for 
video games, cigarette machines, pool 
tables, and jukeboxes are predicated on 
the misconception that ours is an extreme- 
ly lucrative business. They only see the 
cash coming in, not realizing what the ex- 
penses are on the other side. We have to 
educate governmental bodies on all 
levels: city, state, and federal. 





Charles Rowland 
Games People Play 
Richmond, Va. 


There are many pressing issues. First, 
I have a problem with new pinball 
machines, in terms of their cost versus the 
income they generate. We need to get pin- 
balls that have a continuation feature like 
video games, so players will want to put 
the second coin in and keeping playing 
from where they left off. 
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Ihave a High Impact kit that does two- 
and-a-half times what a Simpsons pinball 
does—and it cost me half as much. The 
pinball is like a one-player video; only 
one person can play at a time, and when 
he’s done, it’s over with. There really 
isn’t any continuation appeal. 

Also, we’re in the same kind of rut as 
we were in the mid-1980s, as far as 
sameness of game themes. At that point, 
Kung Fu Master and Double Dragon 
came on the scene, starting the ‘“kick 
*em/punch ’em’’ genre of games. I’m not 
sure what the next genre is going to be, but 
we need something else. 

Finally, a lot of the high-dollar 
simulator games earn well when new but 
drop off as the months go by. You have to 
ask yourself whether you’d be better off 
with one $8,000 Race Drivin’ ina single 
cabinet or, for about the same money, 
three Final Fights. I guess what I’m say- 
ing is the economy itself has to be address- 
ed. You can’t sell $7,000 games in a 
$2,000 market. At least multi-player 
games, with everyone playing 
simultaneously, allow you to potentially 
quadruple your income on a single 
cabinet. 


Stephen Genco 
Genco’s Amusement Co. 
Bogalusa, La. 


Today’s players are more educated and 
more demanding than ever before. They 
are very interested in games that involve 
a lot of skill. The manufacturers have got 
to produce quality product that’s 
reasonably priced if they want operators 
to buy it. The video game heyday is over; 
it’s time to buckle down and work hard in 
order to be successful. But we can’t be 
without good equipment. 

I don’t think the home market is hurting 





us as badly as it did four or five years ago. 
What coin-op has to do is get away from 
the karate-type games. Atari has to be 
commended for doing that with Rampart. 
It’s an excellent piece that’s doing very 
well for us. I also liked Leland’s Ataxx. 
But a lot of manufacturers still think they 
can give us these kits where everyone gets 
beaten up. You’d be surprised by the 
number of locations that request some dif- 
ferent themes. 

You see everywhere that pinball is sup- 
posed to be back. That may be so in other 
parts of the country, but we haven’t found 
it to be true, although we have been buy- 
ing more pinball machines. The manufac- 
turers I’ve talked to say the South in 
general is an extremely soft market right 
now. 


Jim Stansfield 
Jim Stansfield Vending Inc. 
LaCrosse, Wis. 


Every operator, along with AMOA and 
AAMA, has a common denominator of 
interest: the dollar coin. Passing the dollar 
coin in Congress is the most pressing 
issue in coin-op right now. It will give us 
the opportunity to make all kinds of uni- 
que price adjustments. I’m optimistic; I 
think we have a chance to pass the dollar 
coin bill this year. 

We don’t have this pricing problem in 
full-line vending. We can increase our 
prices in five- or 10-cent increments. But 
it isn’t easy to do in the music and games 
business. We’ ve been stuck on a quarter 
for ages, and I think operators are often 
their own worst enemies when it comes to 
price increases. Dollar bill acceptors, 
though, have made inroads. People are 
putting currency in jukeboxes and other 
types of amusement equipment, as well as 
vending machines. L] 
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Having a Grand time 
with Bromley and Prism 





From left: Lauran Bromley, George Taylor, Minerva Santiago, George Taylor Sr., Frank Bundra, and Stan Jarocki. 


Lauran with Grand’s John Jaron, who helped Lauran on 
Ghost Town. 





e often hear that it may take more 
than one, perhaps two, and quite 
possibly even a third game to prove a 
manufacturing company successful. 
Lauran Bromley, who is now on her 
third game—her third hit game— 
somehow has shattered that theory. Her 
games, Little Pro, Rock N’ Bowl, and the 
most recent, Ghost Town, have all been 
tremendous hits. In fact, Lauran told us 
that she has started up the fourth produc- 
tion run of Rock N’ Bowl. 
Lauran can only be described as a 


fireball of positive energy. She not only 
reaps the benefits of a successful game, she 
is right there doing her own quality control 
to ensure operators that they are getting 
what they pay for. 

She is no stranger to the coin-op 
business. Representing a third generation 
in the industry, Lauran has grown up in the 
industry. She loves talking of earlier days 
when her grandfather, Irving ‘‘Brom- 
berg,’’ was an operator in New York or 
how her dad, Marty Bromley, made his 
distinct mark on the industry. 


When Lauran’s parents divorced when 
she was only two, her mom Allyn took her 
and older sister Bryann to Europe to live. 
When Lauran was seven, Allyn took the 
girls to Hawaii on vacation and decided to 
stay. Allyn lives there still, teaching art at 
the University of Hawaii. 

After receiving degrees in business and 
cinema at the University of Southern 
California, Lauran took a job at Stern 
Electronics—her dad owned half of the 
business. She recalls that Gary Stern put 
her through an intensive training program, 
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similar to what his dad, the legendary Sam 
Stern, had put him through. ‘‘I worked in 
the stock room, quality control, purchas- 
ing, some extra-boring management posi- 
tion, and any other department there 
was,’ she remembered. | 

She was eventually promoted to direc- 
tor of advertising and promotion. She 
stayed at Stern four years after her father 
sold his interest in the business. 

Stern Electronics folded but Lauran’s 
love for the industry had only just begun. 
Although in real estate for a while, she was 
always on the lookout for an opportunity 
to get back into coin-op. 

She thought she had found that chance 
when old friend Gary Stern was starting 
Data East Pinball. While management 
wasn’t ready to hire additional employees, 
she was undaunted. As she explains, ‘‘I 
became the ‘volunteer squad.’ The offices 
were only two miles from my house, so I 
was there nearly every day. When they 
moved out to Melrose Park, I couldn’t get 
there as often. I guess they missed me, 
because soon after I was officially added 
to the staff.’’ 


In 1988, Lauran decided it was time to 
be out on her own. ‘‘My dad knew I was 
looking to offer operators good games that 
would make them money. He thought 
golf would be a good theme and promptly 
picked up an old Harry Williams piece 
called Little Pro, built in 1937, and I lov- 
ed it. It became my first game,’’ she 
explained. 

Bringing a popular game back from the 
past proved to be a wise move. The second 
Bromley game, Rock N’ Bowl, was reviv- 
ed from a game called Bolerin. Inthe ’60s, 
there were over 100,000 Bolerin games 
built in Spain for that market. ‘‘Can you 
imagine those numbers in one country 
alone?’’ Lauran asks. 

Marty Bromley came through again 
with a game that gave birth to Ghost Town. 
Simplicity mixed with enough action to 
keep players interested and coming back 
for more is its attraction. 

Grand Products 

As part of a well-thought-out business 
plan to keep overhead down, Lauran does 
not have her own factory facilities. She has 
hitched up with four patriarchs of the in- 
dustry at Grand Products—Hank Ross, 
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Hank Siska, Bromley’s mechanical engineer. 








Lauran with Grand’s Dave Marofske. 


a 
Lauran gives the games an extra look to make sure they 
are right. 





Dave Marofske, Terry Sullivan, and Stan 
Jarocki. 

Hank Ross has been in the coin-op 
business over half a century. He and Iggy 
Wolverton, who were design engineers at 
United Manufacturing, started their own 
company, Midway Manufacturing, in the 
1940s. 

Stan Jarocki started his industry career 
41 years ago at Seeburg, which he 
describes as one of the great step- 
pingstones for many that have done well in 
the industry. After a short stint at Electro 
Games in the mid-70s, Stan joined Mid- 
way, where he had eight successful years. 

Dave Marofske and Terry Sullivan both 
worked at Western Electric before joining 
Midway in the ’70s. 


“She is right there 
doing her own quality 
control to ensure oper- 
ators that they are get- 
ting what they pay for.’’ 


Stan, Dave, and Hank started Grand 
Products shortly after leaving Bally/Mid- 
way; Terry joined them two years later. 
Grand Products specializes in contract 
design and manufacturing, having done 
work for Bromley, Jaleco, Sega, Konami, 
Taito, Data East, U.S. Games, and Strata. 

In addition, the company has produced 
its own games— Up Scope, Slick Shot, and 
Dyno-Bop—and sells a line of universal 
cabinets, often doing kit installations for 
distributors. 

Stan says that Grand can take on just 
about any project that comes its way. ‘“We 
have two production lines, enabling us to 
satisfy our own needs as well as that of a 
client. Or we can go into production for 
two clients at the same time. Our cable 
department—set up by Dave and Terry—is 
so well-organized that we can do cable 
work on up to five projects.”’ 

Grand Products has an impressive line- 
up of talented people: Dick Kanopa is the 
supervisor of the cable department, 
George Gomez is a mechanical design 
engineer, John Jaron is the chief electronic 
design engineer, and Brian Osowski runs 
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the parts department. Said Stan, ‘‘All of 
these men came from Bally and represent 
some of the finest talent around. If any one 
of them left, we would have to replace him 
with two people!”’ 
Prism Products 

Frank and Joe Bundra and their com- 
pany, Prism Products, are also an impor- 
tant part of Lauran’s business plan. 
Although technically they are manufac- 
turer representatives for Lauran, the rela- 
tionship goes much deeper. They are also 
an integral part of the game design and 
production meetings. 

Frank got into the coin-op business in 
1981 as a salesman at Interlogic. He ad- 
vanced to national sales manager and then 
vice president. Interlogic was heavily in- 
volved with licensing deals with Konami. 
The relationship strengthened to the point 
where Konami purchased Interlogic, clos- 
ed its own California office, and moved in- 
to the original Interlogic offices. Frank 
stayed on as vice president. 





Introducing Zord Robo-Vend. 
Turn this dual bulk vender 
loose on any location and 
increase your profits fast. 
A 2000 unit capacity in 
each side vends your 
choice of small capsules 
or rubber balls. 


® High Visibility Graphics 
= Battery Operated Voice 

Option & L.E.D. Eyes 
= Extra Large Capacity 


= Trouble Free All 
Mechanical Operation 


1 (800) 345-1183 
MAYONI ENTERPRISES 10340 Glenoaks Blvd. 
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After becoming full-time in 1983 he took 





Pacoima, CA 91331 


(818) 899-2488 1 (800) 345-1183 Fax: (818) 899-0152 


Joe joined Interlogic in 1982, working 
in the warehouse while attending college. 


on the purchasing responsibilities and was 
eventually promoted to operations 
manager. 

The brothers left Konami two years ago 
and started Prism Products, a manufac- 
turers’ rep firm, with the goal of represen- 
ting a few select lines. Their first clients 
were Bromley and Ameri Corp., where 
they sold Ameri Darts, a game Frank 
designed. 

Currently they represent Bromley and 
their own Bundra Games, which they 
started last year to develop good, clean fun 
for the market. Bundra Games unveiled its 
new products—Crusher and Ski Mania— 
at ACME. 

Frank said, ‘‘We are very proud to 
represent Bromley, not only because the 
product is exceptional, but also because of 
the attitude of the owner. She believes in 
quality, money-making product, and 
stands behind her games.’’ [1 





Lauran does her own quality control. Here she is with the 
game’s extra-reinforced cashbox holder. 
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e Rugged 
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existing equipment 
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A DEADLY SITUATION... 


Hildroids were created by humans as a worker 
force. They had no will, no intelligence, and 
were submissive as robots. Then it happened... 


Several nuclear explosions around the globe 
triggered a nuclear war, man’s worst nightmare. 
But nothing compared to the terror of the 
mutated, now murderous hildroids. In horror 
and defeat, man fled to the stars. 


Now, Captain Waffle must return to Earth and 
smash the hildroids, before they can complete 


a diabolical plan to alter history, and destroy 
humanity. 


1 - 2 Player HYPER-Active 
Continuation and Buy-In 
"ADD-A-COIN" Feature 


3 Dramatic Endings 


AMERICAN SAMMY CORPORATION 
2421 205TH ST. STE D-104 ; 

Torrance, CA. 90501 

(213) 320-7167 FAX (213) 320-2597 



















At the Kramer booth, (I-r): Phil Cornick, Ed Kaba, James Boyd, John Newberry, and Mort Ansky by the new Video 
Lottery. 





From left: Ron O’Gorman of A & A Music, Lester Lambert and Stephen Holniker of Advent Technology, and Keith 
O’Gorman with the Montana Poker. 


Mike Smith (I) of SMS shows Joseph Farley of 
Pachinko Palace the new Robo-Bop. 
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Al Mosiello (r) of Selectra welcomes Dale Oprandy of 


Bill and Tina Goldberg of Goldberg Enterprises with daughter Korena and The Simpsons. Bryce Charity Vending. 
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Allfired up and lots to buy 


T here was an excitement at the 
American Coin Machine Expo 
(ACME) that hasn’t been felt for many 
shows. Held in Las Vegas on March 
22-24 at the new Sands Expo Center, 
attendance was up about 800 over last 
year and it was much harder to find 
anyone complaining. In fact, one ex- 
hibitor had this to say, ‘‘Even the 
negged-out guys were not complain- 
ing. Those deadpan operators who 
never have a positive thing to say are 
the real barometer. This is the first 
show that they were excited!’’ 

There were some comments in- 
dicating that attendance had dropped, 
but 100 extra booths, 62 new ex- 
hibitors, and more square feet in the ex- 
po center made it seem that way. 
However, numbers don’t lie and the 
numbers were there. 


‘“‘We’re staying in upright poker games, which will 
be 90 percent of the market for the next 10 years. ’’ 


Optimism reigned at ACME ‘91. 
The industry has been in intensive care, 
hooked up to a heart monitor. While the 
line on the machine has been looking a 
little flat, the show brought out the first 
signs of a few upward blips. It’s not to 
say that the industry is ready to hop up 


and enter a marathon, but it’s certain- 
ly a good sign that its health is 
returning. 

Operators were talking about what 
they were going to buy. ‘“There’s more 
good stuff here than I’ve seen in a long 
time,’’ was heard by more than one 


operator. ‘‘It’s about time,’’ echoed 
another. ‘‘If I walk around this floor 
and don’t see anything I want to buy, I 
better wonder what I’m even doing in 
this business!’’ exclaimed still another. 

Operators who were there had a few 
comments for their fellow operators 
who didn’t show up. ‘‘For those who 
said they couldn’t afford to come to any 
more shows, I’d like to say that there 
will be someone ready to take over your 
route shortly.’’. Another said, 
‘‘They’re sitting at home complaining 
that their business is bad. Don’t they 
realize they are doing a lot of it to 
themselves?’’ 

But there is no magic formula for 
bringing an industry back from the 
brink of death. While many operators 
were discussing the video lottery situa- 
tion (there was not even any standing 





room at the seminar), others are taking 
it in stride. They’re keeping track of the 
progress and will accept it if it comes to 
their state. But they are not allowing it 
to interfere with their current business. 
‘*No one can run their businesses bas- 
ed on what might or might not happen. 
If I let my route go and don’t update my 
equipment, what will I do if video 
poker does not come to my state. It will 
be awfully hard to play catch up at that 
point,’’ stated one operator. 

But there is no doubt that operators 
are studying video pokers; and many of 





the major players were there to answer 
questions and talk with operators. 
Similarly, operators are looking 
seriously into redemption and had an 
array of redemption equipment to 
consider. 

Operators were also abuzz with com- 
ments about the home video market 
reaching a decline. ‘‘I never was 
positive that the home video market 
was hurting us as bad as others made it 
sound. However, it’s ironic that since 
I’ve been hearing that the home market 
is down, our industry looks up.’’ 
Another operator observed that there 
are so many home games to choose 
from that he would be crazy to invest in 
coin-op video games. 

Although all of us are excited to see 
the industry’s burst of positive energy, 
it’s hard not to let past experiences— 
coupled with the recession—put a 
damper on the mood. There was a feel- 
ing that even though there is something 
to be excited about for a change, we’d 
better be cautiously optimistic. 

Even with the caution, and those few 
who are never satisfied, all indications 
at ACME ’91 point to this year as one 
that could be the start of a wonderful 
relationship. 


Video Poker 


The mood is optimistic, yet guarded, 
as operators cross their fingers hoping 
for positive legislative action with 
respect to legal video poker (transla- 
tion: video lottery). Fifteen companies 
exhibited video pokers, with 8-liner 
reel games running a popular second 
place. 

When asked if operators were shying 
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away from the gray area games in 
hopes of obtaining legalized gaming in 
their areas, most manufacturers said 
‘‘no.’’ Ventured one, ‘‘Even if a state 
has a video lottery bill pending, or an 
effort underway, as long as the ‘amuse- 
ment only’ games are permitted, 
operators will buy them. If operators 
can gain one more day of revenue 
beyond their initial investment, they’ll 
still go for gray area games.”’ 

Another manufacturer offered this 
forecast: “‘We’re staying in upright 
poker games, which will be 90 percent 
of the market for the next 10 years. It 
will be a very slow process before states 
really jump on video lottery. The only 
state where we’ve experienced 
operator hesitation to buy gray area 
games is Illinois.’’ 

Despite this confidence, most gray 
area game manufacturers are planning 
to introduce games designed to follow 
the general requirements of a video lot- 
tery program. Since it is unclear if and 
when any of the 15 states pushing for 
video lottery will meet with success, 
manufacturers don’t want to be caught 
without a product to meet the demand. 


‘‘Gambling is one of those emotional 
issues that elicits public outcries and 
legislative backlash,’’ said another. ‘‘I 
don’t know if we really know what 
we’ re letting ourselves in for.’’ 

The truth remains that the climate is 
ripe for a relaxation of opposition to 
legal gaming activities, due in part to 
states being strapped for funds (just like 
the average citizen). A total of 34 states 
have lottery programs. It would not be 
out of the realm of possibility for any of 
them to decide to add video lottery to 
their product offerings, and not take a 
moment to include coin machine 
operators in the bargain. 

According to International Gaming 
& Wagering Business magazine (Feb. 
15-March 14, 1991), ‘‘The rate of 
growth for U.S. lotteries slowed con- 
siderably in 1990 from the double-digit 
gains reported in 1989 and 1988. 

‘*The product success story of 1990 
was South Dakota’s video lottery, 
which fueled the fivefold boost in total 
sales from 1989’s level, accounting for 
86 percent of the $102.7 million in 
sales. Last year, video lottery terminals 
(VLTs) contributed $88.1 million in 





operator involvement. 

On the other side of the coin, lottery 
commissions may be cautious about ad- 
ding more lottery-related products to 
the market and decreasing play in the 
already established scratch-off tickets. 

The popularity of video poker games 
cannot be denied. Whether gray area or 
legalized and regulated, players flock 
to video pokers. The cash box tells us 
sO. 

It’s not only in the United States 
where interest runs high for video lot- 
tery. The Maritime provinces in 
Canada, on the Eastern seaboard, are 
presently in the midst of video lottery 
programs, some with operators and 
some without. 

There is hardly a Canadian province 
not considering video lottery. Oper- 
ators had better prepare themselves 
well and present a professional 
presence to government if they hope to 
be included in future programs. Ditto 
for the United States. 

Besides the negative image conjured 
up by the word ‘‘gambling,’’ operators 
have to fight misconceptions about the 
coin machine business. Being well- 
prepared with facts and figures suppor- 
ting the benefits of a video lottery pro- 
gram, especially the economic impact, 


“If operators can gain one more day of revenue 
beyond their initial investment, they'll still go for 
gray area games. ’”’ 


is crucial. 
In addition, advancement of the 
cause can be assisted by the ability to 


‘*Our video lottery machine will be 
ready this summer,’’ commented one 
such company. ‘‘We want to be ap- 
proved for that market, but not say that 
it’s the only market.’’ 

If there’s one thing that has been 
learned thusfar in jurisdictions with 
video lottery programs, it’s the impor- 
tance of having approved product 
available in quantity in the early stages. 

Operator comments vary. One Iowa 
operator said, ‘‘In our state, the dog 
tracks and horse tracks are not doing 
that well. And now we have low-stakes 
riverboat gambling. Can we support 
more gaming?”’ 
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net income, the amount of money re- 
maining after the payment of prizes. 

‘*VLTs also helped the bottom line in 
West Virginia, where the lottery tested 
the devices at race track installations. 
VLTs contributed $4 million in sales. 
Lottery officials are optimistic about 
their chances to expand the devices to 
other locations, such as bars and 
taverns.’’ 

The most recent word on West 
Virginia is that a program is planned 
with operator participation. The lottery 
commissions in other states, all of 
whom are are looking at their bottom 
line, may not be as accepting of 





answer all questions and refute com- 
mon myths about gaming activities and 
the coin-op business in general. It helps 
for operators to have their businesses 
on a solid footing. Remember, the in- 
dustry provides entertainment, and 
video lottery is adult entertainment. 

All areas considering video lottery 
programs have built-in a requirement 
that gray area games be eliminated by 
the start-up date for installation of the 
approved games. It becomes a criminal 
offense to have the machines after that 
time. 

Just as a dollar coin cannot be suc- 
cessful if competing with the paper $1 
bill, a video lottery program with full 
accountability to all participating par- 
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ties is based on those units being the on- 
ly poker games in town. 

Operators have no problem with this 
aspect of video lottery. Said one, ‘‘All 
our gray area machines will have to go 
whenever video lottery passes in the 
state. We’ll have to invest in all new 
equipment but it will be worth it. In the 
meantime, as long as my gray area 
games are not considered illegal (no 
payouts allowed), then I’Il continue to 
purchase them.’’ 

And what of the 8-liner games with 
their many different configurations? 
These are available with numbers, 
bells, watermelons, lemons, cherries, 
and even fast food items on the reels. 
Eight-liners have become popular kits 
to update aging video pokers. They 
give a location something different to 
offer patrons. 

Not everyone approves of 8-liners 
because of the resemblance to slot 
machines. That waves the red flag even 
though the game says ‘‘for amusement 
only.”’ 

Manufacturers explain that the 
games are quick-stop, skill games that 
offer bonuses and keep the players in- 
terested. And they’re easy to 
understand—a ‘‘no brainer’’ if you 
will. One operator observed, ‘‘Pokers 
will always be there but 8-liners are 


patrons may prefer button control 
machines instead of the newfangled hi- 
tech equipment. Games approved for 
these jurisdictions feature casino-style 
steel cabinets. 

Multiple game choices were offered 
on most of the video pokers, such as 
Joker Poker, Draw Poker, Raise 
Poker, and Jacks or Better. Dollar bill 
validators were on all this equipment. 
In some cases, operators can even re- 
quest the type of bill validator and 
whether to have an upstacker, 
downstacker, or even no stacker—just 
let the bills accumulate in a container 
inside the cabinet. 

Whatever the outcome of video lot- 
tery efforts, it’s a safe bet that video 
poker will continue to represent a ma- 
jor portion of the amusement game 
market in one form or another. 

Fears of other equipment being aban- 
doned in favor of putting all the eggs in 
the video lottery basket haven’t come 
true as yet. One operator sees a positive 
side effect for himself even if he doesn’t 
have locations where video lottery 
equipment can be placed. ‘“When those 
other guys start neglecting their routes 
to focus on video pokers in bars, I’ ll be 
there to scoop up the business they 
leave behind. I'll do just fine.’’ 

Bonnie Theard 





“Our video lottery machine will be ready this sum- 
mer. We want to be approved for that market, but 
not say that it’s the only market. ”’ 


really hot right now. Just look at the 
variety.”’ 

Other gaming-type videos were ex- 
hibited, including keno, horse racing, 
and even a video roulette game. 

Touch-screen technology was evi- 


dent at several booths showing 
Montana- and South Dakota-approved 
video poker and keno. This next 
generation of poker games provides 
choices for the operator who knows his 
locations best. In some areas, older 
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Redemption 


If one were to ask Noah Webster or 
a member of the clergy about the mean- 
ing of redemption, the answer would 
likely involve ‘‘freedom from the 


wages of sin and damnation’’ or 
*‘spiritual salvation.’’ With increasing 
frequency, operators are turning to 
redemption of the coin-op variety to at- 
tain ‘‘freedom from the sins of 


diminished game earnings”’ and ‘‘com- 





pany salvation.’”’ 

The prospect of operating redemp- 
tion games, though, has some other- 
wise confident operators a bit nervous. 
Many got out of bed for an 8 a.m. 
redemption seminar to soak up infor- 
mation on how to commence their new 
redemption operations. 

**My partner and I are buying almost 
no new video games shown at 
ACME,”’ said one operator. ‘‘It’s the 
same old stuff with another name—and 
a higher price tag. We’re getting into 
redemption, though I’ll admit we’ re not 
too comfortable with it. But we’ve got 
to do it to stay competitive. 

‘*!’m scared. Two of our four stores 
are losing money; we’ ve got to turn that 
around. The danger I see in redemption 
is that you give away about 25 percent 
(the common percentage of payout) 
from the outset. So even if the take is 
bigger when compared to video, it may 
end up evening-out in the long run.”’ 

He added that he and his partner 
don’t plan to hire two or three extra 
people to man the stores’ redemption 
centers. The regular game attendant 
will probably do it because ‘‘hiring 
more people just for redemption is 
simply an added expense we can’t af- 
ford right now.”’ 

The equipment the duo will buy to in- 
augurate redemption includes stand- 
bys Skee-Ball and Pop-A-Ball, Smart’s 
new Super Pro Quarterback football- 
passing game, and Bromley’s Rock ‘N 
Bowl and the ACME-premiered 
shooting game Ghost Town. The latter, 
along with Williams’ Slugfest, was 
cited as the show’s top new redemption 
piece in an informal polling of 
operators. 

Another operator was brimming 
with excitement over the quality of pro- 
duct shown at ACME, saying he can 
‘*feel the ice covering the industry 
beginning to thaw.’’ He thought there 
was a good mix of redemption games, 
picking out as his favorites Data East’s 
Cosmo Gang, Doyle’s new midway- 
style toss game Dump the Ump, Alter 
Enterprises’ target-shooting Fireball, 
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MicroProse Games’ Gerry Blair (I) and ‘‘Wild Bill’’ Stealey in front of F-15 Strike 
Eagle. 





Miss Lori and Mad Dog McCree himself flank Betson’s follow-up to Mad Dog 
McCree. Titled Who Shot Johnny Rock?, the game is scheduled for a summer 
release. 









Bruce Bauldridge (|) of Aspen Amusement Service and Greg Rice of American 
Technos with the company’s WWF Wrestlefest. It’s due to be released this Design Plus Industries’ Mike and Diane Seibert, along with Leo Finn of American 
summer. Vending Sales, beside Aoll-R-Ball. 
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By Midway Manufacturing’s new-and-improved Trog, (I-r): John Nicastro, David Sam Zammuto (r) of Arachnid with Gary Benson of High Country Games (Colorado) 
Wardak of Wardak Amusements, and Joe Dillon. and Galaxy Darts. 
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In front of the Coin Controls booth: Jeff Beaumont (I) 
(James Industries) and Neal Zook (SNK). 


eu ; 
Kimberly Guerlain and Bill Owen of National Ticket Jeff Parsetich (I) and Jack Kelly of Acme Premium Supply Co. surround James and Debra Kennedy (Canyon 
Co. Enterprises). 
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Clever Device’s Bill Long and Michael Conway flank (L-r): Leisure Entertainment’s Moishe Yeshaya, Sandy Markowitz (Garden State Games Sales), David and Jed For- 
Pat Talmadage (Alter Enterprises). man (Leisure), and Lenny Basile (Garden State). 
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:, Jerry Reda (I) of Just Kiddies Rides with Eric Torres 
Hugh and Charlotte Reid of Action Lighting with Lars Iverson (c) of Larziand Family Amusements. and Roger Prat of Kiddie’s Manufacturing. 
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Tom Brown (I) and James Nesmith (r) of Hamilton 
Scales. 


Jennifer Fedesna (Ken’s daughter) on R.H. Belam’s 
Larry Thatcher. carousel horse ride. 
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and Strata Group’s Peggle. 

Peggle is a cutesy video game that 
has an optionable redemption setting. 
On the plus side, the operator said, 
Peggle appeals to a female audience, 
giving it a niche in a video marketplace 
that caters almost exclusively to males. 
His criticism was that Peggle’s lack of 
clear game instructions might cause 
players to give up after one attempt. 
Points are earned by hitting pegs that 
revolve in a concentric circle. This 
operator says he talked to people who 
couldn’t figure out how to avoid the 
pegs. To those who do know how to 
play, though, the game is a joy. 

An operator well-versed in redemp- 
tion said he thinks operators have never 
had a better choice of redemption 
product—at prices all across the spec- 
trum. His choices, however, don’t in- 
clude Taito’s offering of redemption 
games. The video game heavyweight’s 
foray into the redemption arena didn’t 
draw much praise from this or other 
operators polled. 


Despite the negative comments, he 
says he’s confident that future Taito 
redemption pieces will be better, ad- 
ding, ‘‘It’s good to see another 
established company involved with 
redemption. We can be assured of get- 
ting parts and service. I’m glad there 
aren’t a lot of fly-by-night companies 
into redemption—yet.’’ 

One operator was quoted as saying, 
‘*When we run out of new ideas, we go 
to the past for inspiration.’’ Whether 
that was meant in a negative fashion or 
not, the previously mentioned Ghost 
Town and Slugfest proved that borrow- 
ing from the past can pay off in spades. 

Operators praised Bromley’s Ghost 
Town, an update of an old-fashioned ri- 
fle game, for its simplicity; one need 
not be an MIT graduate or expert 
marksman to shoot down the 20 targets. 
‘*Why can’t more manufacturers give 
us games like this?’’ asked one 
operator. Another appreciated the fact 
that Ghost Town would be appropriate 
in an arcade with other redemption 





‘“‘We’re not too comfortable getting into redemp- 
tion, but we feel we have to do it to stay com- 


petitive. ”’ 


Rock ’N Mole and UFO Mogura 
were similar to Whac-A-Mole, while 
the combination video/punching game 
Sonic Blast Man, because of its 
physical nature, had operators con- 
cerned about the need for extra in- 
surance. Why? By this operator’s 
count, three people who donned the 
boxing gloves and pulverized the pun- 
ching pad encountered no resistance— 
and mighty sore hands and shoulders. 
The ball-shooting Dino Blast, though, 
drew a kinder response from him. 

(All of these games, by the way, are 
made in Japan. A Taito America 
representative said their availability in 
the United States will depend on the 
response they receive from ACME 
attendees.) 
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pieces as well as street and tavern 
locations. 

Williams has taken an old-fashioned 
baseball game (the one even / 
remember playing as a kid in old 
seafood houses—and I wasn’t a kid that 
long ago!), applied some splashy 
technology, and produced ACME’s 
other redemption king-of-the-hill— 
Slugfest. 

Different operators had different 
features as their most favorite. One lik- 
ed the dot matrix scoreboard. Another 
was tickled by the ability to pinch hit 
and steal bases. Still another was par- 
tial to the variety of pitches: fastball, 
curveball, screwball, and change-up. 
However, the majority of Slugfest 
lovers cited the baseball card- 





dispensing feature as the game’s best. 
That’s right: genuine Topps base- 
ball cards. One operator looked at 
Williams’ Roger Sharpe and summed 
it up this way: ‘‘Leave it to Williams to 
come up with a feature like that.”’ 

A female operator said she was 
‘‘very pleased with the show. There 
was a lot of good, unique product ex- 
hibited. I wasn’t going to goat first, but 
now I’m glad I did.’’ Those in atten- 
dance are ‘‘serious about the coin-op 
business. We’re not convinced that the 
industry is down for the count just yet.”’ 

In terms of redemption, she found 
nothing new that was ‘‘earthshatter- 
ing.’” Dynamo’s laser-shooting game, 
Dinamic Shot, was her favorite new 
redemption piece, and Data East’s 
popular Cosmo Gang “‘is still a really 
cute game that I like very much.”’ Bet- 
ween 35 and 40 percent of her game 
revenues have been coming from 
redemption games. ‘“But,’’ she said, 
‘*I’m not sure if it’s because video 
games are down so badly, or because 
redemption is inherently that strong.’’ 

Another operator liked the concept of 
Exidy’s new 4x4 truck-racing game. 
The player drops ping-pong balls into 
various holes to advance the objects on 
the playfield—four trucks in this case. 
There are also holes that, when found, 
back up the opposing truck(s). 

However, this operator said 4x4 and 
future redemption games—by all 
manufacturers—should have their own 
ticket boxes to make ticket-loading 
easy. ‘‘No matter how good the piece 
is, if an attendant has to open the top of 
it to load tickets, he’s likely to move a 
wire,’’ remarked the operator. ‘‘That 
might cause problems that will unfair- 
ly be blamed on the game itself, when 
in reality there’s nothing wrong other 
than a loose wire.’’ 

An operator who’s been into 
redemption for about a year says he 
didn’t get into it because of a video 
game panic. Rather, it was to ‘‘stay on 
the cutting edge to put me one step 
ahead of other small operators.’’ 

A lot of the new redemption pieces, 
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especially those by manufacturers just 
entering the marketplace, are charging 
too much money for the games, this 
operator believes. Because of that, he’s 
sticking with the ‘‘tried-and-true’’ 
games, citing Skee-Ball, Whac-A- 
Mole, Roll-A-Ball, and Rebound, along 
with Doyle’s basketball game. 
‘*They’re charging what they’d like 
you to pay, but it’s not a realistic market 
price,’’ he said. ‘‘On the other hand, 
it’s akin to trying to sell the $25,000 ap- 
ple. You only need to make that one 
sale. Another thing I don’t like is com- 
panies trying to rush out games when 
they’re not ready, and even then 
they’re usually rip-offs of old ideas.”’ 


tin says, to give it a well-rounded mix 
of sports games (Zamperla also 
manufactures a smaller basketball 
game, Kiddie Hoop, and the Competi- 
tion Air Hockey table). 

Before leaving redemption, it should 
be mentioned that Coin Controls Inter- 
national debuted the ‘‘CC2000 Ticket 
Dispenser’’ at ACME. This ticket 
dispenser is unique in that it can operate 
as a one-pulse-per-ticket unit or as a 
continuous-payout unit—all within the 
same model. Other features include 
automatic ticket embossing, an 
automatic ticket-feeder button, and a 
ticket-stop adjustment. 

Christopher Caire 
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reputation will enable it to make a full 
comeback; operators are not as sure. 
Many who went with Seeburg’s Laser 
Music CD box spent time at ACME 
making their rounds of the other com- 
panies, seeking out other alternatives. 
‘It’s hard to believe that a company 
like Seeburg has left us in the lurch. I 
can’t get parts and can’t wait around. 
It’s time to make a switch to a more 
reliable company. The sad thing is that 
I feel that Seeburg has the best CD; 
that’s why I went with it in the first 
place,’’ explained an operator. 
NSM, once known as Loewen- 
America, has officially changed its 
name to NSM-America. Along with 
the new name are other new changes. 
NSM is seeking a stronger place in the 
market with aggressive marketing and 


revitalized new product. The company 
plans to manufacture its product here in 
the United States, perhaps within the 
next year. 


‘“‘No matter how good a redemption piece is, if an 
attendant has to open the top of it to load tickets, 
he’s likely to move a wire by mistake. ’’ 


Also mentioned by more than one 
operator as a nice new redemption 
piece was Vari-Tech’s B.C. Bash, a 
prehistoric-themed piece that involves 
pounding characters that bop up and 
down with caveman-like clubs. 

As for basketball games, one 
manufacturer said his company is back- 
ing off them because the market is too 
saturated. ‘“‘Everyone jumped on the 
bandwagon, which has diluted the 
market for the manufacturers who got 
in on basketball early,’’ he said. I think 
| basketball’s popularity has definitely 
waned, though it should still earn con- 
sistently for operators who bought 
quality games.”’ 

Two manufacturers, though, think 
the market can withstand another 
basketball game. Acces Entertainment 
debuted Hoop, which has as its key sell- 
ing point the ability to set up in less than 
nine minutes (the company’s Eric 
Brashear says he’s done it in three!). 

Zamperla introduced Shot Clock 
Basketball, the company’s David Mar- 
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Music 


It’s been an established fact that the 
battle of 45s versus CDs is in full 
swing. The winner is already certain 
but the challenger is not going down 
without a final gasp. 

The major players have left the gate 
and the race is on. Rowe, NSM, 
Pioneer, Rock-Ola, Wurlitzer, and 
Seeburg are all putting their reputations 
on the line, introducing their best of the 
best product and preparing for the 
change. 

Sadly, Seeburg, who was far ahead 
of the pack when the race started, has 
been plagued by setbacks. The com- 
pany had a booth at the show with two 
of its Laser Music CD boxes, but many 
of the conversations centered on 
whether it can survive its problems. 
Negotiations have been under way with 
several companies to purchase the 
company, but so far none have come to 
fruition. 

But the company is confident that its 





Another change announced by presi- 
dent Rus Strahan, who has never been 
known to skirt an issue, is better- 
looking product. Strahan admits that 
NSM music systems (he prefers it to the 
word ‘‘jukebox,’’ so we will honor his 
wishes) have been pretty ugly—too 
‘*European’’ was another explanation. 
But that’s changing, as evidenced by 
stunning new looks on the drawing 
board. 

Two examples of far-from-ugly units 
are the Fire Country and Fire Bird 
wallboxes. They are beautiful ex- 
amples of the new styling we soon will 
come to expect from NSM. Showcas- 
ed in an attractive new booth, con- 
structed to exemplify the new NSM, 
these wallboxes can only be described 
as gorgeous. The Fire Bird, with its 
neon light show, and the Fire Country, 
with a more conservative wooden 
frame, have opened up locations too 
pressed for space for a regular sized 
music system. 

NSM also showed Silver City and 
Silver Sky, its two full-size CD music 
systems. Both feature wireless remote, 
Dataprint 2000, field service kit, 
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Checking out Toss Em, (I-r): Carl Devenio and Gary Warner (Coin Concepts), Steve 
Thomas (Show Biz Pizza Time), Art Warner (Coin Concepts), and Alison Rubin Joining Roger Sharpe by Bally’s new Harley-Davidson pin are games co-designer 
(Jaleco). and artist Mark Sprenger (c) and Harley-Davidson’s Tom Parsons. 


Lanny Jaco (U.S. Amusements) checks the artwork with Advanced Graphic 
Designs’ Linda Shields. 





Smart Industries’ Jeff (I) and Gordon Smart with the new Super Pro Quarterback 


football-tossing game. A happy Nintendo group, and friends, on their way to a Mexican dinner. 





May 1991/PLAY METER 63 





ACME 91 


remote wall boxes, bill acceptors, 
microphone kit, and quality speakers. 

All of NSM’s music systems are 
equipped with the exclusive ‘‘Quick 
Change Artist’? CD changer, which 
can take as little as 1.5 seconds to 
change songs. NSM puts it like this, 
‘*Studies show that NSM CD music 
systems play an average of over seven 
more selections per day. That adds up 
to extra revenue for operators.’ 

Another prominent feature of the 
‘‘Quick Change Artist’’ is its 
gentleness on the CD. ‘‘It babies your 
CDs because the changer mechanism 
never touches them—just the trays 
they’re cradled in,’’ boasts the sales 
brochure. 

The NSM changer is also housed in 
Carson City’s Songbird, Country 
Classic, and other specialty machines. 
However, they weren’t shown at 
ACME because of a backlog of orders. 


“| think we’d better lay a wreath on the tomb of the 


to begin phasing out their 45 jukeboxes, 
there are always those who insist they 
want to buy them. As long as there is a 
need, we will continue to build them,’’ 
noted Rowe’s Joel Friedman. 

We’d like to congratulate Rowe for 
winning Play Meter’s Award of Ex- 
cellence for its LaserStar CD jukebox. 
The award is voted on by operators dur- 
ing Play Meter’s annual State of the In- 
dustry report. 

Rowe does not believe in resting on 
its laurels, however. ‘‘We must keep 
on our toes to be able to offer the in- 
dustry the best there is for their needs,”’ 
added Friedman. 

Rowe showed its LaserStar Gold, an 
elegant black box with twinkling lights 
and regal gold trim. It features three 
brightly lit CDs rotating in a multi- 
reflective enclosure atop the machine. 

Rowe bills the LaserStar CD-51 by 
saying “‘good things come in small 





unknown 45 that says, ‘Rest in peace.’’’ 


NSM has prepared for the future 
with its ‘‘NSM Music Management 
System,’’ which allows operators to 
extract information from jukeboxes in- 
to a hand-held computer/mini-printer. 
‘Tt isn’t like we think everyone will 
start using the system tomorrow mor- 
ning, but it may not be long before all 
operators will have to have this kind of 
ability to operate efficiently. All NSM 
music systems are equipped with infor- 
mation ports now,”’ said Strahan. 

Rowe has been far ahead of its com- 
petitors since introducing the combo 
unit, when CDs were just arriving on 
the horizon. Designed for operators to 
test the CD waters, the unit is equipped 
to handle both CDs and 45s. Although 
the company admits trying to 
discourage operators from buying 45 
units, they still account for about two 
percent of Rowe’s sales. ‘‘No matter 
how hard we try to encourage operators 
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packages’’ reflecting its smaller size. 
With all the advantages of the larger 
box, the CD-5/ is designed for loca- 
tions with less space to devote to a 
jukebox. It also has the famous Rowe 
rotating CDs at the top. 

Both the CD-5/ and the LaserStar 
Gold can be connected to the eye- 
catching WallStar, also complete with 
the rotating CDs atop the machine. The 
WallStar can be used in conjunction 
with the hideaway unit, which uses 
Rowe’s record-changing mechanism to 
handle up to 100 CDs. 

In addition to the audio units, Rowe 
also featured its CD/Video Jukebox, 
which looks as good as it sounds and 
The Bubbler, an exciting phonograph 
that brings back the early days of 
jukebox classics. 

Rowe is looking to the future with its 
‘*‘Management System.’’ Complete 
with a printer interface kit, the system 





allows operators to extract hard copy of 
information stored in the machines. It 
can furnish cash reports as well as track 
the top 50 songs by the most popular to 
the least popular up to 100 songs. The 
system is adaptable to all LaserStar 
jukeboxes and is available now. 
‘‘Operators will be able to get so many 
different reports from this system that 
they are too numerous to mention,”’ 
added Friedman. 

A wireless remote is another feature 
being promoted by Rowe. ‘“‘It’s true 
that you can sell the CD jukebox on col- 
lections, but the wireless remote gives 
operators another sales tool,’’ said 
Friedman. The wireless remote, 
besides the obvious volume control, 
can make selections, offer ‘‘red’’ 
money programmed in, and prioritize 
songs. An example is interrupting a 
song in progress to play ‘“Happy Birth- 
day’’ as a cake is brought in to a 
customer. After ‘‘Happy Birthday’’ 
ends, the regularly scheduled song will 
resume. 

Pioneer’s name has long been 
famous in the consumer market. It is 
becoming as famous in the jukebox 
market for reliability and experience 
with its Laser Juke and the sing-along 
Laser Karaoke system. Pioneer has 
also initiated several operator 
programs. 

It is offering an operator service kit 
for only $299. Said Paul Scribner, 
‘‘This is a big advantage for operators 
who are used to paying much more for 
less complete kits. This one includes all 
the boards, parts, full service manual, 
and schematics at a great price.’’ 

In addition, Pioneer is offering a 
coupon for each jukebox purchased. 
These can be redeemed at any time dur- 
ing the year for a wide variety of 
Pioneer product, including home and 
auto stereo systems, Karaoke speakers, 
or a service kit. 

Beginning in May, Pioneer will 
begin its third operator promotion. For 
each jukebox purchased, operators will 
receive a full magazine of Pioneer cur- 
rent hits, a full magazine of Pioneer 
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Mary Fujihara and Shane Breaks of Atari explain the game play of Batman to young 
Luis Carona. 
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At the Valley booth, (I-r): Alan Schafer, Mike Riquier, Melody Sutkowi, and Dan Ri- At the Galaxy Darts introduction, (I-r): Steve Ellis of Mountain Coin (Des Moines), 
quier by the Cougar Darts. Bill Ward and Gene Harlan of Arachnid. 
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By the Pub Time Premier Edition, (I-r): Jack Houriet of Merit, Timothy Jones of Soles 

Midwest Electronics, and Peter Feuer of Merit. Nancy and David Paddon of Fast Eddy’s Arcade, about to play Leland’s /ndy Heat. 





Greg Malavazos (r) of Quicksilver, about to demonstrate Hi- Tension to Jerry Showing the new Maverick poker, (I-r): Dick Miller and Teresa Raish of Bally Gam- 
Hiltebrand of Hollie’s 50s and ’60s Club. ing and Mel Drews of Haron, Ltd. 





By the Jukebox Barrel, (|-r): Guenette Alain of Alouette Amusement, Richard Suhy 
and Tim Sharp of the CD Jukebox Kit Co. 


Bob Harzer (|) and Sal Mirando (r) of SMS with Frank Gumma Jr. of American Vend- 
ing Sales by the Player’s Touch. 
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Dilma Da Cunha and Antonio Rodriguez of Venezuela by the Micro Mfg. Skil/ 
Chance. 


The Schaeffer family of Palm Springs Vending sample Namco’s Stee/ Gunner. 
From left: George, Kimberly, and Connie. 
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SELECT CHALLENGER FROM LIST OR 
NEW PLAYER. THEN PRESS ENTER. 


1. BILL WARD 03 05 
2. SAMZOOM 03 03 
3. MARCIOB. 02 21 
4. DEBBIE LAM. 03 01 
5. KEVIN JONES 02 28 
6. JEFF WHITE 02 25 
7. LARRY GRN. 03 05 
8. BRIAN SMIT 03 05 
9. TIM TADMN 03 07 
10. BARRY REI. 03 07 
NEW PLAYER TODAY 
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OP GUN CHALLENGE. 
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18 
9 4 
14 13 
11 6 
8 10 
16 15 
7 2 
19 17 
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compilation hits, and a full magazine of 
the music genre of their choice— 
country, rock n’ roll, R&B, or Spanish. 
Pioneer is promoting this as ““buy to- 
day, earn today’’ because the discs are 
loaded into the jukebox so the operator 
can buy it and place it the same day. 


Pioneer is also continuing its soft- 
ware subscription program—members 
receive current hit compilation discs 
each month. Those signing up will 
receive nine of Pioneer’s past oldies 
and one hit compilation disc as an add- 
ed bonus. 

Rock-Ola showed its CD phono- 
graph, The Mirage. It features 280 
watts of power, automatic mapping to 
make it easy to add new selections, 
background music system, remote con- 
trol, bill acceptor, and 3-D lighting. 


‘‘A transition period is vital for operators to make the 


change from 45s to CDs. ’’ 


The Wurlitzer name has long been 
synonymous with music. Its 10/5 has 
to be one of the most recognizable 
jukeboxes with its pulsating, rotating 
light drums. Wurlitzer has brought the 
flavor of the old days back again with 
its One More Time, available in both 45 
and CD. 

Wurlitzer also exhibited its New 
York, New York and New Orleans CD 
jukeboxes and the Make My Music 45 
jukebox. New York, New York is a 
beautifully designed phonograph 
featuring delightful graphics and 100 
CD capacity. It’s black-backed mirror 
front is etched with a skylight of the city 
and an outline of gently rising bubbles. 

The New Orleans features 50 CDs 
with eye-catching 3-D graphics on the 
front. Both the New Orleans and New 
York, New York come with an infrared 
remote and a connection for a printer. 

But buying a dedicated CD jukebox 
was not the only choice at ACME. Two 
companies were previewing their CD 
kits, which will enable operators to 
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convert their older 45s into new-tech- 
nology CDs. There was some skep- 
ticism about making these conversions. 
‘*T’ve always heard that static can be a 
problem with CDs and I don’t know 
that putting a CD changer in a regular 
jukebox shell would be reliable,’’ of- 
fered one operator, weighing his 
options. 

Another added that the cost of the kit 
was not cheap. He would feel better 
about the whole thing just buying a 
dedicated box to begin with. “‘I don’t 
think a kit is the way to go. CD 
technology is more than just sticking a 
changer into a cabinet. You’d have to 
change everything and that would add 
up your cost. I’d rather do it right and 
buy one from a well-known manufac- 
turer,’’ said the operator. 





But whether or not conversion kits 
are viable or just a band-aid for the time 
being, CD Jukebox Kit Co. of Dres- 
den, Tenn., is offering to ‘“‘recycle 
your old jukeboxes.’’ The CD jukebox 
conversion kit comes complete with the 
CD player, CPU board, selection but- 
tons, LED readouts, control panel, 
wiring harness, decals, and in- 
structions. 

Digital Disc Automation of America 
in Jefferson City, Mo., is the exclusive 
United States distributor for a company 
in England. The CD changer, claim 
company representatives, is the fastest, 
most reliable changer in the market 
today. 

While the music industry looks to the 
consumer industry to see its future, a 
transition period is vital for operators to 
make the change from 45s to CDs. 
Companies like Record Source Inter- 
national are helping to take the bite out 
of the transition with a 45 subscription 
service. Members receive 45s each 
month that would not be available 





anywhere else. RSI has negotiated 
deals with record companies to press 
45s if there are enough members to 
make it worthwhile. 

Some say that two years is all they'll 
give 45s; others feel that 45s will still be 
around as long as they are needed. As 
it is now, the majority of the Top 40 
tunes shown in record magazines are 
available as 45s, but that number 
decreases monthly. Virtually all of the 
manufacturers and the one-stops are 
urging operators to plan ahead. 
‘*Operators can’t stick their heads in 
the sand like nothing is changing,’’ 
warned one manufacturer. ‘‘If they do, 
by the time they decide to react, it will 
be too late.”’ 

It’s time for operators to start plan- 
ning for what lies ahead. It’s time to 
study the manufacturers and decide 
who has the best options for now and 
the future. No matter how much we 
may wish it wouldn’t happen because 
we love the familiar, I think we’d bet- 
ter lay a wreath on the tomb of the 
unknown 45 that says, ‘‘Rest in 
peace.”’ 

Valerie Cognevich 


Darts 


Dart game innovations are the order 
of the day. The list starts with 
Arachnid’s new English Mark Darts 
game, Galaxy, which offers a host of 
operator-pleasing features. 

First is the game’s memory card 
system. Each team captain in a league 
gets a Team Card that can be inserted 
into the game for the input of team 
name, players’ names, player order, 
and game played. Operators can 
transfer all this data to an Operator 
Card. The statistics can be used with 
Arachnid’s Dartman II League Master 
software. 

Arachnid also offers the Top Gun 
Challenge, a competitive dart ladder 
that displays the best 10 players. This 
feature encourages new player 
development and increases play on the 
games when leagues are not in pro- 





The National Sports Games’ crew by UB QB Football Challenge, (|-r): Kim Cook, Flanking Coin Concepts’ new Cat 'N Mouse are the company’s Joe Tunney and 
Steve Rice, and Greg Sullivan. June Burgess of Quicksilver Development Co. 


iene 


, = ail By Acces Entertainment’s Hoop, (I-r): Eric Brashear, Jane Marques, and Jeff 
Richard Suhy of C.D. Jukebox Kit takes a seing at Taito’s Sonic Blast Man. Beisler. 
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Monica (I) and Jeannie Wingert of J.J.’s Amusement enjoy Data East’s Cosmo 
Gang. 


Brian (I) and Keith Saunders of Vendtech Amusements compete on Lazer-Tron’s 
Shuttle Launch. 
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gress. It can be used for tournaments; 
the data is not mixed in with any league 
numbers. 

If players don’t play for two weeks, 
they are removed from the ladder. That 
way, players don’t stay on the list 
indefinitely. 

Galaxy comes with these games: 301 
Open In/Open Out, 301 Double 
In/Double Out, Count Up, Tic Tac 
Darts, 501 Team Doubles, 701 Open 
In/Double Out, and the three variations 
of Cricket (Standard, Cut-Throat, and 
Team Cricket). 

Coming this summer—statistical 
data collected via modem kit and an 
IBM AT compatible computer in the 
operator’s office. 

The newest innovation at Merit In- 
dustries is the Scorpion Target, which 
features flush segments and almost 
shadowless, non-protruding spider 
ribs. Because ribs are reinforced, there 
are no gaps causing jammed tips; 
hence, service calls are kept to a 
minimum. Various color choices are 
available, including a new, four-color 
international standard. The target is 
retrofitable for all Merit dart games. A 
one-year factory warranty is included. 

The Scorpion Wall Mount unit offers 
a game menu with 301, 501, and all op- 
tions; High Score; Shanghai; Cricket; 


Valley’s new Cougar logo draws at- 
tention to Cougar Darts, a game witha 
long list of features. 

Included are overhead scoring with 
four-player Cricket standard, new 
graphics, league software with Feats 
readout, flush mounting for shadow- 
free play, a spider closest to the bristle 
board to attract steel-tip players, and 
Valley’s selectable, patented double 
bull’s eye. 

The company offers an exclusive, 
four-player version of Cricket as an op- 
tion for the original models of Cougar 
Darts and Royal Darts. Valley also has 
the T-60/30 Target, a thin-ribbed 
spider target that goes with all their 
games as a retrofit kit. 

Die-hard steel-tip dart players can 
now be accommodated by the Wellow 
Electronic Dartboard System (EDS), 
shown in the T.O.P. Distributing suite. 

The game, a product of Great Britain 
built to accommodate players in the 
wealth of English country pubs, makes 
electronic steel-tip darts possible. 
Features include fully automated scor- 
ing, coin or free play option, game 
selection (301, 501, 701, and Cricket), 
nine skill levels, and satellite link-up to 
allow competition with other teams in 
the next town, state, or country. 

Bonnie Theard 





‘‘Premier’s Cactus Jack’s looks like no Premier 
game you've seen before. ”’ 


and Cut-Throat Cricket. The game has 
a side-mounted coin entry or optional 
electronic multi-mech and internally 
locked cash box. The new Piezo miss- 
ed dart detector is standard. 

There’s also the Solo Challenger 


feature (available on all games) that af- 
fords player vs. machine competition 
and selectable skill levels from novice 
to super-pro. The company’s full-size 
unit, the Pub Time II Plus 2, features 
the Scorpion Target and the Solo 
Challenger. 
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Table games 


Table games have become such an 
integral part of most routes that they are 
sometimes overlooked in the search for 
the latest technology or that some- 
thing-really-different. 

This time there was something right 
up your alley as far as really different in 
table games. Cofusa Enterprises of 
Chula Vista, Calif., showed Kron 
Duel, which featured dueling robots on 
a pool table-sized cabinet. Each player 





controlled a robot on his side of the 
table, shooting laser beams at the oppo- 
nent opposite. This one was touted as 
‘*not easily adapted to home play;’’ no 
argument there. Players of all ages 
were mesmerized. 

Both Dynamo and Valley introduced 
new pool tables. Dynamo’s Excalibur 
was featured on Play Meter’s April 
cover. The design is stunning with oak 
rails and legs, leather pockets, and a 
look for ‘‘upscale’’ markets. It is bill- 
ed as “‘Dynamo reliability with fine 
furniture styling.’’ 

Valley’s Cougar ZD-5 is an update of 
the Cougar ZD-4 with a brilliant new 
wood grain finish, sable maple, and a 
different logo styling. 

Table soccer is gaining momentum 
and R.H. Belam, Tornado, and Im- 
perial had new tables to appeal to the 
growing audience. Imperial’s Premier 
Championship soccer table features a 
burn-resistant laminate, long rubber 
handles, and brushed aluminum cor- 
ners to eliminate breakage. 

Belam’s Belita World Sport foosball 
table features a tempered glass top that 
allows for ‘‘quiet play.’’ It has a tamper 
proof ball return and aluminum 
construction. 

Tornado’s Tornado 2000 is an im- 
proved version of its former table. It 
has a more durable construction and 
parts. 

Another outstanding new table game 
could be found at the Design Plus 
booth. The Roll-R-Ball mini shuffle 
table is a natural for smaller locations 


- that want shuffle action. It is complete 


with micro-processor for digital scor- 
ing, timed play, and a locking mech- 
anism to secure rollers when not in 
play. Options include a bill acceptor 
and bar stools. 


Video Games 


There was so much from which to 
choose that even veteran show-goers 
felt swamped. It had been quite a few 
shows since they felt this way. 

There was so much on display, and 
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Victoria and Gene Sieben of M.H. Associates with children Leah, Michael, and 
Ariel. 
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(L-r) Imperial’s Mike DiMotta and Paul Cardea with East Coast Design’s Gary 
DuBoff. 










At the Fabtek booth, (I-r): Todd Erickson with Jeanne and Frank Ballouz. 
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the show was so well-attended, that it 
was impossible to spend time with 
every game and every exhibitor. In 
some cases, all I could manage was a 
brief glance and perhaps a one-page 
glossy. Unless I was able to get my 
hands on a game for a fair amount of 
time, I won’t offer an opinion. 

Many booths were drawing crowds 
with games that have been around for 
months. I’m merely commenting on 
what I saw, without regard for whether 
the game was introduced at the show or 
had already been seen before. I offer 
my apologies to any vendor whose pro- 
duct I missed in this summary. 

Biff, pow, bam! 

Operators have been complaining 
about the lack of imagination in video 
games. Viewed from a distance, 
ACME might have looked like a room 
full of the same old stuff. But up close, 
you could see interesting twists to some 
tired themes. And there were even a 
handful of completely new ideas. 


character before starting. Homer, Bart, 
Lisa, and Marge are all represented 
here, which offers the possibility that 
this game might have some female 
appeal. 

I played through a few lives as 
Homer and found the game to be a 
delight. The character moves in three 
dimensions and deals with obstacles 
well (he doesn’t walk through walls). 
The programmers built in some details 
that add to the game’s warped realism. 
In one scene, for example, the player is 
shown the ‘‘break points’’ of a piano 
and a table. 

Sure enough, some well-placed 
Homer chops on those objects brought 
them crashing down. In other scenes, 
the character can kick away trash cans, 
scatter boxes—you name it. Weapons 
appear periodically that can be picked 
up and used (usually, the character just 
throws them at oncoming assailants). 

In general, The Simpsons video is 
well thought out, highly-detailed, and 





‘“‘Whatever you decide, you should be glad that 
there are so many good pins and videos from 


which to choose. ’’ 


I’ll direct my attention first to what I 
call the ‘‘punch-out’’ game. You know 
the.one: the player is pitted against a 
number of opponents, which he or she 
must defeat by punching, kicking, 
slashing, throwing things at, or other- 
wise doing bodily harm to. The 
violence in these games generally 
makes the bloodiest boxing match look 
like a walk in the park. 

The leader among the punching 
games is a surprise: Konami’s The 
Simpsons. When I learned that Konami 
had licensed the characters, I envision- 
ed a sort of adventure game; a fighting 
game never entered my mind. But the 
game seems to mesh well with Matt 
Groening’s twisted sense of humor. 

This is a four-player piece with each 
player given the chance to choose his 
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a lot of fun. If you thought you had seen 
enough of the punch/kick/slash genre, 
suspend your bias long enough to pick 
one of these up. I give it my Best of the 
Show in this category. 

Data East showed Caveman Ninja. 
Just the name should give you a hint that 
this game doesn’t take itself too 
seriously. This is atwo-player game in 
which the play is really quite amusing. 
The lead character is a squat caveman 
who defeats his adversaries with hand- 
to-hand combat and a variety of 
prehistoric weapons. The graphics are 
very good, and the sounds help the 
game’s comic feel. But while the game 
is fun to play, I’d hardly call it absorb- 
ing. There were other more notable en- 
tries in this category. 

One is Atari’s Batman license. This 





is less detailed than The Simpsons, with 
the character moving in two dimen- 
sions instead of three, but it is a wor- 
thwhile piece just the same. This game 
delivers suspenseful action, even 
though the character movement is not 
that realistic. It’s not a straightahead, 
*‘clear the decks’’ type of game. There 
are maze-like paths that Batman must 
follow to locate and defeat his chosen 
enemy. 

At one point, the game becomes very 
difficult to play because there is ap- 
parently a specific path Batman must 
follow. This path is not clear, and even 
playing for free, it took me several tries 
to find that path. Some might argue that 
this draws additional plays, but I’m 
afraid Batman’s difficulty might 
frustrate those players who have lives 
outside of playing video games. 

The graphics are good, but not great, 
and there are plenty of digitized voices 
from the film. Any Batman fan will 
gleefully pile quarters into this game. 

One clear continuation of the classic 
punch/kick/slash tradition is Capcom’s 
Street Fighter II. This is a traditional 
stationary-background fighting game, 
with a bewildering array of controls: 
eight labeled joystick actions and six 
buttons. Fighting for real could never 
be this complex, but Street Fighter IT 
rewards the player’s patience in learn- 
ing the controls with realistic, fun, and 
exciting game play. 

As usual, the player gets to choose 
both characters in the fight, and each 
character is endowed with particular 
traits and skills. The quality of the 
graphics and character motion make 
this game. I expect it will quickly take 
the lead among the realistic fighting 
games. For locations with teenage 
male-dominated crowds, Street Fighter 
IT is a must. 

My only misgiving about the game is 
that it pits a male fighter against a 
woman. Sure, she can handle herself 
well enough and even cackles an 
emasculating “‘I am the strongest 
woman in the world’’ upon defeating 
her male opponent. Perhaps I’m too 
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ended too soon to allow anyone to 
release a game with this most recent 
war’s romanticized name as a title. 

A new standard in realism and thrill- 
ing game play was set by Namco’s Steel 
Gunner, my own pick for Best Video of 
the Show. This two-player combat 
game puts the players behind kicking 


old-fashioned, but I have trouble with 
any game that depicts violence against 
women. I don’t expect that will hurt its 
income-generating potential, but if 
there is a Street Fighter IIT, I hope Cap- 
com leaves the female opponent out of 
it (unless a player chooses to fight as a 
female). 


Gunforce is a two-player game 
which loses the gun and trades the 
fighter’s viewpoint for a third-person 
approach, but in other ways this game 
is a real winner. Movement is two- 
dimensional—but first-rate. The player 
can hop into jeeps and helicopters and 
blast away at inanimate objects to pick 










I also had a bit of a moral problem 
with the characters in The Ninja Kids, 
an otherwise ‘‘cute’’ fighting game 
from Taito. I call it cute because the 
characters are, as the name suggests, 
caricaturish children. This, plus other 
elements in the game’s plot and art- 
work, suggests that Taito is aiming this 
game at the younger set. This troubles 
me for two reasons: first, the game is 
extremely violent, with victims’ 
hacked-off limbs flying everywhere. 
Second, some of the attackers are ob- 
viously black and are drawn and behave 
in grotesquely unflattering ways. 









submachine guns with pulsing barrels. 
The sounds in this piece are startlingly 
real, and vehicles explode in a very 
satisfying array of fireballs. 

I prefer combat games that take the 
soldier’s point of view. Yes, it’s very 
violent, but this is no kiddie ride. 
Teenagers and grown-ups will delight 
in taking out their frustrations by mow- 
ing down some fast-moving bad guys. 
Steel Gunner builds a plot so compell- 
ing that players will put themselves in 
hock to keep shooting. Operators 
should put themselves in hock to buy as 
many as they can. It’s really that good. 


“Homer, Bart, Lisa, and Marge are all represented 
here, which offers the possibility of some female 


appeal. ’’ 


In general, The Ninja Kids gets my 
vote for Most Tasteless Game. If Taito 
hadn’t worked so hard to target the 
game at the pre-teen set, I might let if 
off easier. Violence and racial slurs 
aside, the game is only mildly en- 
joyable. Set up near The Simpsons or 
Street Fighter II, it wouldn’t stand a 
chance. Of course, the public is full of 
surprises, and there is certainly a 
market for a questionable game like this 
among those with a penchant for the 
bizarre. 

There were other games in this 
category that looked promising, in- 
cluding SNK’s Burning Fight, Taito’s 
Growl, Leland’s Brute Force, and 
American Technos’ WWF WrestleFest. 
Incoming! 

Combat-style games were every- 
where, perhaps thanks in part to Opera- 
tion Desert Storm. Thankfully, the war 





74 PLAY METER/May 1991 


Second prize in this category goes to 
Sega’s Laser Ghost. This three-player 
game (two sit down, one stands) is 
clearly a Ghostbusters knock-off, and 
again, I get to keep my gun controls and 
fighter’s perspective. This is more a 
shooting gallery than a combat game, 
though. Laser Ghost tosses an absurd 
number of artfully frightening enemies 
at the player and is loaded with sur- 
prises. One innocent-looking billboard 
turns into a nasty monster. 

The graphics are tremendous, aided 
by large square sights atop the guns in 
which a ‘‘laser’’ firing path flashes to 
show the direction of each shot. This is 
lined up well, and it’s amazing how 
much those simple flashing lights add 
to the game. Thumbs up here, too. If I 
had to pick a pair, it would be Steel 
Gunner and Laser Ghost, but Irem’s 
Gunforce should certainly do well. 





trouble recommending Gunforce. 


players. It’s an easier game to play than 
the others (up to a point), and the 


this a good young player’s game. The 





up new weapons. He climbs terrain 
with realistic motion and can shoot at 
angles (even straight up). I have no 










A novelty candidate in this category 
is Fabtek’s Blood Brothers. The 
graphics and sound are low-tech by 
comparison, but its tongue-in-cheek 
approach will draw chuckles from 










cowboys-and-Indians motif will make 






violence in this game is much more car- 
toonish than realistic. It might be good 
to give junior something to play while 
dad or big brother is knocking off bad 
guys on some harder, more violent 
games. 

American Sammy’s Spinal Breaker 
is challenging and the graphics are 
good enough (though they don’t hold a 
candle to the other three), but the 
drawback is its half-baked control 
scheme. Instead of pointing your gun, 
you move a cursor around the screen. 
Your shots hit whatever the brackets 
surround. This is about as non-intuitive 
as you can get. It managed to take most 
of the enjoyment out of the game for 
me. Trying to track that silly cursor 
while making sure your body (which 
moves, too, but in ways that don’t 
always make sense!) avoids getting hit 
makes this a frustrating game. 

The game I didn’t get to play in this 
category was Desert Assault by Data 
East. Wonder where they got the idea 
for a desert combat game? Hmmm... 
And he takes the checkered flag! 

Car-racing games were everywhere, 
spurred on by advances in technology 
that allow more realistic graphics to zip 
by at higher speeds than was possible 
before. 
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Flanking Bromley’s latest redemption piece, Ghost Town, are, (-r): Lauran Bromley, Michael Green, David Coren, 
and Marty Bromley. 
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Nancy Duncan of Just Vibrations with Steve 
Shoemaker of Redondo Fun Factory. 
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In front of Doyle & Associates’ new Dump the Ump, (|-r): Doyle’s Chris Williams, David Capilouto of Greater Jeff Gress (I) of Tekbilt with John Caulfield of CAS 
Southern, and Sondra Doyle. Distributing Ltd. 
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George Yurkovich and Gail Prorok of Patt 
Corporation. 


In front of Slug Fest, Williams’ new baseball-themed 
Flanking Leprechaun’s Pot-O-Gold, (I-r): Pete Entringer of AVA Sales, Bill Cravens, Todd Cravens, and Aldo redemption game, are Rick Jasper of Goldberg 
Donnaloia. Enterprises and Bill Pfutzenreuter of Williams. 





#> ECU* MENT 


Alter Enterprises’ Earl Heller (I) and Pat Talmadge 


Isaac Glazer (I) and Isaac Ben- Yehuda of Mayoni with the company’s new Sergeant Major and roll-R-Ball. with its new redemption game, Fireball. 
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FIGHTER™ 


HORIZONTAL 

STANDARD JAMMA 

CONTINUATION FEATURE 

1 OR 2 PLAYER INTERACTIVE 

6 STANDARD LEVELS & 6 PRO LEVELS 
UNIQUE WEAPON & SPEED-UP 
FEATURES 


CALL YOUR DISTRIBUTOR TODAY! 


Soar to new heights with this fast action 
cross-universe battle. The “Aero Tactic 
Fighter’ enters a new dimension with hom- 
ing missiles, verticle shooting, instant 
turns, guard weapons and the ION-L. Ex- 
cite your senses with Strato Fighter! 


(2) EXCITING NEW KITS FROM TECMO 





STRIKE .» GUNNER 


=e 


Master the air war with an impressive array 
of modern weaponry at your command. 
Choose a special “main weapon’”’ in each 
round of exciting and challenging aero 
combat. The enemy is lurking and you are 
Summoned to search and. ..DESTROY! 





Vertical Kit 

Great Air Battle Action 
1 or 2 Player Interactive 
Continuation Feature 
JAMMA Compatible 


+ + + H FH 


UNIQUE FEATURE 
COMBINED PLAY! 


Either player can initiate combined play to 
merge both aero ships together, creating 
the Ultimate battle action! 


VICTORIA BUSINESS PARK 
18005 S. ADRIA MARU LANE e CARSON, CA 
90746 


(213) 329-5880 ¢ 1-800-338-0336 
FAX: 213-329-6134 





Sega’s much-anticipated Rad Mobile 
appeared in a number of cabinets, in- 
cluding stand-up, sit-down, and 
moving-seat. The moving-seat model 
was a disappointment; it only moves 


from side to side. Otherwise, the 
graphics are good. The game sports 
buttons for lights and wipers, and the 
representations of night and wet- 
weather driving are pretty impressive. 
There are little touches, too, like the 
rear view mirror and the doo-dad 
swinging from the windshield (where a 
mirror should be, but the mirror is 
shown in the upper left). I liked Rad 
Mobile. 1 expect it will do very well. 


judged it about average, but the cop-car 
theme gives Cisco Heat extra earning 
power. 

The cabinet is very attractive, with 
hot graphics and police lights. The 
game is pretty challenging; there are 
plenty of obstacles and twists and turns. 
I wouldn’t expect Cisco Heat to out- 
earn some of the more popular driving 
games, but it will hold its own. 

Bringing up the rear in this group is 
Leland’s Indy Heat. This takes a bird’s- 
eye view of the track and plays like the 
drivers of old. Sometimes nostalgia is 
a good thing, but /ndy Heat will likely 
bore adults. 





graphics in this game are so good that 
everything else looks like it’s in black 
and white. 

Game play is challenging, but not 
impossible (like Defender). I won’t 
bother going into detail on game play; 
just think of it as Defender for the ‘90s. 
This is a must-buy (one-player JAM- 
MA kit). 

Another horizontal flying game is 
Jaleco’s Earth Defense Force (EDF). 
I’m glad this style of game is making a 
comeback, and I hope EDF will be 
typical of the kind of dazzling graphics 
and exciting play that future flying 
games will bring. 

This one- or two-player JAMMaA kit 
is loaded with action and challenges. 


Some of the graphics are there just to 
entertain (one scene transition is a fly- 
by of a nicely detailed spaceship). 
Recommended. 


‘“‘Table games have become such an integral part 
of most routes that they are overlooked in the 
search for the latest technology. ’’ 


Atari showed its Hard Drivin’ 
Panorama, a driving game with a 
three-screen wrap-around. The feel 
seemed exactly like the familiar Hard 
Drivin’ game, but the two extra screens 
provided a view much more like look- 
ing through a windshield. Like other 
sit-down drivers, this one needs a high- 
traffic, high-income location to pay its 
way. 

A glimpse at the future of driving 
games came courtesy of Namco’s 
Driver’s Eyes. This incredible game 
also put up wrap-around graphics, but 
these were clearly 3-D. The animation 
was much smoother than in Hard 
Drivin’, and I thought the sounds and 
music were both superior. 

When this game appears, I don’t ex- 
pect it to be cheap. If your locations 
have a history of doing well with driv- 
ing games, however, keep your eyes 
peeled for the availability of Driver’s 
Eyes. 

In Cisco Heat, Jaleco showed a game 
that puts the driver in the seat of a police 
car. The game comes in a variety of 
cabinets, including stand-up, sit-down, 
and moving-seat. As a driving game, I 
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What this game does have going for 
itis kid appeal. You can’t crash the car 
in this game; it just bounces off 
obstacles. To drive, you have to keep 
spinning the wheel around—the action 
has no relation to real driving. Still, this 
game is just what the doctor ordered for 
young players who can’t quite handle 
the more demanding driving games. 
Whoosh! 

The floor was also filled with flying 
games of all kinds. It was here that I got 
the strongest feeling that arcade videos 
are finally using technology to get 
ahead of home video games. The 
graphics, sounds, and cabinet art in the 
best of these games can’t be had in the 
home at any price. 

It’s aclose race, but the leader of the 
pack is clearly Midway’s Strike Force. 
This game harkens back to the much- 
loved Defender, but Strike Force sports 
much better graphics and simpler 
(more sensible) controls. 

Midway seems to have discovered a 
new way of shading the objects in its 
games to give them a 3-D appearance. 
The difference is stunning, and Strike 
Force is simply a beautiful game. The 





Tecmo displayed its Strato Fighter, 
a horizontal space shooting game. 
Again, the graphics here are far better 
than those available to home systems, 
and the game play is engaging and 
challenging. 

Strato Fighter’s detriment is that 
there are too many different weapons 
that can be picked up during game play. 
Each one has different characteristics, 
and it’s hard to tell from the shape what 
each weapon does. Even after several 
plays, I still couldn’t keep the weapons 
straight. I rate Strato Fighter just a lit- 
tle below EDF, but I think it’s still a 
pretty safe buy. 

American Sammy’s two-player 
Paladin, another horizontal fly-and- 
shoot, also showed good graphics but 
weaker game play. It might have done 
well if there weren’t so many other 
good contenders in this group, but I 
don’t think it quite measures up. 

Moving to the vertical flyers, 
Fabtek’s Rai Den (two-player) looked 
great. The graphics are intricately 
detailed, and the game play is engaging 
enough to keep drawing coins from 
dedicated galaxy-savers. I think this 
was the best of the vertical class. 
Highly recommended. 
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"BATON LOCK & 
HARDWARE CO. INC. 


At Space Age Electronics’, (I-r): Carl Fleischman, Mikiko Fleischman, Y. Park, and Dave McEwen (Ben Tech Amusements) looks over some information from Baton 
Connie Stowell. Lock Co.’s Irene Chavez and Ray Chavez. 


The Kiddie Rides U.S.A. team, (I-r): Stuart oa, Dora Campos, and Joe De 
Marsico. 


Roland Smith of Syracuse Coin (r) takes a look at Grayhound Electronics’ new P.M.I. Toys & Novelties’ Mark Gawlik (I) and Ray Rodriguez flank Pilo Avita and 
hockey game with Grayhound’s Peter Coulas (I) and Dan Dinnebiel. Robert Weerafekera. 
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F-15 Strike Eagle, the hot new combat flight simulator from MicroProse Games, draws crowds and quarters in 
record numbers. The sit-down version, competitively priced, is out-earning higher priced sit-downs in arcades 
everywhere, even the most popular driving games! The stand-up version of F-15 is consistently among the top five 
earners internationally and has stayed on the top earnings charts for over 20 weeks. Order F-15 Strike Eagle today 
and experience the drawing — and earning — power of one of the world’s hottest arcade games. 


Simplified gameplay High, consistent earnings 
Multiple buy-ins Dazzling Technology and non-stop excitement 


Receive a Free T-Shirt. Just contact MicroProse Games at 1 -800-879-PLAY, to answer our brief customer survey. 


Call anytime between 9 am and 5 pm EST. Offer good while supplies last. Offer expires July 1, 1991. 





For more information, contact 
your local distributor or Chris Preus, 
MicroProse Games National Sales 


180 Lakefront Drive Manager, at (612) 544-7396. 


Hunt Valley, MD 21030 
(301) 771-1151 
Customer Service (301) 771-6740 
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Debbie Jelonek shows R.A. Green the latest in South 
Carolina plush. 







A hot redemption line, (I-r): James Davis (Beachside Entertainment), David Cantoni (Monticello Dist.), Steve 
Schulman (HMS Monaco), Brenda Sanderson (AA Amusements), Ira Erstling (HMS), Mona Sanderson (AA 
Amusements), and Bruce Haber (HMS). 
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Meltec’s John McEwan (I) and Roy Nishi with Jane (L-r): Mel Erstling (Star Track), Rod Spencer (Darts-N-Things), Danny Wilkenson (Star Track) and Marie Beach 
Marques of Acces Entertainment. (Darts-N-Things). 
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Mike Pacak (Fun ’N Games) and Shelia Dellacona of (L-r): Bonita Marie’s George Ritacco and Margret Mitchell, Mary Tere Teel and Alex Teel (Fiesta Carousel-Mexico), 
Roger Williams Mint. David Katz, Rhonda Fletcher and Mike Maresca of Bonita Marie. 
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Joe Columbo of Amusement Plus enjoys Tecmo’s 
Strato Fighter. 
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Crowded around the Superstar 2000, (\-r): Bob Hodges and Lamar Forque of Merit, Flynn Case of Cajin Stephanie Typaldos (El Dorado Games) won a giant 
Amusements, Steve Koenigsberg of State Sales, and Dave Rubenstein and Tom Nicolas of Merit. friend at the Mars Electronics booth. 





Misty Graves (daughter of WICO’s Bob Graves) hugs 


At the Nintendo booth, (I-r): Jerry Monday, Chuck Arnold, Mike Minor, Al Stone, Art Gallagher, and Todd Erickson. Homer Simpson. 





May 1991/PLAY METER 83 





Second to Rai Den was Namco’s 
Dragon Saber. It sparks the imagina- 
tion to be at the helm of a dragon instead 
ofa ship or plane. The graphics are a lit- 
tle less impressive than the others in this 
group, and the game is a serious 
challenge. Still, I found it compelling. 
I think your players will feel the same. 

Not to be left out, Tecmo also show- 
ed its two-player Strike Gunner. This is 
a much weaker game than even Tec- 
mo’s own Strato Fighter, but it does 
have one unique feature. In a two- 
player game, either player can press a 
‘*combine’’ button to link their ships 
together. 


Batter up! 

There were plenty of sports games at 
ACME ’91. Williams’ High Impact 
Football still looks like the one to beat, 
but there were a few notable con- 
tenders. 

Video System showed off its im- 
pressive Power Spikes volleyball 
game. I wouldn’t have expected a 
volleyball game to come closest to High 
Impact’s, well, high impact, but the 
graphics and game play in Power 
Spikes are very realistic. 

This is a two-player game, and the 
strength of the game’s simulation of 
real volleyball brings out the com- 





game play. All of these games are 
available in countertop kits in addition 
to more traditional forms. I think they’d 
do very well sitting right on the bar in 
tavern locations. 

Horse Racing can be a redemption 
piece, giving out tickets or retaining 
credits to be wagered on the next race. 
It works just like the real thing, com- 
plete with an announcer’s voice that 
tracks the action. 

Complicated bets can be laid down 
under complete player control. Hot 
Shots Tennis can handle two simul- 
taneous players ona split screen. In all, 
the Strata games seem like a good lot to 
scatter throughout any sports-oriented 
location. Horse Racing is a good alter- 
native to other redemption games, and 


‘‘A new standard in realism and thrilling 
game play was set by Namco’s 
Steel Gunner. ”’ 


since each coin increases the bet (and 
potential winnings), the right location 
could turn a tidy profit on that one. 


The backgrounds and game play are 
less interesting, and the other good can- 
didates in this group lead me to not 
recommend it. 

SNK showed its Alpha Mission II 
game for the Neo-Geo system. What I 
saw of it (the game I played had pro- 
blems) seemed fun and visually intrigu- 
ing. It reminded me of Atari’s Xevious. 

Neo-Geo needed a strong game in 
this class. It’s a great system to begin 
with, and Alpha Mission IT makes it 
stronger. 

In aclass by itself was MicroProse’s 
F-15 Strike Eagle. This is less a game 
than a flight simulator. It’s about as 
close as any player will get to being in 
the cockpit of a jet fighter. I was disap- 
pointed that there were no moving-seat 
versions of this game (the company 
showed sit-down and stand-up 
cabinets). 

Still, there’s virtually nothing not to 
like about this game. It’s realistic 
enough to be damned hard to maneuver 
sometimes, but that makes this a pro- 
fitable game. Though it takes time to 
learn, it’s worth it. Highly recom- 
mended. 
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petitor. My only concern is that 
volleyball might not be a compelling 
enough subject to draw that all- 
important first play from some. The 
game’s attract-mode graphics, combin- 
ed with a carefully chosen location, 
should do the trick. I recommend 
Power Spikes (marketed by 
McO’River). 

There were also some thrills to be 
had in Taito’s Football Champ (that’s 
soccer to us Yanks!). Again, game play 
is realistic, but sometimes the 
‘‘camera’’ takes a view too far away 
from the field. The game is loaded with 
gratuitous effects and transitional 
graphics. (I don’t mind a few seconds 
of free entertainment with each play.) 
It’s fun, and soccer (er, football) has 
broad enough appeal to bring this game 
a thumbs-up. It should earn its keep. 

With football, volleyball, and soccer 
covered, Strata seemed determined to 
work the remaining sports. Golden Tee 
Golf (a four-player kit), Strata Bowling 
(a four-player kit), Arlington Horse 
Racing (a one-player kit), and Hot 
Shots Tennis (a two-player kit) all share 
good-quality graphics and interesting 





Other videos 

There were some video games that 
refused to be placed into a category, so 
I’ll collect them under ‘‘other.’’ The 
most surprising one of the group is an 
odd, fascinating game from Atari call- 
ed Rampart. This looks like a military 
strategy game at first—I thought it 
would be something like Risk—but it’s 
really a thinking person’s mix of shoot 
‘em up and Tetris. 

You select a castle, place some can- 
nons within it, and fire those cannons at 
oncoming ships. The ships knock holes 
in your castle walls, which you must 
repair in a Tetris-like fashion (random- 
ly shaped pieces that you can turn to fit) 
before a timer expires. As long as you 
rebuild your walls in time, you can 
keep playing. If you’re really good, 
you'll build walls around the other 
castles, too. You get points for defen- 
ding yourself and conquering new 
territory. 

You can’t just blunder your way 
through Rampart. That’s why I’m so 
impressed with it. It’s the first video 
game I’ve seen in ages for which think- 
ing on your feet is a basic requirement. 
I loved Rampart and of all the ‘‘other’’ 
video at ACME, Rampart gets my 
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At Happ Controls, (I-r): Heribeto Espejel Sandoval, John Stergides (Electo Coin- 
England), Ken Muszynski, Jim Happ, Peter Muszynski, Tom Happ, Frank Happ, 
and Sue Happ. 


(L-r): Paul Levchuk (uilly’s Arcade), Deltronic Labs’ Steve Horniak, Dave Carouso 
and Steven Horniak. 











(L-r): Paul LaVictor (Allied Vending), Henry Parks Jr. (S&H and Assoc.), Issac Ben- 
Yehuda and Oscar Robins (Mayoni), and James LaVictoier (Health Info Vending). 






(L-r): Stephan Renaud and Luc Marcoux of Canada’s Electro Games with Canadian 
Coin Box’s Pete Wilkinson and Pierre Leger of Electo Games. 
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Al Toranto of Birmingham Vending using Auto Photo’s business card making 
machine. 


“~ 


(L-r): John Newberry, Blair Norris, and James Boyd. 


By Wurlitzer’s stunning new CD, (I-r): Jerry Reeves, Bobby Sanders, and Bob 
Myers. 


Operators Ron and Rose Rudnick with Rowe’s Joel Friedman. 
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What lies beneath the SHADOW? 
PROFITS Fr 


When it comes down to it, the 
measure of a game is “‘ the 
bottom line’’ 


Kaneko, manufacturer of clever 
video products since 1980, 
changed one of the rules to 
successful ‘‘ Street Games ’’. 


Keep them, 
1) Simple 
2) Simple 
3) Simple Sexy 


Players will be intrigued by the 
shadow, breaking through reveals 
a beautiful girl, breaking through 
again exposes her. 


That is just 1/6™ of the story! 


There are six different girls each 
one with her own strategy. 


GALS PANIC: 
e Vivid Graphics 
e Simple Operation 
e One-handed Play 
e Operator Adjustable 
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highest rating. Hats off to Atari for tak- 
ing a chance on this one; you should, 
too. 

If you’re looking for non-violent fun, 
Video System offers an arcade version 


of Welltris, a sort of 3-D Tetris sequel. 
This is another game of ‘‘stack the 
blocks.’’ It’s interesting enough, but 
there are so many home versions of this 
game that I wonder how well an arcade 
version will fare. Still, Video System 
took the concept about as far as they 
could, complete with little Russians 
standing by to react to winning or los- 
ing. Welltris can be had in one- or two- 
player dedicated forms. It’s marketed 
by McO’ River. 


kicking around unmodified by this kit. 

Midway showed a piece that’s been 
seen before—Trog—but I’d like to take 
some time to comment on it. This is the 
kind of unique effort that comes so in- 
frequently these days that it deserves to 
be applauded. Trog uses shading 
techniques similar to Strike Force to 
give the characters a realistic 3-D ap- 
pearance (actually, they look like 
claymation figures). Trog is both fun 
and funny, but because it’s such a uni- 
que game, it’s hard for me to be certain 
that it will make money. My hunch is 
that it will because, again, 7rog offers 
players something they can’t get at 
home. I have to recommend it because 





‘The pinnacle of non-violence is Strata’s Peggle, 
a redemption video with a cute little character. ’’ 


Leprechaun/Exit Entertainment 
showed an upgrade to the venerable 
Capcom Bowling, endowing it with 
enhanced graphics, sounds, and a trio 
of bowling games: traditional, flash 
bowling, and 21. I didn’t think much of 
this piece when I first saw it, but once 
I started playing, I found myself unex- 
pectedly absorbed. It’s just plain fun. 





it’s sO imaginative and amusing, but 
consider your crowd before investing 
in Trog. 

Another unusual game is Betson’s 
Mad Dog McCree. The game has sur- 
prised many with its success, but 
there’s certainly no lack of imagination 
here, either. Mad Dog is relatively old 
news, but Betson was showing a video 


“If you paid attention, there were very few times 
when every pinball machine in the place wasn’t 


occupied. ”’ 


Brief animated sequences mark 
events like gutterballs and turkeys 
(three strikes in a row). There are no 
digitized voices or dazzling graphics 
here, just a solid, fun, entertaining 


game. I look forward to the company’s 
plans to offer a dedicated version of this 
game. Let them know you want it. 
Meanwhile, I can’t see any reason to 
leave any Capcom Bowlings you've got 
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preview of a coming game, Who Shot 
Johnny Rock ?, that I expect will have 
equal potential. 

This looked to be a ’40s-style 
gangster/private eye script, with lots of 
breaking glass and a cooing blonde nar- 
rator. They weren’t showing the game 
itself; I hope the real game trades the 
six-shooter for a heater more befitting 
a crime boss or crime fighter, depen- 


ding on how the player is cast. Watch 
for it. 

The pinnacle of non-violence is 
Strata’s Peggle. This is primarily a 
redemption video in which a cute little 
character (really a ball with hands and 
feet) bounces around a bunch of pegs 
rotated by the player. Pegs eventually 
pop if hit hard or often enough. The 
control on this game feels good, and the 
character bounces realistically when 
hitting the pegs. 

Actually, I have no idea what a ball 
with feet would look like when it hit a 
peg, but whatever it is, Peggle comes 
close. It’s a timed game and a fine 
choice for youngsters. If you set it up to 
dispense tickets, even the littlest ones 
will get rewarded for inept use of the 
control—every play pops at least a cou- 
ple of pegs. I recommend Peggle for 
those locations that cater to the younger 
set. 

Sega brought its latest high-tech 
game, Time Traveler (two-player 
dedicated). The claim to fame here is 
what Sega calls a ‘‘hologram,’’ but it’s 
not that (at least not in the traditional 
sense). A laser disk image is projected 
onto a surface that appears to ‘‘float’’ 
in a dark space in the cabinet. 

It’s not a traditional hologram 
because you can’t see all sides of a per- 
son or object. In any case, Time 
Traveler’s laser disk video seemed 
lavish with plenty of special effects. 
Unfortunately, the fancy floating 
playback setup leaves you with a huge 
cabinet and a tiny image. The floating 
video business wears thin quickly. 

I will give a limited recommendation 
to an unusual (to say the least) game 
from Kaneko called Gals Panic. The 
name sheds no light on the game’s pur- 
pose, which can be summed up in two 
words: Strip Qix. If you recall, Qix was 
a game in which players drew boxes on 
the screen. If an enemy came in contact 
with your line before you closed the 
box, the line was destroyed and you lost 
a life. Filling a percentage of the screen 
with completed boxes moved the player 
to the next level. 











DROP SERIES 






John Ivan Rovis of the Rocal Co. (c) with J.R. ‘‘Bob’’ Minick and Rich Polling of 
J.R. Minick & Associates. 


At the Asahi Seiko USA booth, (I-r): Pamela Schaeffer, Buzz Bruner (Tekbilt), and 
Rick Mines. 
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Laramie Interests’ Larry and Tami Morris show Alpha-Omega’s Frank Seninsky 
their plush frog, with John Sullivan on the right. 





Rosette’s Hal and Phil Steinberg flank Robert Parrow of Amusement Consultants. 
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At the Prizes! booth—with a cute cuddly in the center—are Joseph Fiandaca and 
Kirk Kirdendall. 
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By Betson’s Rock 'n Roll coin pusher, (I-r): Bill Treger, Neal Rosenberg, and John 
Margold. 


Bill Franch of Las Vegas TV station KTNV plays Data East’s new pin, Checkpoint, Exidy’s Virginia Kauffman shows the company’s new truck-racing game, 4X4, to 
as the company’s Joe Kaminkow looks on. Michael (c) and Dan Riquier of T&M Distributors. 
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Shuffleboa 


Cocktail Entertainment Game Center 


Draws Crowds * Group Entertainment 
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e Micro-Processor 
Controlled Time & Score 


° Locking Mechanism 
To Secure Rollers When 


Not In Play 
° Digital Sound 
°Clear Score & 


Resume Features 
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eLaser Lighting Along 
Alley Sides 


° Versatile Settings For 
Coins, Game Time & 
Scores 


eRemovable 8" Drink 
Ledges 


OPTIONS 
e Bill Validator 


eBar Stools PROUDLY DESIGNED AND 


MANUFACTURED IN THE U.S.A. 


DESIGN PLUS INDUSTRIES 


737 East Marietta Avenue 
Peoria Heights, Illinois 61614 
(309) 682-9359 
(800) 541-1288 
FAX (309) 682-9394 


Gals Panic takes this concept and 
adds a titillating twist. Each completed 
box, instead of filling with some ran- 


dom color, reveals a portion of a draw- 
ing of a scantily-clad Asian woman. 
Each round shows her wearing less and 
less, until completion of the final screen 
for each ‘‘gal’’ shows a digitized 
photograph of her in the nude. There 
are several women; the player chooses 
at the start of the game and at the start 
of each new round. 


control; Super Mario 3 (need I ex- 
plain?); Yo! Noid, a Mario-type game 
with Domino’s Noid instead; and Mega 
Man 3, a Mario-type game with a little 
robot instead. 
Pinball frenzy 

Now we’re in my home territory. If 
you paid any attention to crowd pat- 
terns at ACME you noticed that there 
were very few times when every pin- 
ball machine in the place wasn’t oc- 
cupied. For all the talk about the poor 





“A glimpse at the future of driving games 


came courtesy of Namco’s 


Driver's Eyes. ”’ 


Sexist? Without a doubt. Tasteless? 
Not really—even the nude pictures are 
pretty demure. But whatever your 
views on morality, you can’t turn away 
from the opportunity to take quarters by 
the roll away from randy men in bars. 
Gals Panic is hard to play and it uses the 
gimmick to its fullest advantage. It 
gives out a taste of what lies ahead, then 
turns up the difficulty. The poor player 
will have no choice but to dump quarter 
after quarter when the ‘‘continue’’ 
prompt comes up. In the right location, 
on the right night, Gals Panic could be 
the best-earning game on your route. 





performance of pinball, there was cer- 
tainly no lack of interest on the exhibit 
floor. Perhaps it’s because, for the first 
time ina while, there are so many good 
choices. 

Ill start alphabetically with Bally, 
which exhibited Harley-Davidson. The 
strong shaker motor and the perfectly 
sampled motorcycle growl make the 
game fun to play the first time or two. 
The problems are the lackluster, single- 
level playfield and weak set of rules. 

Premier’s Cactus Jacks looks like no 
Premier game you’ve seen before. It 
has two multiple-entry ramps (a mix of 





Jacks blows away everything Premier 
has done in the past. Placed next to pins 
from other manufacturers, I can 
honestly say that I expect Cactus Jacks 
will make money. 

Perhaps more interesting is the fact 
that this game, for the duration of the 
current lineup at least, places Premier 
ahead of Bally for game quality, im- 
aginative design, and enjoyability of 
play. Earning power follows naturally 
when those factors are covered, but on- 
ly if operators buy the game. If you 
don’t normally invest in Premier, I 
urge you to take a Cactus Jacks and put 
it out on test. It will surprise you. My 
hat’s off to Premier for having the guts 
to take this chance. 

Runner-up for best pin in my lineup 
is Williams’ The Machine: Bride of 
Pinbot. As Williams sometimes does, 
nearly the entire device budget in this 
game was blown on a single gimmick. 
It’s a hot gimmick, I’ll give it that: a 
rotating cube with four faces on it. The 
idea is to complete each face by sending 
balls up the ramp. The Machine has 
taken flack for being a one-shot game. 
That’s mostly true, but there are other 
things to shoot for that can net big 
points. 

Unfortunately, while these other 
targets score well, they’re not very in- 
teresting to shoot. Again, limited space 
prevents me from launching into my 
preferred level of detail, but The 
Machine is certainly a safe buy. The 
best thing about the game is its 


““Trog represents the kind of unique effort that 
comes so infrequently that it deserves to be 
applauded. ’’ 


gorgeous artwork. The cabinet, 
playfield, and backglass are all decked 
out in some of the best art Williams has 


Il wrap up the ‘‘other’’ portion with 
a list of games for Nintendo’s Play 
Choice system. There are locations that 
are right for Nintendo and operators 
who have already invested in the Play 


Choice cabinets. The games marked 
‘“*new’’ in Nintendo’s booth included: 
Rad Racer, a race-driving game; Solar 
Jetman, navigating a spaceship through 
obstacles with an Asteroids-like ship 
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plastic and wire), a short tunnel under 
the playfield, three animated cactus 
puppets (not to mention little cactus 
stick-ons atop the pop bumpers), a ver- 
tical kicker, a complex set of rules, and 


best of all—a good sense of humor. 

I don’t have room to do the review of 
this game that it deserves—too bad. I 
couldn’t get my hands on it before the 
show but I’ll put it plainly: Cactus 





done in ages. That alone is more than 
enough to draw the first token from any 
gawker. Of course, the sounds, music, 
and voices are all first-rate. But is it Fun 
House? Not on your life. Is it 
Checkpoint? 

Checkpoint by Data East Pinball is 
the game that took ACME by storm. 
Everyone was talking about it. I was 
pleased to hear that my excitement 
about the game, reflected in my April 
game review, was shared by so many. 
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I wasn’t pleased to hear so many 
distributors and operators bemoaning 
the fact that Data East didn’t seem to 
want to sell any games at the show. 

It appears that someone at Data East 
lacked my faith in the game’s potential 
and ordered the run to be cut short to 
make room for the company’s next 
licensed pinball theme. This short run 
resulted in a short supply, which Data 
East reportedly sold out rapidly. I stand 
by my original review that predicted 
great things for Checkpoint. It would be 
tragic if this business decision resulted 
in operators and locations being depriv- 
ed of aclassic game. Whatever the out- 
come, this game is certain to sell short. 
Buy what you can and place them in 
your prime locations. 


A last side note in this category. 
Kudos to Williams, who is getting an 
early start on its 50th anniversary 
celebration with the release of a 


delightful game: Slugfest. This is old- 
style baseball (you know, the ‘‘pitch’’ 
and ‘‘bat’’ buttons, aiming the ball at 
flaps lit for singles, doubles, outs and 
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such) with a boatload of high-test 
twists. Slugfest has great music, sound 
effects, and digitized voices, but you 
expect all that from Williams. 

What I didn’t expect was the ap- 
pearance of Williams’ first dot-matrix 
display. As well as Data East did with 
the display on Checkpoint, Williams 
did them one better. At one point in the 
game, a center ramp rises from the 
playfield and an animated heckler ap- 
pears on the display (shooting the ramp 
puts the ball in the balcony, quieting the 
heckler in a rather disquieting way). 
The detail is excellent. 

Other actions, such as stealing bases, 
are animated convincingly with human 
figures and adds a lot to the game. Even 
without the display, though, I’d shout 





over Slugfest. This unique game will 
introduce a new generation to the fun 
and frustration of the silver-ball 
stadium. 

Williams is celebrating, but the 
players of Slugfest will get to have all 
the fun. Incidentally, Slugfest can be 
fitted with a baseball card dispenser, in 
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addition to the usual dollar bill accep- 
tor and ticket dispenser. A great change 
of pace, and the kind of game that will 
find its way into operators’ basements 
when its earning days are done. 


Jolly good show! 

In all, apart from being absolutely 
exhausted from the sheer volume of 
games at the show, I left feeling much 
better about the future of pins and 
video. I saw advances in video game 
technology that leave home games in 
the dust, and give operators plenty of 
reasons to be optimistic about the ear- 
ning potential of video. 

Choices should be made carefully, 
though. Gone are the days when any 
cabinet with a video display was a 
guaranteed money-maker. Spend your 
machine budget wisely and you can 
start digging out of the video doldrums. 
I’ve offered plenty of choices I feel very . 
good about, but make your own 
judgments based on what you know 
about your audience. Remember, too, 
that I write these articles before solid 
earnings data are available for most of 
the games I review. By the time you get 
this magazine, you should be able to get 
earnings reports. 

Of course, my favorite cure for the 
video blahs is pinball. I tend to be a 
cheerleader for that side of the business 
to some extent, but I truly believe that 
there has rarely been a stronger set of 
offerings than the current crop from 
Data East, Williams, and Premier. 
Those companies’ current games 
would make a killer combination in any 
multi-pin location. If you’ve been 
waiting for the right moment to take a 
chance on pinball, that moment is here. 

Whatever you decide, you should be 
glad that there are so many good pins 
and videos from which to choose. If the 
trends toward improving quality and 
innovation continue, the coming 
months and years could bring even 
more surprises. But for now, if you 
choose wisely, the second half of 1991 
could prove very profitable. (| 

Tom Yager 





Showing this interested player the finer points of Coastal’s Sheriff Shoota are Zamperla’s Allen (I) and David Martin by the company’s new basketball game, Shot 
Robert Keelyn (I) and Bob Harzer. Clock Basketball. 
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Ted Furkin (c) with Greg Wakeman of Smart Stop (I) and Paul So Relle of LPS 
Partnership. 
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Frank Minella (I) of Lock America with Rich Brabeck of Illinois Lock. 





(L-r): Eygo’s Chris DeBrecht, Albert Chien, and William Rivero. 
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New games at a glance 


Video Games 


American Sammy 

e Spinal Breakers 
One- or two-player nuclear war- 
themed horizontal conversion kit with 
three dramatic endings. 


© Bio Ship Paladin 
One- or two-player space fly-n’- 
shoot-themed conversion kit. 


American Technos 


© WWE Wrestle Fest 
Sequel to the hit WWF Superstars 


Atari Games 

¢ Batman 
Batman must follow maze-like paths 
to defeat the enemy. 


¢ Hard Drivin’ Panorama 
A driving theme with a 3-D three- 
screen wrap-around. 


¢ Rampart 
A thinking man’s strategy game with 
a shoot-’em-up/Tetris theme. 


Betson 

e Mad Dog McCree 
A dedicated, Western-themed 
shooting game; player shoots at the 
characters on the screen. 


Who Shot Johnny Rock? 
A gangster version update for Mad 
Dog McCree; coming soon. 


Capcom 


e Street Fighter II 
Dedicated or horizontal kit; fighting 
theme with new characters and new 
moves; two-player interactive. 


Data East 


¢ Caveman Ninja 
Caveman using prehistoric weapons 
defeats enemies; two-player 
interactive. 


Exit (See Leprechaun) 
e Capcom Bowling update 


A trio of bowling games: traditional, 
flash bowling, and 21. 


Fabtek 

e Rai-Den 
Shown previously; two-player ver- 
tical conversion kit engaging enough 
to keep the quarters coming from 
dedicated galaxy-savers. 


¢ Blood Brothers 
Shown previously; tongue-in-cheek 
cowboys and Indians game. 


lrem 

¢ Gun Force 
Two-player fighting and shooting 
from a third party’s point of view. 


Jaleco 

© Cisco Heat 
Driving theme through the streets of 
San Francisco; upright or sit-down. 


e Earth Defense Force 
One- or two-player flying theme with 
dazzling graphics and exciting play. 


Kaneko U.S.A. 

© Gals Panic 
Shown previously; adult theme; 
player completes picture of scantily 
clad—or nude—woman. 


e Berlin Wall 
Puzzle game with an obvious theme. 


Konami 

¢ The Simpsons 
Four-player adventure with the 
popular unorthodox family on a 
rescue mission; find baby Maggie. 


Leland 


¢ Brute Force 
Designed for three-player action. 


e Indy Heat 
A driving theme with a birds-eye view 
of the track; just what the doctor 
ordered for younger players. 


Leprechaun 


¢ Bowl-O-Rama 
Kit to update Capcom Bowling 
games. 


MicroProse 


e F-15 Strike Eagle 
Shown previously; as close as you can 
come to being in the cockpit of a jet 
fighter. 


e Update kit (coming soon) 
Update kit for F-15 Strike Eagle with 
different action screens. 


Midway 

e Strike Force 
Horizontal kit featuring a race of giant 
lizard men taking over the colonies, 
capturing humans as slaves; an up- 
dated Defender. 


e Trog 
Shown previously dedicated, now 
available as a kit; a light-hearted look 
at survival in the Stone Age with the 
one-eyed caveman, Trog. 


Namco-America 

e Driver’s Eye 
A driving/training simulator that 
duplicates the Formula I race car ex- 
perience on a 25-inch screen. 


Final Lap II 

Shown previously; deluxe driver 
challenges players to compete against 
the clock or other players in a choice 
of race courses around the world. 


Steel Gunner 

Shown previously; dedicated shoot- 
ing game with realistic machine guns 
in combat-themed action for two 
players. 





Ace Novelty’s Berta Herrera and Kim Garland show off Kim’s fiance, Mike Kessler 
of Grupo 0.N.E.S.A.-Mexico. 


» 


PEARSON PRODUCTS 
INC. /PPI 


Pearson Plush’s Jonathan Pearson and Lisa Reid flank John Beers (U-Share 
Vending). 


The Dan Brechner crew, (I-r): Werner Heymann, Clifford Brechner, and Steve 
Suraci. 





Plush-4-Play’s happy crew, (I-r): Juan Garcia, Valerie Braban, Kathy Askew, and 
Joe Bates. Karl Heller of Atlas-Chicago is on the right. 


Michael Hoffman shows Miki Watkins (Prime Time Amusements) the latest in 
tokens. 





(L-r): American Vending Sales’ Ron Bolger, IGT’s Jerry Young and Linda 
Dunaway, and Frank Gumma Jr. of AVS. 
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¢ Dragon Saber 
Shown previously; 
Dragon’s Spirit 


sequel to 


Nintendo 


¢ PlayChoice System 
(with new software) 
Sword Master, Nintendo Golf, Rad 
Racer II, Mega Man 3, Yo! Noid, 
Nintendo World Cup, Solar Jet Man, 
and TMNT II. 


Romstar 

¢ NEO-GEO 
The one-slot version of the popular 
SNK system. 


SNK 


¢ NEO-GEO (with the following 
new games) 
Ghost Pilots, Sengoku, Alpha Mis- 
sion IT, Burning Fight, and King of the 
Monsters. 


Sega 

¢ Rad Mobile 
Driving simulator with 32-bit hard- 
ware system; race through 20 cities. 


© Time Traveler 
Hologram technology with projected 
laser disc images. 


¢ GP Rider 
Shown previously; dedicated motor- 
cycle simulator takes players on rac- 
ing circuit adventure; ride-on model 
or upright. 


¢ Laser Ghost 
Three-player; shooting gallery-type 
game with exciting play. 


Strata 

e Peggle | 
A novelty video game adaptable to 
redemption; a playful character 
bounces on pegs and lands on a mov- 
ing train below. 


e Arlington Horse Race 
Shown previously; one-player kit can 
be adapted to redemption. Available 
in countertop. 


¢ Golden Tee Golf 
Shown previously; exciting golf play. 


© Hot Shots Tennis 
Shown previously; two-player 
simultaneous on split screen. 
Available in countertop. 


¢ Strata Bowling 
Shown previously; four-player kit. 
Available in countertop. 


Taito 


° Growl 
Two-player horizontal kit; player 
must fight off animal poachers in the 
jungle through seven rounds of play. 


¢ The Ninja Kids 
Violent ninja action for two players 
(or four with two units); puppet 
character heroes fight off enemy 
hoards using special weapons and nin- 
ja powers. 


¢ Football Champ 
Soccer-themed conversion kit for one 
to four players; 3-D-like zoom up 
feature. 


Tecmo 


e Strato Fighter 
Shown previously; horizontal space 
shooting conversion kit. 


e Strike Gunner 
Two-player interactive vertical con- 
version kit; players can link ships 
together with the push of a button. 


Video System 

e Power Spikes 
Two-player, volleyball-theme with 
realistic graphics. 


° Welltris 
A one- or two-player kit or a four- 
player dedicated; 3-D Tetris sequel 
with a stack-the-blocks theme. 


Williams 

© High Impact Football 
Shown previously; available as a con- 
version kit. 


Pinballs 


Bally 


¢ Harley-Davidson 
Motorcycle race theme with special 
jackpot bonus, mystery award, and 
realistic sounds and movement. 


Data East 


© Checkpoint 
Speed driving theme with unique key 
starter; players choose their own 
music and visit the pit stop for big 
awards. 


Premier 


© Cactus Jacks 
Features include two multiple entry 
ramps, animated cactus puppets, ver- 
tical kicker, complex set of rules, and 
humor. 


Williams 


¢ The Machine—Bride of Pinbot 
Clever, imaginative, playful, really 
put together—a real woman of the 
90s. Ramp shots, multi-ball play, and 
a billion point shot as Pinbot’s bride 
comes to life. 


Redemption and Novelty 


Acces Entertainment 

e Hoop 
This new fold-up basketball game can 
be set up in a mere nine minutes. 
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RIDE WITH THE WINNERS: 


FEATURES FOUR EXCITING RACE COURSE DURABLE PLYWOOD CABINET CONSTRUCTION 


SELECTIONS Diamond-plated aluminum floorboard 

Monaco U.S.A. 

Italy Japan EYE CATCHING BACK-LIT HEADER 
NAMCO-AMERICA, Inc. nt co | rm Cc = i 
se eager The Game Creator 


(408) 496-6371 Fax: (408) 496-6399 © 1991 Namco Ltd. All rights reserved. 


Adastra Inc. 

e Hoops 
The original game with fold-up 
capability. 


° Showdown 
Simulates a gunfight from the Old 
West. 


Alter Enterprises 


e Fireball 
A one- or two-player game; players 
fire two-inch, hollow balls at chang- 
ing targets. 


Bay-Tek 

© Roll Down, Fielder’s Choice, 
Clown Rolldown 
All three have been shown before; the 
second game has a baseball theme, the 
third one a carnival atmosphere. 


Betson Enterprises 


¢ Rock ’N Roll 
A coin-pusher allows players to move 
the coin entry chute; the cabinet is 
solidly designed. 


Bob’s Space Racers 


e Sidewinder 
This ball-balancing game has been ex- 
hibited before; among the other old 
favorites seen were Can Alley and 
Whac-A-Mole. 


Bromley Inc. 

¢ Ghost Town 
This new rifle-shooting game 
challenges players to fire 20 shots at 
20 targets within a pre-set time limit. 


Bundra Games 

© Crusher 
The object of this strength tester is to 
squeeze a beer can to measure your 
strength; six crushed ones brings a 


© Ski School 
The object is to pull a knob down a 
winding ski slope to the finish line 
without letting the controller hit the 
sides. 


Capcom 

e Bowlingo 
A coin-operated, fully automatic, 
10-pin installation that brings bowling 
to the arcade. 


Coastal Amusement Dist. 


¢ Sheriff Shoota 
A new game option for those who 
already have Roosta Shoota; the 
graphics and theme take on an Old 
West appearance. 


Coin Concepts 


© Cat ’N Mouse 
The object of this new game, which is 
designed for children, is to catch the 
mouse. : 


Prize Bingo 

Another new piece; 11 different win 
combinations are offered; three game 
options: one skill, two governed. 


© Luigi’s Corner 
Shown in prototype form; will pro- 
bably be ready at the end of May. 


Old McDonald’s 

This redemption game has been of- 
fered before; mentioned because CCI 
is now the sole U.S distributor for it. 


Data East USA 

¢ Hop-A-Tic-Tac-Toe 
Players pop balls and hope for a good 
landing; once the balls have landed, 
skill is used to decide which to keep 
and which to re-pop. 


¢ Video Foto 
Unlike regular photo booths, this unit 
lets you see yourself posing live on a 
14-inch TV monitor; pose for four 
pictures, then select your favorite 
from four printout styles. 


Doyle & Assoc. 

e Dump the Ump 
This new midway-style, ball toss 
game is available in two sizes. 


Dynamo 


¢ Dinamic Shot 
This new laser-shooting game is 
brightly colored; suitable for all ages; 
overhead monitor and unique speaker 
system. 


Exidy 

© 4x4 
The company’s follow-up to Camp- 
town Races utilizes a truck-racing 
theme; they advance by placing ping- 
pong balls in holes. 


Grayhound 

¢ Wrist Shot Hockey 
Players shoot at five holes; if you hit 
the one flashing, the score is doubled; 
three difficulty levels; ready in May. 


ICE 

e Putting Challenge 
Shown before; three game modes of- 
fered: total strokes, hole-in-one, or 
‘*pick-a-putt’’ practice green. 


Lazer-Tron Corp. 


e Shuttle Launch 
Players race space shuttles up a track 
in this previously shown lazer mid- 
way game; the original Lazer-Tron 
shown too. 





At American Sammy’s booth, (I-r): Richard Bell, Kelly Pelissier, Peter Thomson, 
and Ko Adachi. 


Williams’ Tom Cahill (I) proves you’re never too old for being silly! With him are 
Rebecca Gapp, Greg McKay, and Jim Patla. 





(L-r): Lou Larson, 
Gilbert, and Jeff Tarantelli. 





al 
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Mike Betti (I) and Frank Arstone (c) (VGR Systems), with Steven Rossetti (Vendo- 
matic) viewing Machine-O-Matic Ltd.’s booth. 
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Leprechaun 

¢ Pot-O-Gold 
The object is to roll a ball across a 
clear tube without it falling through 
any of the holes; the further you go, 
the more tickets you get; three balls 
per game. 


Mayoni 

e Sergeant Major 
This new dual bulk vender with a toy 
soldier motif has a 1,000-unit-per- 
side capacity; vends small capsules, 
rubber balls, or gumballs. 


Zord Robovend 

Another new dual bulk vender; 
2,000-unit capacity in each side; 
vends either small capsules or rubber 
balls; battery-operated voice and 
LED-lit eyes optional. 


Meltec 

e Shoot Out 
This air compressor gun game has 
been exhibited before; also shown 
were company favorites Big Mouth 
and Knock Down. 


National Sports Games 

¢ UB QB Football Challenge 
A new one- or two-player football 
game; players throw footballs 6-1/2”’ 
inches in diameter through the “‘short 
pass’’ and “‘long pass’’ holes. 


¢ Buckets 
The prototype of this domed basket- 
ball game was shown; it should be 
ready by early summer. 


Nevis Inc. 


¢ Thumb-B-Ball 
Billed as a ‘“‘portable miniature 
basketball game’’; the ball is held be- 
tween the thumb and forefinger and 
shot like a dart; two- and three-point 
scoring; crowd cheers with score. 


Quick Silver Development Co. 

e Awesome 
A new solid-state mechanical game; 
uses a 3/4’’ stainless-steel ball that 
moves on an elevated, rotating 
playfield; a joystick tilts the playfield 
and keeps ball in play. 


Hi-Tension 

A maze game with the same concept 
as Awesome; both have formica over 
solid-wood cabinet and tempered 
glass; either can be purchased as a kit 
to change out the other. 


SMS Mfg. 


¢ Robo Bop 
A new striker game housed in a robot- 
style cabinet; features include a talk- 
ing robot along with flashing lights 
and beacon. 


Seidel 


© Quackers 
A ’90s version of the ‘‘over/under’’ 
midway game of the ’40s; features in- 
clude ticket and coin meters, rotating 
beacon and bell; programmable scor- 
ing, pricing, credits, and tickets. 


Skee-Ball 


e Skee Toss B.C. 
This previously released alley bowler 
is smaller than the conventional Skee- 
Ball game; designed for kids; has a 
prehistoric theme. 


Smart Industries 


e Super Pro Quarterback 
This new football game offers three 
levels of play; the higher the level of 
play, the harder it is to land in the 
moving holes (one for six points, the 
other for three). 


Block-A-Shot 

This is a new novelty piece with a 
basketball theme; the object is to flip 
a miniature basketball into the goal 
without having the shot blocked. 


Strata Group 

e Peggle 
This new video game has a redemp- 
tion setting; the object is for Peggle to 
hit as many pegs as possible while 
heading for a train car filled with 
good—and bad—compartments. 


Taito 


e Rock ’N Mole, UFO Mogura 
Each new game involves characters 
that bob up and down out of five holes; 
bash them over the head to score 
points; the difference in the two is the 
theme and artwork. 


Sonic Blast Man 
The player wears boxing gloves and 
hits a punch pad; three punches per 
game; player chooses from five 
available rounds. 


Dino Blast 

This is a ball-shooting piece with a 
prehistoric theme; unique gun fires 
150 rounds per minute, with the feel 
of a 100-caliber machine gun. 


_Vari-Tech 


¢ B.C. Bash 
Players, wielding caveman-like 
clubs, bash the characters that rise up 
and down from 14 holes; a prehistoric 
theme. 


e Beeware, Space Shapes, Treasure 
Hunt 
All of these new games are ticket- 
dispensing and designed for children. 


Williams 

e Slugfest 
An old-fashioned baseball game is up- 
dated with ’90s technology; one- or 
two-player game; dispenses Topps 
baseball cards or tickets. 











Anheuser-Busch, Inc. 
Licensed Dart Products 





1991 Anheuser-Busc 


Call For Our Free 8-Page Anheuser-Busch, Inc. Soft-Tip Catalog 
Dart World, Inc. ¢ P.O. Box 845 ¢ Lynn, MA 01903 ¢ 617/581-6035 


Zamperla 


© Shot Clock Basketball 
New basketball game with a special 
shot clock that allows up to 25 seconds 
of extra play; available in smaller 
version. 


Competition Air Hockey 

Special U-shaped body for easy 
player access; sound system applauds 
every goal; adjustable timer; 
overhead scoring optional. 


Neptune, the Horoscope Machine 
This large novelty piece, manufac- 
tured by an Italian firm, gives players 
their horoscope for the day. 


Video Poker, 8-Liners 


Advent Technology 


© Montana Poker 
Button-controlled video poker with 
13’’ monitor, housed in all-black, 
upright cabinet. 


© Draw Poker 
New features, menu can be customiz- 
ed, cash area separate from elec- 
tronics, self-test function, can be 
retrofit kit. 


Aeries 


e Series 3200 Poker 
Removable player panels for conver- 
sion, built-in security devices, three 
cabinet styles available. 


Bally Gaming 


© Maverick Joker Poker 
Single-board technology, audio, 
built-in diagnostics and game securi- 
ty, personalized attract mode. 


e Keno 
Menu-controlled set-up, easily con- 
vertible, built-in bill acceptor, high- 
resolution graphics. Also shown: 
Magic Symbols. 


Game Sales Mfg. 


e Super Poker 
Turbo fast play features, electronic 
bookkeeping and self-test. Also 
shown: Keno, U-Pick-Em, Super 
Cherry Bonus. 


Grayhound 

e El Dorado 
From Dyna, a new quick, skill-stop 
reel game with normal odds, special 
odds, and a host of bonus oppor- 
tunities. 


IGT 


¢ Deuces Wild Poker 
Poker game housed in metal casino- 
style cabinet. Also shown: skill-stop 
reel game. 


Kramer Mfg. 


. © Video Lottery 


New unit with multiple games: Draw 
Poker, Black Jack, Keno. Also 
shown: Riverboat Poker, Cherry 
Bonus, Super 8 Lines. 


Leisure Entertainment 

e Lucky Numbers 
A one-piece unit that accepts bills in 
any direction, 13’’ color monitor, 
bright red cabinet. 


e Lucky Roulette 
Video Roulette with realistic sound 
effects. Also shown: Super 8 Lines, 
Fantasy Eight, and Jumbo Eight. 


e Daily Races 
Prototype of new laser disc game with 
actual races on the screen. Available 
dedicated with 13’’ or 19’’ monitor. 


Merit Industries 

e Superstar 2000 
Touch-screen technology added to the 
company’s Superstar line-up of video 
lottery terminals in casino-style 
cabinet. 


Micro Mfg. 

e Lucky Star 
Simple reel game from Wing with 
bonus and fever spins. Also shown: 
Turbo Joker Poker. 


© Cherry Bonus III 


New from Dyna. 


¢ Raise Poker 
New from Wing with automatic hold, 
can go into double-up game. All three 
new units fit in upright or countertop. 


Quantum 


¢ Casino Strip 
A laser disc video with adjustable set- 
tings and strip, amusement poker pro- 
gram available. Also shown: Bet or 
Fold. 


Ram Star 


e Sit-Down Console 
Stylish new cabinet, stainless steel on 
top, Mars or CBV bill acceptor. 
Games shown: Wild Double-Up, 
Joker’s Wild. 


SMS Mfg. 


e Player’s Touch 
Casino-style video lottery terminal 
with touch-screen technology, library 
of games, bill acceptor with 1,000 bill 
stacker. 


Tekbilt 

e Zanadew 
Six-column ticket dispenser (capaci- 
ty 3,000), completely automatic. Also 
shown: Lucky 8-Lines and TV remote 
poker. 


Universal 

© Video Lottery Console 
Features multiple poker games, IBM 
TX-based, Mitsubishi high-resolution 
19’’ monitor. Also shown: Stars & 
Stripes. LJ 
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Don Carpenter (I) of Diamond Pacific and Cary Smith 
of Peninsula Vending. 


At Irem’s booth, (I-r): Frank Gumma of American Vending Sales, Drew Maniscalco, Steve Blattspieler, Darlene 
Kindler, and Ron Bolger of AVS. 
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At the NSM booth, (I-r): Rus Strahan, George Haydocy, Roy Evans, and Mike Jablonski. 





Record Source International’s Sam Atchley and Bet- 
ty Ringo. 
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Awards 


The industry honors its distinguished members 
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Mark Struhs of Dynamo congratulates Andrea Schatz and Bernd Donalies of Stella 
Electronic Spielgerate GmbH on joining the “Million Dollar Club.”’ Brady Distributing 
and Betson Distributing were also honored in this category. 


NSM’s Rus Strahan (r) and Armin Frank (I) presented “Rising Star’ awards for sales 
excellence to, (I-r): Michael Riquier of T&M, Tony Yula of Mondial, Dave Patterson of 
SunBelt, and Ron Gold of Cleveland Coin. 


The ‘‘Ralph C. Lally Il’’ award for Operator of the Year went to Jim Stansfield of Jim 
Stansfield Vending in LaCrosse, Wis. The award is named after Play Meter’s founder 





Shane Breaks of Atari accepts the “Manufacturer of the Year’’ award from AAMA and each year presented to an operator who exemplifies the dedication and involve- 
president Gil Pollock. The AAMY award is to recognize the outstanding manufacturer ment in the industry needed to make it strong. Congratulations, Jim. With Jim, (I-r): 
of the year, voted on by AAMA members. Play Meter’s Valerie Cognevich, Bonnie Theard, and Carol Lally. 
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OPERATORS 
SELECT THE BEST 


Dear Music Operators: 


We the employees of Rowe/AMI, 
thank you. With great pride we 
accepted The Play Meter Award of 
Excellence for the Rowe LaserStar* 
CD Jukebox. It was voted as the “Best 


Jukebox of the Year” by you, the 
American Operators. Only six months 
ago, operators honored Rowe with 
the AMOA 1990 Most Played Jukebox 
Award-—LaserStar®* CD-100. 

The Rowe/AMI, Grand Rapids, 


Michigan factory has been designing 
and building jukeboxes for more than 
60 years. It is a labor of “love and 
pride”. We understand that crafts- 
manship, reliability, value and careful 
planning represent the Rowe tradition 
of building “The Best There Is”. 
While recognition by members of 
our own industry is the highest form 
of praise, we know we have a respon- 
sibility to pay constant attention to 
your needs. We pledge to continue 





manufacturing jukeboxes that will 
contribute to your strong and profit- 
able future. 
We appreciate your confidence and 
thank you for your support. 
The Employees of Rowe/AMI 


Rowe International, Inc. 
75 Troy Hills Road, Whippany, NJ 07981 
(201) 887-0400 Fax: (201) 887-2851 


Dynamo ‘‘Distributor of the Year’ awards were presented to Mountain Coin, Monroe Distributing, C.A. Robinson, Star- 
burst Video Games, Colorado Game Exchange, Operators Distributors, and American Vending Sales. Representatives 
from each company accept the awards. 











Play Meter Magazine presented its awards—voted on by operators—to, (I-r): Dynamo for ‘‘Best Other Game’”’ for its air 
hockey game (accepted by Mark Struhs); Konami for “Best Dedicated Game”’ for TMNT (accepted by Mike Kubin and 
Frank Pellegrini); Capcom for “Best Kit’’ for Final Fight (accepted by Jeff Walker); Rowe for ‘‘Best Jukebox’’ for 
LaserStar (accepted by Joel Friedman); SMS/Coastal for ‘Best Redemption Game’’ for Pop-A-Ball (accepted by Sal Williams’ Pat Lawlor and Ken Fedesna accept Play Meter 
Mirando); and Williams for “Best Pinball’ for Whirlwind (accepted by Pat Lawlor and Ken Fedesna.) Award for Whirlwind. 
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AAMA presented its sales achievement awards to Capcom for Final Fight, Magic 


Sword, and Mercs; Konami for Teenage Mutant Ninja Turtles and Aliens; Valley for its AAMA’s ‘‘Distributor of the Year’ award went to C.A. Robinson for the second year in 
Cougar ZD-4 pool table and Valley Darts; Atari for Pit Fighter, SNK for its Neo Geo a row. The AAMY, established in 1989 by AAMA to recognize the outstanding 

system; Arachnid for English Mark Darts 6300; Data East for Back to the Future; and distributor in the coin-op industry, is accepted by the Bettelman family—ira, Adrea, 
Sega for G-Loc and Moonwalker. Leah, and Sandy. The AAMY awards are voted on by AAMA members. 
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GO FOR THE GOLD 


Rowe presents its jukebox champion: 
LaserStar® Gold CD-100A. 


LaserStar Gold, with its handsome black 


color, twinkling lights and regal gold trim, is 
destined to become the favorite in any loca- 
tion. It has all the great features — dramatic 
title display, ease of use — that made our 
CD-100 such a winner, plus an. enhanced CD 
sound system. 


So if you want to be a big winner, go for 
the gold: LaserStar Gold, from Rowe. 

All Rowe jukeboxes are available 
through your local music and games operator. 


®) 
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QUALITY LEADERSHIP INTO THE 215? CENTURY 
Whippany, NJ 07981 
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Charitable banquet 
honors Dunis and Galante 


| t was described as ‘‘bittersweet’’ by an 
ad in the program booklet prepared for 
the American Amusement Machine 
Charitable Foundation’s banquet, which 
this year honored Ray Galante and the late 
Lou Dunis. Bittersweet because Dunis 
passed away two months before the event. 
He was looking forward to greeting old 
friends, but failing health claimed his life 
before he could realize that dream. 
Lou’s four children—Stuart, Nancy, 
Paula, and Elaine—along with his two 
grandchildren— Wendy and Jenny—were 
there representing him. Tears flowed and 
smiles emerged as fond remembrances of 


Lou were told. Nancy Dunis spoke for the 
family when she said how proud they were 
to be there accepting the honor for their 
dad. 

A round of applause erupted when Nan- 
cy said, ‘‘I’m standing up here with a 
Kleenex; my dad would have had a salami 
and a tuna!’’ Lou’s friends often told tales 
of his love for food and his penchant for 
sending salmon, tuna, and fruit to them. 

Ray’s wife Jeannette, four children— 
Averill, Valerie, Marv, and Charlie—and 
Valerie’s husband Stanley Piha stood by as 
he spoke of his fondness for Lou, his part- 
ner of many years, and said that he would 


miss him terribly. A long-time friend of 
both, Steve Lieberman, described the 
special chemistry that existed between Ray 
and Lou. 

Each year the foundation raises money 
for charitable causes, chosen by the 
honoree. Ray and Lou veered from the 
norm, but perhaps have set a precedent; 
they will start the Galante/Dunis Nor- 
thwest Children’s Endowment Fund. The 
annual income stream from the corpus will 
be distributed to various children’s 
charities throughout the Pacific 
Northwest. (J 
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Nancy Dunis taking a time-out from the dance floor. Gene Lipkin shares a story with Nancy Dunis. 








} eS 
Lou Dunis’s daughters, (I-r): Nancy, Paula Kelley, and Elaine Salberg with her Good friend Steve Lieberman presents the award to honoree Ray Galante. 
husband Geoff. 
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Rowe’s Joel Friedman and AAMA’s Joyce Weller tore up the dance floor. Ray and Jeannette Galante dancing to the beat of the Endless Summer Band. 


» 
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Seminars 


Video lottery remains industry’s “‘hot potato’ 





From left: Scott Henneman of the South Dakota Lottery; Bill Burger of AMD in Scar- 
borough, Ontario; and Angela and Larry Zigras of Astro Coin Vending in Markham, 
Ontario. 


A particularly knowledgeable panel fac- 
ed a standing-room-only crowd thirsty for 
more information on one of the industry’s 
hottest topics: ‘*Video Lottery and Gam- 
ing Outlook for the ’90s.’’ 

A combination of factors, including the 
recession that has spread across North 
America, has created an atmosphere more 
tolerant of legalized gaming activities. 
Operators hope to capitalize on this mood 
to secure adult-oriented games, such as 
draw poker, for their tavern locations. 

There’s been quite a dry spell since the 
successes in Montana and South Dakota, 
with the latter becoming a ‘‘model’’ pro- 
gram. Near-misses in several states last 
year have caused some anxiety about the 
future. 

Sal Mirando of SMS Mfg. served as 
moderator. Panel members were: Steve 
Lieberman of Lieberman Music in Min- 
neapolis; Dean Schroeder of Musivend 
Inc. in Sioux Falls, S.D.; James Maida of 
Gaming Laboratories International; Scott 
Henneman of the South Dakota Lottery 
Commission; Bob Latz, attorney and lob- 
byist for the Minnesota Operators of 
Music and Amusements; and Bill Rickett 
of Dynamo Corp. 
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Bob Latz (c) talks with Michael Gaudet (I) of Imperial Amusement in Prince Edward 





Island and Joe Ferris of Ferris Music Service in Maine. 


Lieberman: Video lottery is something 
special—it’s regulated and it’s different. 
It’s not the general pattern of this business 
because of its special nature. 

It’s a rare opportunity to say you are a 
partner with the state in a venture such as 
this. Considering the financial implica- 
tions of video lottery, if the potential is 
there in your state, start discussing it with 
your accountant and banker. 

There’s acoin slot on the equipment and 
it goes into locations where operators have 
traditionally supplied amusement equip- 
ment. It’s another income leg for the 
operating business. 

The greatest needs are for financial 
planning, timely equipment testing and 
game availability, and ongoing service 
support. 

Schroeder: The South Dakota system is 
one-of-a-kind. There’s an atmosphere of 
cooperation between our lottery commis- 
sion and operators that’s existed from the 
early stages. 

The general public and state legislators 
know little about our industry; it’s our job 
to be educators. We must convince 
legislators we are the best service 
organization for this type of equipment. 


The operators are the risk-takers in this 
venture. If the system is not put together 
correctly, it can be a dismal failure. 

If we all work for the betterment of the 
system, our businesses will prosper as 
well. Video lottery leads to employment 
opportunities. In South Dakota it’s created 
at least 800 new jobs and I think that’s a 
conservative figure. 

Maida: Thorough testing insures the 
complete integrity of the games. When 
you lose that integrity, you lose 
everything. 

Our job is to get the equipment approv- 
ed and to market. We make sure the 
machine computers perform correctly and 
are interfaced properly. We test every 
possible function and scenario. Manufac- 
turers should test and retest before they 
send games to us. We must cut down on 
the number of ‘‘enhancements’’ (correc- 
tions after game release). 

The testing laboratory works for the 
good of the lottery commissions, manu- 
facturers, distributors, and operators. Our 
lab tests gaming equipment for 15 jurisdic- 
tions and 25 manufacturers. We also ad- 
vise, help draft legislation, and testify in 
states considering video lottery programs. 
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Whatever your video needs, NEO-GEO has a cabinet 
style and software package to suit. See your authorized 
SNK distributor or contact SNK Corporation of America, 
246 Sobrante Way, Sunnyvale, California 94086. 
(408) 736-8844. 


SNK’s Great New Lineup: 
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Operators and distributors have to agree 
with the states more if they wish to be 
successful. 

Henneman: The mission of the lottery 
commission is to maximize revenues for 
the state. On one hand we’re promoters; 
on the other we’re regulators. We must be 
sure all is squeaky-clean. 

In South Dakota we have a system in 
which we’ ve all come together to provide 
the type of trust that makes the program 
work. We have to be the friend of the 
operator, but also turn off machines if 
necessary. We can be flexible and admit 
when we’re wrong. Our dial-up system 
gives us full accountability of every tran- 
saction on every terminal. ~ 

Operators are vital to the program. 
South Dakota operators have invested 
$25-$30 million in equipment, and they 
have a built-in technical staff. These fac- 
tors make it implausible for the state to 
provide the same service. And, operators 
know how to deal with bar owners (a rum- 
ble of laughter from the audience). 

As of March 16, in South Dakota there 
were 5,157 video lottery terminals earning 
an average weekly net income per machine 
of $450. There are 11 licensed manufac- 
turers, eight licensed distributors, and 
1,297 establishments with terminals. 

In the first 12 months of operation, the 
video lottery accounted for $206 million. 
Of this amount, $132 million was paid 
back to the players and $74 million was 
divided among the state (22.5 percent), the 
operators and locations (a 50/50 split of the 
remaining 77.5 percent). As of Jan. 1, 
1991, the state’s portion of video lottery 


proceeds is 25 percent after patron 
payouts. 

Latz: If video lottery is authorized in a 
state, it’s best to include operators who 
know the locations best. A word of cau- 
tion: there are companies waiting in the 
wings to offer direct sales to locations, or 
offer a sole source contract to provide all 
the games for a state. Except for service, 
such plans would exclude operators. 

Lottery laws may be broad enough in 
some states to allow passage of new 
regulations without going through the 
legislative process of votes in both the 
House and Senate. Remember, there are 
three legs in the process; don’t rule out the 
impact of the governor, who can veto any 
measure. 

My advice: build a coalition of manufac- 
turers, distributors, and operators to pre- 
sent a unified force to the legislature. 
It’s expensive and it’s not a short-term pro- 
position. Start with a grass roots program. 
Have one leader at the top to spearhead the 
effort. Enlist the assistance of resorts, 
hotels, bowling centers, and other loca- 
tions with liquor licenses. If we all work 
together we can influence legislators. 

Know your opposition, such as horse 
and dog race tracks, charitable bingo, and 
Indian gaming. Any adverse publicity on 
gaming activities anywhere can have an ef- 
fect on your efforts and make legislators 
skeptical. 

When structuring a proposal, include a 
provision to get rid of gray area machines. 
The issues of security and accountability 
are critical. Video lottery is a tremendous 
opportunity for the states, the public, and 


the coin machine industry. 

Rickett: The healthy operator can better 
afford to buy other new equipment, in ad- 
dition to video lottery machines. We need 
more money in the cash box. 

Initially, there will be demands for 
video lottery equipment that mean a 
decrease in other amusement machines. 
My personal point of view is that when lot- 
tery machines are installed, locations will 
want pool tables, music, and other games. 

As a manufacturer, we’re happy to see 
anything happen in this industry that puts 
money in the pockets of operators. 

In the question and answer portion of the 
seminar, it was mentioned that state lot- 
teries will find a decrease in the already 
established scratch-off ticket sales when 
video lottery terminals come into the pic- 
ture. However, a change in the percentage 
of payback for the tickets will help the 
situation. The net income on video lottery 
machines remains high and will far 
outweigh the dip in scratch-off ticket sales. 

Other comments: 

Mirando: ‘This equipment is an alter- 
nate form of entertainment in a social at- 
mosphere. We’re talking about adult 
entertainment.’’ 

Henneman: ‘‘This is a win-win situa- 
tion.”’ 

Latz: ‘“In a sensitive area such as gambl- 
ing, location contracts are needed.’’ 

Lieberman: ‘‘Players should have in- 
teresting changes. It’s better for the 
player’s entertainment value and results in 
greater revenue for all involved.’’ LJ 





Seminars 


In search of redemption trends 


A bleary-eyed crowd of about 90 brav- 
ed the early starting time for ‘‘Redemp- 
tion: Trends in the ’90s,’’ hoping that the 
sleep they missed would be worth the 
sacrifice. Panelists John Margold (Betson 
Enterprises), Rhonda Fletcher (Bonita 
Marie), and John Minkove (Ace Novelty) 
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made sure it was. 

The audience was equally divided bet- 
ween operators eager to get started in 
redemption and those with experience who 
wanted more advanced tutelage. Each 
camp was given the information it sought. 

Margold began the seminar by pointing 


out that the most important ingredient for 
making redemption successful is choosing 
good prizes, not the equipment itself. On 
that note, merchandise supplier Minkove 
took the floor. 

The redemption center, Minkove says, 
should be in a highly visible part of the ar- 
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cade. Since it’s the display that attracts at- 
tention, the redemption center should in- 
corporate such things as glass, neon 
shelves, and various forms of lighting to 
extend the appeal of the merchandise. 
Players should also be able to clearly see 
the prizes they’re plunking down quarters 
for. 

Minkove suggests looking for items that 
are easily recognizable to and desired by 
children—Teenage Mutant Ninja Turtles, 
Super Mario Brothers, the Simpsons, etc. 
As for the percentage of payout on the 
equipment, he recommends between 25 
and 35 percent. What needs to be weigh- 
ed is the profitability of the operation vs. 
making things too easy—and therefore too 
boring—for the player. 

Margold added that if you want to keep 
players coming back, make sure you offer 
high-end prizes like VCRs and toaster 
ovens. They will return over and over until 
they attain the necessary number of 
coupons. And when that player finally 
wins a VCR, happily turn it over to him. 
Don’t think, ‘‘I just lost a good VCR.”’ 
The player made you money in his quest 
for the prize. 

Fletcher says those just getting their feet 
wet in redemption should first select a 
theme for the arcade. Among her sugges- 
tions were a Western theme, carnival 
theme, New Orleans theme, and a general 
party atmosphere. Once the theme has 
been chosen, stick with it; don’t blend. 

Machines should be purchased in 
enough quantity so that they can be bank- 
ed together in a row or circle, she says, and 
plenty of signage helps get players there. 
The games should also be isolated from the 
videos and pins to avoid alienating players. 
Grandma, for example, might tire of play- 
ing Skee-Ball if it’s next to a loud pinball 
like Checkpoint. 

Fletcher stressed using every square 
inch of available space to place merchan- 
dise. Don’t be afraid to stack prizes on top 
of videos, pins, and cranes. Also 
necessary is a good balance of low-end or 
‘*slum’’ merchandise and middle-end 
items (picture frames, travel alarm clocks, 
etc.) to go along with the high-end goods. 
(She suggests heaping the slum merchan- 
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Seminar attendee Gary Eisner of Enchanted Castle in Lombard, Ill., joined the panel on stage to explain what makes his 


redemption operation so successful. 


“Nobody is going to spend much money ona 
game if they have to stand up for very long.’”’ 


dise in bins.) Merchandise should be 
organized thematically if possible (elec- 
tronics on one counter, Christmas items on 
another, etc.). 

How important is customer service? 
‘*Providing stools for customers can in- 
crease game revenues 100 percent,’’ Flet- 
cher said. ‘‘Nobody is going to spend 
much money on a game if they have to 
stand up for very long.’’ Other customer 
service suggestions include offering cof- 
fee and soft drinks and hiring a person to 
walk around and make change. Providing 
rolls of coins in $5 and $10 denominations 
encourages customers to spend big dollars 
on six-player coin pushers, for example. 

Margold’s comments focused on the 
redemption equipment itself. If maintain- 
ed well, redemption pieces won’t lose their 
appeal with the passage of time. Unlike 
video games, they don’t suffer from the 
‘is ithot?’’ syndrome. All that’s needed, 
Margold says, is attention to maintenance 
and a good supply of fresh prizes. 

Make sure, though, that the equipment 
you choose is of good quality and well- 


constructed. The company you buy from 
had better be reputable to ensure 
availability of parts and service, he added. 

When figuring percentage of payout, 
what you’re asking is for every dollar a 
machine takes in, how much should come 
back out in prizes? Margold believes a 
good figure to go by is 25 percent. For 
every $10 put in, $2.50 should be given 
back in merchandise. 

‘*You want the arcade to average 25 
percent, not each individual piece,’’ he 
said. ‘‘For example, 17 percent is a good 
payout for Skee-Balls, but Pop-A-Ball may 
be better at 33 percent or so.”’ 

The game’s ‘‘hit frequency’’ is impor- 
tant as well. Margold says if a redemption 
piece goes too long without feeding the 
customer at least one ticket, he won’t play 
it. ‘‘Give players a chance to win!’’ he 
said. ‘‘If slot machines here in Las Vegas 
went 20 minutes without paying out, no 
one would ever play them.”’ 

Concerning security, Margold says 
theft doesn’t always come from outside the 
arcade. Watch your employees, because 
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they may be giving tickets to Sony 
Walkman-craving friends. What’s needed 
is a system for destroying tickets after 
they’ve been cashed in. Margold sug- 
gested using a ticket shredder or spraying 
blue dye on them so they can’t be turned in 
again. “‘If the tickets get re-used, you’re 
killing yourself,’’ he said. 

Margold and Fletcher disagreed on the 


use of receipts. Fletcher believes its smart 
customer service to give, for example, a 
receipt good for 900 tickets instead of 
making players carry around or keep track 
of them all. Margold, on the other hand, 
says players would probably lose about 15 
percent of them before their next trip to the 
arcade, forcing them to pump more money 
into the games to recover the lost tickets. 


‘*The customers who make you money are 
the ones who save up their tickets for a 
high-end prize,’’ Margold told the crowd. 

All three panelists, however, agreed 
that redemption is worth pursuing. “‘It 
takes a lot of work and commitment, but 
redemption will pay off if done proper- 
ye 





Seminars 


Bushnell peers into his coin-op crystal ball 


What does the 21st century have in store 
for those who make their living in the coin- 
op industry? No one knows for sure, but 
over 250 people thought Nolan Bushnell 
did, packing the room for a breakfast ad- 
dress on the last morning of the show. 

The ‘‘father of video,’’ never shy about 
making predictions, started by offering 
this one: game rooms and amusement 
centers will continue to grow larger, thus 
squeezing out the little guy. This will hap- 
pen, Bushnell believes, because coin-op 
will build upon what it does best: pro- 
viding physical simulation. The amuse- 
ment center of the future will have to ex- 
pand to accommodate larger, more in- 
teractive equipment. 

Bushnell also foresees more multi- 
player games to allow players to compete. 
‘*People are interested in social interac- 
tion, not just game play,’’ he said. *‘I think 
there’s going to be more networking in the 
future. Coin-op is doing a poor job of pro- 
viding that now.’’ 

Another criticism Bushnell has for coin- 
Oop concerns arcades and their lack of 
game diversity. Too many have nothing 
but ‘‘shoot ‘em up/kick ‘em’’ games— 
which he deplores. 

‘*T’ve been in arcades and not been able 
to find any games I wanted to play—not 
one,’’ he said. ‘‘I like more cerebral 
games, such as Tetris. Coin-op arcades 
have definitely lost the women and white 
collar workers. Who do you think made 
Pac-Man a success? Women! If you can 
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An animated Nolan Bushnell predicts a bevy of changes 
for the coin-op industry. 


bring women into the game center, the 
men will follow. I don’t know why that 
is.”’ 

A fledgling technology known as VR 
(virtual reality), Bushnell believes, will be 
part of coin-op’s future—but it does pre- 
sent drawbacks. In VR, the player has a 
pair of goggles placed over his head. He 
looks through two built-in screens and, 
depending on which direction his head 
moves, that’s what is shown on the screen 
(up, down, right, left). VR, therefore, 
allows the player to be in the middle of the 
action. 

The problems, though, are two-fold. 
First, VR requires massive computers, 
and second, general sanitation is 


troublesome. As Bushnell put it, ‘‘I 
wouldn’t want to be the 148th player of the 
day to put those things around my face.’’ 
He thinks it will take three to five years for 
this technology to trickle down to coin-op. 

Redemption is here to stay and will on- 
ly get bigger, Bushnell says. What makes 
redemption so appealing is the ‘‘psychic 
reward”’ involved with winning. ‘‘Psychic 
rewards are ego-boosters,’’ he said. 
‘What better way is there to boost 
somebody’s ego than by letting him win?”’ 

Another Bushnell prediction is that there 
will be no paper currency worldwide in 20 
years. This is because advances in copier 
technology are beginning to and will fur- 
ther duplicate paper currency too closely, 
forcing governments to abandon it. The 
resultant $1 and $5 coins, coupled with a 
high-tech ‘‘hologram’’ card, will allow 
fabulous new games at a much higher price 
per play, Bushnell theorizes. 

Amusement gaming will increase, he 
believes, as moral opposition continues to 
erode. Slot machines will turn up in more 
street and tavern locations and gain greater 
prominence in coin-op revenues 
generated. But expect heavy taxation to 
follow, Bushnell added—as much as five 
percent of the coin drop. 

The creator of Pong summed up his 
thoughts this way: ‘‘The future looks 
bright for those willing to change—and 
change we must. Those who keep abreast 
of the changes will prosper. Those who 
don’t are doomed to failure.’’ LJ 
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Seminars 


Small crowd touches nerves at Firing Line 


In direct contrast to other seminars that 
boasted better attendance figures, a small 
operator contingent faced manufacturer 
representatives at the ‘‘Firing Line.”’ 

This turnout may suggest that operators 
are either 1) apathetic (apparently), 2) 
have no complaints (hardly), or 3) feel 
they will not get straightforward answers 
to their queries (possibly). In any case, 
hats off to those who made it their business 
to be there and raise important topics. 

The small crowd did prove one thing for 
sure: even a handful of operators can 
quickly zero in on the major issues facing 
the coin-op industry today. 

Members were quite vocal in expressing 
a desire for a larger panel of manufacturer 
representatives. One attendee even sug- 
gested publishing a list of companies that 
refused to participate in the seminar. 

Questions were fielded by the usual 
panel members: Frank Ballouz of Fabtek, 
Bill Cravens of Leprechaun, Bill Rickett 
of Dynamo, Gil Pollock of Premier, Rus 
Strahan of NSM, Steve Koenigsberg of 
State Sales, and Ken Anderson of Leland. 

Operators were not always completely 
satisfied with the answers offered. To their 
credit, panelists responded to every ques- 
tion and weren’t afraid to say, ‘‘I don’t 
know.’’ Manufacturers missing in action 
passed on an opportunity to get the real 
story on industry conditions from the same 
people they expect to keep getting business 
from down the road. 

‘“We always learn something at this 
seminar,’’ said Bill Cravens, explaining 
that he valued the experience. Chief 
among the issues covered was operator 
dissatisfaction with distributors, a subject 
that surfaced near the end of the seminar 
and caused it to run overtime. 

Operators clearly consider distributors 
who also operate as competitors, reinfor- 
cing the nagging feeling that such com- 
panies have first dibs on new product 
before the rest of the area marketplace. 





At the ‘‘Firing Line,” (I-r): Dale and Mineko Moore of L.A. Games, Diane and Bob Taggart of B & D Video. 





Panelists quickly said that if a 
distributor/operator proves to be unfair, 
‘‘don’t buy from him anymore.’’ At- 
tendees explained that their ‘‘hands were 
tied’’ in many instances where the 
distributorship did not provide good ser- 
vice, but was the only source for certain 
manufacturer’s games. While it is 
‘*frowned upon’’ to buy out of territory, 
operators say they often have no choice. 

Steve Koenigsberg, who is a distributor 
only, noted that some operators became 
distributors because there were no good 
distributors in their area. Some of these 
long-standing companies with good 
reputations cannot be expected to abandon 
their operating business. Considering 
wholesale margins and the cost of 
operating games, distributor/operators are 
not necessarily in a better financial posi- 
tion, except for the advantage of selling us- 
ed equipment. If distributor/operators 
cannot ‘‘move’’ product, they often have 
to ‘‘eat’’ it on their own routes. 

Other subjects tackled included elec- 
tronic mechs vs. mechanical coin slots, 
debit cards used to raise the cost per play, 
game security, quality cabinets, pinball 
settings, CD jukeboxes, dedicated videos 


coming out later as kits, high-priced video 
kits, and the push for a dollar coin. 

Said Frank Ballouz, *‘As an industry we 
need the dollar coin. Video came out in 72 
and we’re still using the quarter.’’ He urg- 
ed all operators to send their congressmen 
and senators a letter endorsing a dollar 
coin and eliminating the paper dollar, ad- 
ding, ‘‘If you’re the squeaking wheel, 
we'll get it through.”’ 

Canadian operators in the audience af- 
firmed the increased pricing with their 
dollar coin, the ‘‘loonie.’’ One even 
quoted 85 percent of the coins in his cash 
boxes as dollars. There was a lament that 
the United States “‘has the lowest coinage 
in the free world.”’ 

The issue of debit cards, although possi- 
ble at some later time, was considered im- 
practical at present since people are used 
to putting coins into coin-op equipment. A 
re-education of the playing public would 
be necessary for such a system to meet 
with success. It was said that ‘‘different 
kinds of game rooms, those with larger 
equipment, will serve as a catalyst for a 
debit card system in the future.”’ 

Some general comments from the 
audience: 
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‘*The best idea to increase price per play 
is to provide us with better product.’’ 

‘*Plywood cabinets are lighter and wear 
better; freight on the games is cheaper 
too.’’ 

‘*Between the game slump and the war, 
we’re looking for a lift.”’ 

**We can always lower the price, but we 


can’t go up once a price is set.”’ 

‘“We’ll need better game security, 
especially if the price per play goes up.’’ 

‘*Go with quality cabinets and parts (all 
of them) and have every game wired for 
bill acceptors.’”’ 

‘*There’s an advantage to having a coin 
slot and bill acceptor together; if one fails, 


the other is usable.”’ 

Regarding the low attendance figure, 
Frank Ballouz attributed part of it to the 
lack of any central, controversial issue at 
present. He wholeheartedly endorsed a 
larger manufacturer representation in the 
future. LJ 





Seminars 


Location agreements protect your business 





David Hagen talks with Sean Richards of Hughes Music. 
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David Hagen talks to two operators after his seminar. 
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David Hagen, an attorney in California, 
guided a group of about 30 operators 
through some of the finer points of location 
contracts. A contract, he said, is defined as 
‘‘an agreement to do or not to doa certain 
thing.’’ He added that a location contract 
does not have to be written in ‘‘a different 
language—legalese.’’ In other words, if 
you can’t read it yourself, chances are the 
location owner won’t understand it either. 
He told operators to question the attorney 
who draws it up if there are any unclear 
points. 

Hagen covered reasons why you should 
have a contract in the first place: it defines 
your rights and assures business continui- 
ty, recovery of attorney fees, and business 
financing. There are three types of con- 
tracts: implied, oral, and written. Hagen 
focused on the written one. 
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An operator should look for several 
things in a well-written contract, including 
an adequate description of the parties—an 
individual (can be a dba), a partnership, 
corporation, or unincorporated associa- 
tion—and a clear description of the 
terms—length, price, and conditions— 
arbitration clause, attorney’s fee clause, 
and restrictions. 

In addition, operators should be aware 
of exclusive grant of rights, automatic 
renewal, reasonable access to games, pay- 
ment of maintenance and repairs, payment 
for damage to machines, binding on suc- 
cessors, rotation and number of machines, 
and required reporting of machine 
malfunction. All of these things will be im- 
portant in a contract with a location. 

Of course, operators want to know how 
effective a contract can be if the location 


tells an operator to remove his games. By 
doing so, a location is breaching the con- 
tract, thus giving the operator the right to 
sue. The operator will be called upon to 
prove damages caused by the breach of 
contract. He will have to show what he 
would have earned if the contract had not 
been breached. He can usually do this by 
showing the court what he earned prior to 
the breach. 

With video gaming looming on the 
horizon for some states, operators are 
wondering whether or not their current 
contracts will protect them against out- 
siders replacing their games with the video 
lottery games. Hagen addressed the con- 
cern by telling operators that they should 
consult with their attorneys. (1) 
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Seminars 


Equipment budgeting is more than buying games 


Charles Ross, who has been a leader in 
guiding operators through business plan- 
ning since the first AOE show, is still 
drawing crowds to his no-nonsense 
seminars. He spoke this year to about 60 
operators on planning their equipment 
budgets. 

He started out explaining three ways that 
many operators buy equipment: they look 
at their checkbook balance and either buy 
or wait; a location calls demanding the 
latest game, so the operator buys it; or 
when attending trade shows, an operator 
sees something he likes, so he buys it. 

Ross said that if operators use any of the 
above methods for buying equipment, his 
seminar on equipment budgeting was the 
place they needed to be, because all three 
methods are far from what should be done. 

Ross told operators that planning an 
equipment budget maximizes profits. Too 
many operators simply look at the cash 
outlay of buying equipment, not taking in- 
to consideration how it fits into the total 
business plan. It’s not the revenue the 
game brings in that should be the sole con- 
sideration, but the revenue minus the cost 
of operation. If a piece costs a bundle, even 
if it makes more than other games, it may 
not fatten your bottom line. On the other 
hand, a game may cost more than what you 
want to spend, but in the long run will look 
good on the bottom line. The only way to 
know is to have a plan. 

Ross encouraged operators to analyze 
their current equipment’s earning value to 
determine replacement needs. He told 
operators that they must be aware of what 
games are costing in terms of expenses, 
overhead, etc., and not keep them longer 
than their value. It may be more profitable 
to sell a game even if it is still making de- 
cent revenues, but again, an operator must 
know his own business to determine that. 
Unfortunately, he noted, games some- 
times get placed in a location, left until the 
earnings are nil, and then put in a 
warehouse where they have no value. It 
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Charles Ross emphasizing profits and the importance of budgeting. 








The attendees listen closely as Charles Ross explains his method of budgeting. 


would be better to sell an older game—or 
donate it to a charity—than store it. Games 
never have a value in the warehouse when 
planning your budget. When you sell 
them, you can take into consideration the 
sale value, which reduces the final cost of 
new equipment. 

Ross is adamant about buying new 
equipment. He told operators that they 
can’t run old equipment and expect to in- 
crease profits. He did not encourage ar- 
bitrary buying, but stressed a plan to 


reinvest on a regular basis. Kits are a good 
way to revitalize locations at minimum 
expense. 

The budget an operator lays out is not 
engraved in stone, he reminded the at- 
tendees. There will always be unusual cir- 
cumstances, where you will have to buy a 
special game for your best location. 
However, if you are not flying by the seat 
of your pants and have a good plan, it will 
be much easier to adapt to those 
circumstances. L] 


CAMES TRAT ASSURE INTEREST OF 
YOURS AND TO PLAYERS 


3 BONUSES RENDER GREAT ATTRACTION 





Joker as any to give additional winnings 

Fever Line to give twice line score 

x2 to give double scoring 

Unconditional Free Plays to capture players’ interest 
and 

Last Chance in Double Up to regain from loss 





Games are now available in PCB, Kit or Dedicated Machine. 
Kit includes PCB, 13” or 19” fancy plexiglass, harness 

and lit buttons with legends. 

19” Dedicated Machine includes $1-$100 bill acceptor, 

9V 15A power supply and complete accessories for 
immediate operation. 


COINTEK (USA) CORPORATION 


& 216 ROUTE 206, SUITE 17 
HILLSBOROUGH, (SOMERVILLE) NJ 08876 U.S.A. 
TEL: (908) 281-0616 FAX: (908) 281-0316 


CoINIEK ©1990 COINTEK (USA) CORPORATION 


For amusement only. Not intended for sale or use in states or municipalities where such games are prohibited by law. 
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Slugfest and Ghost Town 
redemption winners at ACME ’91 


> aving just returned from ACME ’91 

in Las Vegas, I am faced with the dif- 
ficult job of trying to predict the redemp- 
tion ‘‘hits of the show’’. At last fall’s 
AMOA, I thought the best new game was 
Cosmo Gang (and at this point it looks as 
though I guessed right!). However, there 
was a lot more equipment at ACME, 
which gives me a greater opportunity to be 
wrong! 

Please keep in mind that my ‘‘hits’’ of 
the show are just one man’s opinion. 
Unlike Play Meter’s regular staff, I don’t 
have to be objective. Having stated my 
disclaimer, here are my choices: 
Williams’ Slugfest 

Thirty years ago when I was just nine, 
I played Williams and Chicago Coin 
baseball games more than I played pinball. 
Slugfest brings back the flavor of those 
great old games, plus adds two dimen- 
sions. Williams has used today’s elec- 
tronics to emphasize the game (I par- 
ticularly like the ‘‘pinch hitter’’ feature) 
and has added a redemption feature. 

Slugfest was shown at ACME with a 
card dispenser (baseball cards will be 
available from your Williams distributor’s 
parts department). If you’d prefer, a stan- 
dard ticket dispenser may be substituted 
for the baseball card dispenser. I suggest 
that you start with the card dispenser, and 
then after baseball season is over, switch 
to a standard ticket dispenser in the fall. 
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Bromiey’s Ghost Town 

Again, this is an old idea that has been 
updated with redemption. Ghost Town is 
a standard arcade-style shooting game 
without a lot of complicated bells and 
whistles. However, in my experience, 
basic arcade rifles earn money week after 
week, year after year. 


Leprechaun’s Pot O’ Gold needs to be 
jazzed up a bit. Also, the program needs to 
provide the operator with more flexibili- 
ty. Leprechaun will probably ‘‘tweak’’ 
this game in the near future; if they do it 
right, Pot O’ Gold may be a winner. 

Vari-tech had three ‘‘kiddie’’ redemp- 
tion pieces in its booth—Treasure Hunt, 


“Slugfest brings back the flavor of those great old 
games, plus adds two dimensions. ”’ 


Bromley has added pleasing graphics 
and appealing sounds to a solid idea. The 
combination is right for the game to 
become a staple. I wouldn’t be surprised if 
every redemption arcade ends up with a 
Ghost Town. Even if it’s not the top- 
earning game on location during any given 
week, it should be a steady, long-term 
earner. Ghost Town looks like the type of 
game that will still be collecting well five 
years (or longer) from now. And isn’t that 
what you are looking for in redemption 
equipment? 

My other picks 

There were many other good games, 
any one of which may turn out to be the 
best new redemption game from ACME. 
I’ll try to briefly review some of those 
potential winners. 


Space Shapes, and Beeware—to challenge 
the younger players. If you have plans to 
section off a ‘‘kiddie area’’ in your fun 
center, one of those Vari-Tech games may 
be right for you. 

Both Taito and Alter Enterprises had 
rapid-fire, ball-shooting games. The Taito 
piece—Dino Blast—had a prehistoric 
theme. The Alter game—Fireball—had 
the ability to play as a one- or two-player 
machine. 

The Quick Silver Development Com- 
pany introduced a mechanical, skill action 
game called Hi Tension. The player must 
move a ball around a maze as quickly as 
possible without losing the ball. Hi Ten- 
sion may be converted to Awesome for on- 
ly $395 (plus about an hour-and-a-half of 
labor). 
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Evan Cooper (I) and Gary Gumowitz of Total Control Inc. enjoy the game play of S/ugfest. 


Bromley’s Ghost Town. 
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There was one other new redemption 
game that drew its fair share of attention in 
the Taito booth. Sonic Blast Manis is a 
combination of the old punching bag team- 
ed up with modern video technology. The 
game drew crowds throughout the show’s 
three days. Several operators mentioned 
the possibility of additional insurance re- 
quirements because of the physical nature 
of the game. You’ll need to make up your 
own mind on this one. 

One other good idea for redemption that 
was displayed at ACME was the computer 
system from Bonita Marie through it’s 
computer division, A.R.M.S. It’s design- 
ed to keep track of inventory, build a 
customer mailing list for special promo- 
tions, figure your percentaging, and many 
other valuable functions. 

The A.R.M.S. software may be helpful 
to both the new redemption operator and 
the experienced operator. Bonita Marie 
also had a handy scale for ticket or token 
weighing on display. At last year’s 
AMOA, I liked the new ‘‘Ticket Eater’”’ 
shown by Deltronic Labs. It counts and 
destroys tickets in one step and seemed like 
the ideal tool for redemption locations. 
However, in busy locations (especially on 
weekends), 13 tickets per second is not fast 
enough for ticket counting. A scale is a 
good alternative, and the scale available 
through Bonita Marie is priced right. 


It won’t be for several months before 
we’ ll see whether or not my predictions for 
ACME ‘91 hits will come true. Please 
keep in mind that there were a great 
number of new redemption games and 
ideas on display at ACME, and that my 
choices are just that—my choices. 

As muchas [ hate to admit it, I have been 
known to make a mistake or two (on rare 
occasions!). Why not write down your two 
favorite new redemption games right here: 


In six months, check back on this page 
to remind yourself of your choices. After 
all, Iam willing to put my picks in writing. 
Next fall at the AMOA we can compare 
choices. By then we should know how 
right we really were. L) 


Providing Effective 
Government Relations 
for the... 
Coin-Operated Amusement, 
Music & Vending Industry 








Amusement & Music Operators Association 
Influencing Issues of Importance... 


»Copyright & Licensing Issues 
> Tax Developments 
»Dollar Coin Legislation 
»Video Gaming Legislation 


O O OO 


Be sure to attend AMOA’s 1991 Government Affairs Conference 
May 19-21 in Washington, D.C. 
Featuring...Briefings on key industry issues...Congressional visits 
... Congressional Reception & Tournament 
...Enhance the industry’s voice in the nation’s capital! 


Oo dO 





For more information contact: 
Amusement & Music Operators Association 
401 N. Michigan Avenue 

Chicago, IL 60611 
Direct Line: 312/245-1021 

FAX: 312/321-6869 
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What I’m buying after ACME 


his year’s ACME show completely 
wore me out. I walked the floor for 
four solid days, checking every new game 
and speaking with hundreds of manufac- 
turers, distributors, and fellow operators. 

This show gave me one final opportuni- 
ty to see all the new products before buy- 
ing more than a hundred new games to set 
up our summer arcade locations. There 
were more games than usual to choose 
from, and making the correct buying deci- 
sions is always difficult. Picking only 
those games that will stay at the top of the 
charts and hold their value often makes the 
difference between profit and loss in this 
business. Here are the games that I feel 
will give me the best return on investment 
for my market: 

Video games 

In my last article I wrote about Neo-Geo 
and Street Fighter II (kit). My opinion 
hasn’t changed: I still feel that Capcom’s 
Street Fighter I] was the best video shown 
and Neo-Geo will likely turn out to have 
the best ROI two years down the road. 

SNK’s new Neo-Geo software, King of 

the Monsters, is another reason why this 
system rates so high with me. Some other 
operators may say that Konami’s Simp- 
sons was the hit of the show, but I was 
disappointed. I’m going to buy some 
Simpsons, but don’t expect this game to 
have the legs that Turtles did. 

I also liked Midway’s Strike Force kit, 
which is a good remaking of the old award- 
winning Defender. 

We all love our driving games. The best 
one shown was Rad Mobile by Sega. Some 
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Data East’s driving-themed pinball, Checkpoint, drew crowds. 





“sve CALL 1-800-77-PLUSH seve 





New for 1991 — ‘“‘Bigger and Better’’ 
ALL VARIETY PACKS ARE $99 


You choose the average price per piece 
ALWAYS SPECIFY TYPE OF LOCATION 


30% REVENUE INCREASES are not uncommon 
when you use the right pack for your location 


$99 Variety Packs for your cranes 
We bag your packs for your convenience. 


TRUCK STOP PACKS: 
STANDARD PACKS: 
BOWLING ALLEY PACKS: 
BAR TAVERN PACKS: 


ARCADE PACKS: 
HOLIDAY PACKS: 

JUMBO PACKS: 
BAKER’S DOZEN: 


For travelers and truckers 
Good for all location 
Your best accounts deserve special attention 


GP (General Public, IR (No Nudity), 
X (Has Nudity) 


Geared for younger audience 
Capitalize on these special times of the year 
50 pieces average $2.00, $2.50, $3.00,etc. 


13 pieces poly bagged; all different prices, 
always changing; 13 pieces = $14.95 


SAME DAY SHIPPING!!! 


519-B Rudder Road 
(314) 349-5050 





12-YEAR MEMBER OF He bet 


St. Louis, MO 63026 
FAX 1-314-349-5137 1-800-77PLUSH 
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others that may go the distance included 
Indy Heat and Cisco Heat. On a personal 
note, I ordered 25 Rad Mobiles and one In- 
dy Heat. 

The majority of my equipment budget is 
going toward sit-down videos this year. 
With great ones like Rad Mobile, F-15 
Strike Eagle, Final Lap II, Cisco Heat 
(2-player), Cisco Heat (simulator), Race 
Drivin’, and GP Rider, it’s my bet that 
these games will carry my game rooms for 
the next year, at least. 

Last month I wrote that I have been very 
pleased with my 10 Mad Dog McCrees. In 
each location they are placed, they have in- 
creased the gross by what they’ve earned, 
plus 10 to 20 percent. By this I mean that 
if | put Mad Dog ina location that was do- 
ing $1,400 a week, the location gross 
jumped to $2,200 a week; $700 was due to 
the Mad Dog. These high numbers are 
starting to slip, so I’m anxiously awaiting 
the new software, Who Shot Johnny Rock ? 


due to be released in June. I’m also going Redemption 


to order a couple more Mad Dogs. 


Skee-Ball and Pop-A-Ball are still my 


‘“‘There were more games than usual to choose 
from, and making the correct buying decisions is 


always difficult. ”’ 


Pinballis 

Before ACME, I felt that FunHouse 
was the best overall pin, with Simpsons 
close behind. Now there are two other 
great pins to compete with them: Data 
East’s Checkpoint and Williams’ The 
Machine—Bride of Pinbot. Both are win- 
ners. However, if I had to choose right 
now, I would still go with FunHouse 
because I don’t have quite enough data to 
make any other choice right now (maybe 
next month). Pinball should strengthen its 
market share of revenues with these four 
in action. 


favorites when setting up a redemption ar- 
cade. New products that I’m buying are 
Doyle’s Dump the Ump (both adult and 
mini sizes) and Williams’ Slugfest (which 
can dispense tickets or baseball cards). 
This all-around redemption game can now 
go into almost any type of location. Hey, 
there may even be a way to have Slugfest 
dispense both tickets and baseball cards. 
Good luck, fellow operators, with the 
games you buy. I’m looking forward to 
having a great summer and fall season and 
finishing out 1991 in good shape. As 
always...keep cranking! LJ 


YOU'VE SEEN THE REST, 





NOW BUY THE BEST! 


CLEAN UP WITH 





& SOAK UP THE PROFITS 


FABTEK, Inc. 


8335 154th Avenue N.E., Redmond, WA 98052 - Tel: 206-882-1093 + Fax: 206-883-8038 
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ie: YEARS AGO 


Looking toward 





a world of 





hen educators 10 years ago 
predicted that Americans would 
find themselves branded as ‘‘functionally 
illiterate’’ sometime in the near future if 
they could not operate a computer, I don’t 
know how many of us took it that serious- 
ly! The article added that in 1990 the nation 
would need 40 million persons able to use 
computers. Look at us here in 1991. I think 
we’d agree that some knew what they were 
talking about. 

As was the case 10 years ago, nearly 
every issue carried some article concern- 
ing the jukebox license fee. In May, we 
reported the jukebox location list battle 
was lost. The Copyright Tribunal had re- 
quested operators to send them copies of 
their location lists. AMOA had fought that 
it was unconstitutional, but the courts 
stood by the CRT. It was a devastating rul- 
ing, even though it was eventually 
reversed. 

In industry news, Jeanne Angelo (who 
later became Mrs. Frank Ballouz) was ap- 
pointed the sales administrator for the 
Atari marketing department; Rock-Ola 
was successful in obtaining an injunction 
against an alleged copy of it’s Star Castle 
video game; Pacific Novelty went into 
production with its first video game, Shark 
Attack; at Gottlieb, Gil Pollock was pro- 
moted to vice president of product design 





W 


computers 





and Marshall Caras became vice president 
of marketing, a position he had held 
several years before; Taito had just recent- 
ly signed a licensing agreement with 
Nichibutsu for Crazy Climber; ina poll of 
operators, Play Meter found that 57 per- 
cent wanted the AMOA show in Las 
Vegas, but most manufacturers were total- 
ly against the idea, stating that they feared 
an inevitable link drawn between amuse- 
ment games and the gaming sector in the 
public’s mind and in mass media cover- 
age; a Louisiana congressman told a group 
of operators, irate over the turn of events 
concerning the licensing fee, that the 
reason he voted the way he did was 
because their leaders were not doing their 
job; and Williams announced plans for 
cocktail table models of its popular video, 
Defender. 

Roger Sharpe’s “‘Critic’s Corner’’ rated 
Pink Panther, the follow-up to Gottlieb’s 
first multiball pinball, and gave it a two- 
and-a-half out of five. Stern’s Free Fall, a 
follow-up to Nine Ball, was given a four 
out of five. 

Play Meter’s ‘‘New Products’’ section 
featured Jungle Lord by Williams, Crazy 
Climber by Taito, Space Bugger by Game- 
A-Tron, and Shark Attack by Pacific 
Novelty. ( 
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Bonnie Theard 


Riverboat gambling 
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The President as she appeared in the ’60s. Recent renovations have turned her into an opulent gambling facility. 
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he riverboat President sailed away 
from New Orleans’ Thalia Street 
Wharf the week of Feb. 25. Destination: 
Davenport, Iowa. Purpose: to serve as one 
of three ships operating under Iowa’s 
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legal, low-stakes riverboat gambling, 
which commenced April 1. 

Nearly $10 million went into the 
renovation of this venerable vessel, con- 
verting the 297-foot ship into an opulent 


floating casino. As it departed and sailed 
upriver, New Orleanians relived many 
fond memories associated with her. 

It was common for eighth grade 
graduating classes to spend a day on the 


IDEO GAMING OUTLOOK 





President—considered quite an occasion. 
Many high school dances were held 
‘‘afloat,’’ the sounds of live bands drifting 
off into the darkness of the river as couples 
pressed closer together than nuns ever 
allowed in the school gymnasium. Street 
peddlers sold gardenias to young men for 
their sweethearts to wear as they boarded 
the ship. 

Now, the President has departed for a 
new career. Poker and blackjack tables, 
slot machines, craps tables, and roulette 
wheels appear where The Contours played 
in the early ‘60s. Happily for our industry, 
video poker games are also in the product 
mix. One regret: Louisiana could not hold 
onto the President and outfit her for river- 
boat gambling where she sailed for 46 
years. 

The President was built 67 years ago as 
a sidewheel paddleboat bound for duty on 
the Ohio River. From 1942 until 1988 she 
was based in New Orleans and traveled the 
Mississippi River, mainly as a sightseeing 


vessel but also available for charter cruises 
and dinner dances. 

What developments led to this new 
career for the President? The story begins 
in Iowa. 


the Diamond Lady, and Dubuque the 
Dubuque Casino Belle. 

While the President is an original pad- 
dleboat, the other two ships are new con- 
struction that duplicates the charm and 


“It accomplishes two goals: encouraging private 
enterprise and allowing communities to put money 


where they need it most. ”’ 


lowa 

After riverboat gambling was approv- 
ed in Iowa’s 1989-90 legislative session, 
10 interested counties held referendums to 
determine the outcome for themselves. 
Only two voted against the effort. 

The first counties to endorse such a pro- 
gram saw their plans materialize in grand 
style recently in the cities of Davenport 
(Scott County), Bettendorf (Scott Coun- 
ty), and Dubuque (Dubuque County). 
Davenport has the President, Bettendorf 


allure of riverboats in days gone by. All 
three ships will operate along the 
Mississippi River. 

Chuck Patton, director of riverboat 
gambling, a bureau of the Iowa Racing and 
Gaming Commission, explained that ‘‘the 
thought behind the bill was to spur 
tourism, particularly along the Mississippi 
River, a natural draw for visitors.’’ 

The Iowa law is unique. Licenses to 
operate riverboat gambling are granted 
jointly to a non-profit organization and a 
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private company. Thusfar, the commis- 
sion has approved six licenses for seven 
riverboats. 

‘In this manner,’’ said Patton, ‘‘the 
community is assured of sharing in the 
profits and the associated development 
that goes along with it. Itaccomplishes two 
goals: encouraging private enterprise and 
allowing communities to put the money 
where they need it most.”’ 

The state benefits in the collection of 
taxes, structured this way: tax is based on 
a Sliding scale of five percent on the first $1 
million won per vessel, 10 percent on the 
next $2 million, then 20 percent on 
everything over $3 million. 

Of this tax money, one-half of one per- 
cent of the gaming win goes to the city; 
one-half of one percent goes to the coun- 
ty; and three percent goes to the state 
gambler’s assistance fund, which sponsors 
programs to help compulsive gamblers. 
The remaining funds go to the state general 
fund. 

Under Iowa law, the game mix offered 
on the ships must include one table game 
for every 20 slot machines or electronic 
games. Upon entering, patrons can buy 
only $200 of house (play) money for use at 
the tables and machines. The maximum 
wager is $5; there is no limit on winnings. 
Ships operate seven days a week year 
‘round with winter docking provisions if 
the ship is unable to navigate the river dur- 
ing the coldest months. 

Other gaming activities in the state in- 
clude horse racing, dog racing, a state lot- 
tery, and participation in Lotto America. 

Iowa is not alone in realizing the benefits 
of riverboat gambling. It’s sister state, II- 
linois, will be next to implement a 
program. 


Illinois 

Illinois passed a riverboat gambling bill 
in January 1990, authorizing issuance of a 
maximum of 10 licenses for operating 
vessels in Illinois waters. The first four 
licenses were awarded in November 1990. 
The earliest indication of a start-up date is 
between July 1 and Aug. 1. 

Stated Joe McQuaid, deputy ad- 
ministrator of the Illinois Gaming Board, 
‘*The purpose of this legislation was to in- 
crease tourism and increase the economic 
growth in certain communities.’’ 


138 PLAY METER/May 1991 


The four communities looking forward 
to riverboat gambling include three on the 
Mississippi River (Alton, Rock Island, 
and Joe Davies County) and one on the II- 
linois River (Peoria). 

Under the Illinois system, private com- 
panies apply to the Illinois Gaming Board 
for a license to operate a vessel, with two 
ships allowed per licensee. Suppliers of all 
games and gaming-associated equipment 
apply to the board for a license as well. 

In each case, applicants must meet state 
requirements before licenses are granted. 
There is no limit to the number of com- 
panies that may seek a license. Companies 
that operate the vessels must purchase 
their gaming equipment from licensed 
suppliers. 


A combination of retrofitted older ships 
and newly constructed vessels will be us- 
ed in Illinois. There are no dictated ratios 
of live games versus electronic gaming 
devices, as long as the equipment is ap- 
proved by the board. All the normal casino 
‘‘table’’ games and electronic games (such 
as video poker) will be in the game mix. 

Once the program begins, patrons will 
have no limitation on the amount they may 
wager while on board. The ships will 
operate ona ‘‘cashless’’ system, in that the 
machines will not accept U.S. currency. 
Tokens will be used while wagering; 
players turn them in for cash later. 


According to McQuaid, after winnings 
have been paid out to customers (referred 
to as the adjusted gross receipts), the re- 
maining amount is taxed at 20 percent to 
the state. This money goes to the gaming 
board to cover administrative and enforce- 
ment costs, with remaining funds directed 
to a special education fund. 

At present, Illinois has a state lottery, 
charitable games, parimutuel and off-track 
betting, bingo, and pull tabs. 

Further south, riverboat gambling is on 
the horizon. 

Mississippi 

While Louisiana has not been successful 
in obtaining riverboat gambling yet, 
neighboring Mississippi approved such 
activity in May 1990, subject to referen- 
dums in each of the state’s seven counties. 
Only the counties of Hancock (along the 
Gulf Coast) and Adams (the Natchez area) 


voted for it. Gaming activity can take place 
while ships travel to and from international 
waters, but not dockside. 

Two ships, the Southern Elegance and 
the LA Cruise, currently operate on the 
Gulf Coast under a former law. Shipboard 
games include all the normal casino games 
plus video poker games. These vessels 
were ‘‘grandfathered’’ into the new law. 

Any further development of riverboat 
gambling is at a standstill at present, 
because funding and rules and regulations 
have not yet been established for the new 


‘‘We want to be sure 
that proper regulatory 
personnel are aboard. ”’ 


gaming commission. The Mississippi Tax 
Commission currently has jurisdiction. 
Lester Herrington, deputy commissioner 
of revenue, is also serving as interim ex- 
ecutive director of the gaming division. 


According to Herrington, ““We’re now 
in the process of revamping the rules and 
regulations that apply to riverboat gambl- 
ing. We’ve developed rules pertaining to 
vessel requirements and taxation. We’re 
almost complete in regulations for all the 
other aspects of riverboat gambling. We 
have contracted with the Nevada firm of 
Gordon and Silver to assist in preparing 
proper regulations to cover this activity.’’ 

He explained that the tax rate on game 
revenues is a graduating one that starts at 
four percent and goes to eight percent on 
a state level. A similar rate could apply if 
local government decides to levy a local 
tax, which can be equal to 10 percent of the 
state tax. The Southern Elegance and LA 
Cruise now pay only a boarding fee, which 
will be replaced by the graduating tax rate 
when the new code is put into effect. 

Before the expansion of any riverboat 
gambling activity, Herrington wants to 
‘*be sure that proper regulatory personnel 
are aboard.’’ The state has three times 
before sought to obtain legalization of 
video poker games and failed. In 1990, 
such a bill passed the House but died in the 
Senate. L] 
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A number of people have suggested 
that one large, well-regulated casino, 


catering to tourists, might bring a Super 
Bowl-type crowd to New Orleans many 
times during the year. 

Our food, culture, history, charm, jazz, 
architecture, and Southern hospitality are 
what we have to offer. These ingredients, 
plus a casino, would be a wonderful addi- 
tion to the social and economic life of New 
Orleans. 

If we can’t have a casino, the next best 
thing would be riverboat or cruise boat 
gaming. This is a form of legalized gambl- 
ing that would be highly controlled and be 
an acceptable means of raising revenue 
and attracting tourists every day of the 
year. A casino would be part of the equip- 
ment on excursion boats or cruise ships 
traveling the Mississippi River day or 
night. 

Riverboat or cruise ship gambling 
would naturally blend with the allure of 
New Orleans, from both an historic and 
romantic viewpoint. The thrill and excite- 
ment of traveling along the Mississippi, 
and even out into the open Gulf of Mexico, 
is fun indeed. The added excitement of 
risking a few dollars on the turn of the 
wheel, the toss of a pair of dice, or the pull 
of a slot machine handle is something all 
visitors to the Crescent City would 
welcome, enjoy, and discuss with friends. 


A study of New Orleans history reveals 
that all types of gambling are part of the ci- 


ty’s heritage. And riverboat gambling has 
historically been as much a part of the 
river’s history as the paddlewheel vessels 
themselves. 

Everyone is familiar with Edna Ferber’s 
great novel ‘‘Showboat,’’ which became 
a musical on Broadway and elsewhere for 
many years. This great story also made its 
way to the silver screen. It depicted life on 
the Mississippi, on a ship that offered its 
passengers transportation as well as enter- 
tainment, good food, and the chance to in- 
dulge in a little gambling if one were so 
inclined. 


‘Riverboat gaming Is 
a form of legalized 
gambling that could 
be highly controlled 
and be an acceptable 
means of raising 
revenue.”’ 


There is hardly an ocean liner or a cruise 
ship sailing the seas today that does not 
feature an elaborate, luxurious casino. 
Nearby Gulfport, Miss., offers gambling 
cruises day and night. The same is true of 
Galveston and other Texas ports. 
Vicksburg, Miss., and Davenport, Iowa, 
also have floating casinos. 

There is no reason in the world why 


Louis Boasberg 
New Orleans Novelty Co. 


Cruise gently 
into gambling 


historic old New Orleans should be denied 
a tourist attraction and a reliable source of 
revenue when it would mean so much to 
the city at the present time. LJ 
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Hot SINGLES 


TITLE ARTIST 
Label & Number/Distributing Label 


1. One More Try 


Quality 15114 Timmy T.* 
2. Someday 

Columbia 38-73561 Mariah Carey* 
3. Coming Out Of The Dark 

Epic 34-73666 Gloria Estefan* 
4. This House 

Capitol 44652 Tracie Spencer 
5. Get Here 

Fontana 878 476-4/Mercury Oleta Adams* 
6. Hold You Tight 

Giant 4-19458 Tara Kemp* 
7. You’re In Love 

SBK 07343 Wilson Phillips 
8. I’ve Been Thinking About You 

Radioactive 54005/MCA Londonbeat 
9. Rescue Me 

Sire 4-19490/Warner Bros. Madonna* 
10. Sadness Part 1 

Charisma 4-98864 Enigma* 
11. Signs 

Geffen 4-19653 Tesla 
12. Show Me The Way 

A&M 1536 Styx 
13. Iesha 

Motown 2070 Another Bad Creation 
14. All This Time 

A&M 1541 Sting* 
15. I’ll Be By Your Side 

LMR 2758/RCA Stevie B* 
16. All The Man That I Need 

Arista 2156 Whitney Houston* 
17. Rico Suave 

Interscope 4-98871/East West Gerardo 


18. Round And Round 
Paisley Park 4-19748/Warner Bros. Tevin Campbell* 


19. Where Does My Heart Beat Now? 
Epic 34-73536 


20. PI Do 4U 
Uptown 53914/MCA 


* available on viny] 


Celine Dion 


Father M.C. 


142 PLAY METER/May 1991 


Compact Discs 


TITLE ARTIST 
Label & Number/Distributing Label 


1. Mariah Carey 

Columbia 45202 Mariah Carey 
2. The Soul Cages 

A&M 6405 Sting 
3. Wilson Phillips 

SBK 93745 Wilson Phillips 
4. To The Extreme 

SBK 95325 Vanilla Ice 
5. Gonna Make You Sweat 

Columbia 47093 C&C Music Factory 
6. Shake Your Money Maker 

Def American 24278 The Black Crowes 
7. I’m Your Baby Tonight 

Arista 8616 Whitney Houston 
8. Into The Light 

Epic 46988 Gloria Estefan 
9. Please Hammer, Don’t Hurt ‘Em 

Capitol C2-92857 M.C. Hammer 
10. Some People’s Lives 

Atlantic 82129 Bette Midler 
11. Heart Shaped World 

Reprise 25837 Chris Isaak 
12. The Immaculate Collection 

Sire 26440/Warner Bros. Madonna 
13. Five Man Acoustical Jam 

Geffen 24311 Tesla 
14. Empire 

EMI 92806 Queensryche 
15. The Simpsons Sing The Blues 

Geffen 24308 The Simpsons 
16. The Razor’s Edge 

ATCO 91413 AC/DC 
17. MCMXC A.D. 

Charisma 91642 Enigma 
18. Hooked 

Capitol 95330 Great White 
19. X 

Atlantic 82140 INXS 
20. The Future 

Uptown 10115/MCA Guy 
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Air hockey shines in 





hampionship air hockey was on 

display during the National Hockey 
League (NHL) All-Star Weekend in 
Chicago on Jan. 19. An All-Star game and 
president’s party at the 1800 Clybourn 
Complex were part of the festivities. 

Current national champion Tim 
Weissman of Houston and two-time 
champ Mark Robbins of Boulder, Colo., 
played to a crowd that included present and 
former NHL stars, league executives, cor- 
porate sponsors, and media represen- 
tatives. Two professional air hockey tables 
were provided for the occasion, courtesy 
of Dynamo Corporation and American 
Vending Sales. 

In addition to Chicagoland getting a 
close-up of air hockey action, Texans 
gathered in Houston for matches at the 
1990 Texas State Air Hockey Champion- 
ships held Dec. 29-30 at Jungle Jim’s 
Playland. 

Tim Weissman won his second con- 
secutive Texas victory. Other winners 
were: Albert Ortiz, second; William Up- 
church, third; Paul Marshall, fourth; 
Vince Schappell, fifth; Mark Robbins, 
sixth; Robert Hernandez, seventh; T.C. 
Cabot, eighth; Max Silverstein, ninth; and 
Rolf Moore, tenth. 

Tuna Gill won the Pro B division and 
Nathan Tucker won the amateur title. 

For more information on air hockey 
tournaments and promotions, contact 
Mark Robbins at Dynamo, (800) 
527-6054. 
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Chicago and Houston 


MEET AND PLAY 


NATIONAL 
AIR HOCKEY 
CHAMPION 


rIM WEISSMAN 


2 ‘TIME 
La” NATIONAL 
3 CHAMPION 
ARK ROBBINS 





Tim Weissman (I) and Mark Robbins at the NHL All-Star Weekend. 





Happy Texas winners, (I-r): William Upchurch, Paul Marshall, Vince Schappell, Tim Weissman, and Albert Ortiz. 
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erit’s World Series of Darts tour 
made two stops in February. The 
first, the $5,000 Ohio Open, took place in 
Tiffin, Ohio, on Feb. 8-10. It was spon- 
sored by C & J Games and Music, with 
Shaffer Distributing providing 30 Pub 
Time Darts dart machines. 

The tournament kicked off with the 
traditional Blind Draw Doubles event, 
which was won by Bub Honeycutt and 
Vince Laureano. Here are some of the 
other tournament winners: 

Open Singles: 1st place: Gary Mawson; 
2nd place: Avtar Gill; 3rd place: Bub 
Honeycutt. 3 

Women’s Singles: 1st place: Rani Gill; 
2nd place: Liz Matthews; 3rd place: Anne 
Fisher. 

Four-Person Team: \st place: Bub 
Honeycutt, Tom Ross, Tracy Sheppard, 
and ‘‘Freightrain’’; 2nd place: Gary 
Mawson, Anne Fisher, Rani Gill, and Av- 
tar Gill; 3rd place: Jim Hepperly, Mitch 
Tyraa, Morty Falk, and Bill Hill. 

Mixed Triples: \st place: Gary Mawson, 
Anne Fisher, and Avtar Gill; 2nd place: 
Bub Honeycutt, Tracy Sheppard, and 
Trish Portman. 

Draw Doubles: ist place: Bub 
Honeycutt and Vince Laureano; 2nd 
place: Tracy Sheppard and Mark Tusing; 
3rd place: Mike Hensley and Ken Danek. 

Women’s Doubles: 1st place: Anne 
Fisher and Rani Gill; 2nd place: Trish 
Portman and Janet Mote; 3rd place: 
Gwynn Flechtner and Marty Hartsel. 

C & J Games and Music, based in Tif- 
fin, Ohio, has been running dart leagues in 
northwest Ohio for the past two years. 
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Merit tour rolls into 
Ohio, Michigan 


Their player base now exceeds 500 
players, and last year they paid out over 
$30,000 in prize money. Also, the com- 
pany recently joined the AMOA-National 
Dart Association and adopted the SPRE 
system. 

Merit’s second February stop was for 
the 4th Annual Great Lakes Open, held in 
Southgate, Mich., on Feb. 22-24. Over 
345 entrants from six Midwestern states 
and Canada competed for $4,000 in prizes 
and trophies. Michigan Nickel assisted 
Merit in putting on the tournament. 

Opening night featured the Draw 
Doubles event. Mick Sweeney and Jim 
Hepperly of Findlay, Ohio, came from the 
loser’s bracket to capture first place. 
Among the other tournament winners 
were: 

Men’s Singles: 1st place: Bill Gay; 2nd 
place: Mike Sweeney; 3rd place: Chris 
Stratton. 

Women’s Singles: 1st place: Mary 


Mixed Triples Winners, third place, (I-r): Twan Calhoun, Julie Auvenshire, Dane Course, and Mike Benson of Michigan 


Nickel. 








Donaker; 2nd place: Rani Gill; 3rd place: 
Rose Latinski. 

Men’s Doubles: \st place: Bill Gay and 
Ray Bachmeier; 2nd place: Chris Stratton 
and Karl Callender; 3rd place: Bob An- 
drews and Dick Ernsberger. 

Women’s Doubles: \st place: Rani Gill 
and Rose Latinski; 2nd place: LuAnn 
Osbourne and Lexie Paro; 3rd place: 
Earleen and Linda Abraham. 

Four-Person Team: \st place: Chris 
Stratton, Jerry LaPalm, Gary Watkins, 
and John Picard; 2nd place: Dave 
McCloud, Glenn Sweet, Dirk Bartlay, and 
Karl Callender; 3rd place: Bob Andrews, 
Dick Ernsberger, Don Osbourne, and 
Dave Paro. 

Mixed Triples: \st place: LuAnn and 
Don Osbourne, Dave Paro; 2nd place: 
Doug and Janice Hunt, Ray Bachmeier; 
3rd place: Twan Calhoun, Julie Auven- 
shire, and Dave Course. (J 
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OURNAMENTS AND LEAGUES 





Arachnid tour visits 
the Northwest 





A rachnid, with the help of Seattle co- 
sponsors General Coin and Music- 
Vend Distributing, staged a regional dart 
tournament on Feb. 22-24 as part of its 
BullShooter VI dart tour. Players com- 
peted for $5,000 in prize money on 
Arachnid’s English Mark Darts machines. 
Larry Prewitt of Tacoma, Wash., 
defeated Jim Gennai to win the Pro Singles 
event. First place in Open Singles went to 
Tim Kinnison of Kennewick, Wash., with 
Seattle’s Rick Frias taking second and 
Mark Bauch of Maple Valley, Wash., 
placing third. 
a Kay Davidson of Spanaway, Wash., 
| came from the loser’s bracket to win the 
Women’s Singles event. Betty Wagner, 
the runner-up in Women’s Singles, bounc- 
ed back by taking first place in Women’s 
Doubles with partner Kathy Tarver of 
Olympia, Wash. 

Gene Kuhn of Corvallis, Ore., finished 
first in Cricket Singles, while Keith Brown 
of Seattle and Teresa Wasnock of 
Portland, Ore., paired to win Mixed 
Cricket. 

Those finishing first to third in each 
event qualified for the BullShooter VI 
Finals in Chicago, which takes place over 
Memorial Day weekend. [| 











~ er ~~ Ty i fe " ' 
Sam Zammuto, Arachnid’s vice president of marketing, Pro Singles champ Larry Prewitt with Arachnid’s Carol 
with Women’s Singles winner Kay Davidson. Payne. 
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Arachnid tour visits 
Los Angeles 


rachnid, along with co-sponsoring 

distributorship C.A. Robinson, 
played host to a dart tournament in Los 
Angeles on Feb. 15-17. The event was part 
of Arachnid’s English Mark Darts 
BullShooter VI tour. 

World champion Craig Belardes of 
Capistrano Beach, Calif., was defeated in 
the Pro Singles finals by Mike Coots of 
LaVern, Calif. However, Belardes did 
finish first in Open Doubles with partner 
Fred Aguero. He also captured third in 
both Cricket Singles and Mixed Doubles 
with partner Linda Endo of Manhattan 
Beach, Calif. 

John Gray of Glendale, Ariz., had a 
good tournament as well. He took first 
prize in Cricket Singles, first in Mixed 
Cricket with partner Ellen Rice, third in 
Pro Singles, and sixth in Open Doubles 
with Phoenix’s Brad Halley. 

During the weekend’s matches, those 
involved with the tournament never lost 
sight of the situation in the Persian Gulf. 
An ‘‘Operation Desert Storm USO Fund’’ 
was set up by C.A. Robinson, with con- 
tributions to the fund coming from a game 
of ‘‘Count-Up.’’ At the end of eight 
rounds, if a man scored 900 or more points 
or a woman 700 or more, C.A. Robinson 
donated $25 in the player’s name. When it 
was over, $1,000 had been raised for the 
USO Fund. 

Arachnid’s BullShooter VI Finals will 





: 


be held over Memorial Day weekend in __ C.A. Robinson’s Dean Gamburd (I) presents USO executive director Bob Bernier with a $1,000 check for USO Fund 
Chicago. LJ Operation Fund Desert Storm. 
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Randy Fromm 


Switching regulator power 





M ost switching regulator power sup- 
plies have three DC outputs: the 
main +5 volt DC output that powers the 
computer system and the + 12 and -5 volt 
outputs. These DC outputs are often used 
to power the sound-generating system and 
the audio amplifier itself. When you’re 
testing a power supply, it’s important to 
check all three of the outputs. This is 
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Note: 


supplies ‘‘Peter Chou’’-style 


The -5 volt filter choke 


will not always be labeled 


"Los 


This will vary between 


manufacturers. 


especially true when you have a game that 
basically works OK but has distorted or 
missing audio. 

When a switching regulator power 
supply fails, all three outputs will usually 
drop to zero volts (see Play Meter, June 
1989, page 107). Sometimes, however, 
the output voltage may rise. If you find that 
the +5 VDC and +12 VDC outputs are 


TYPICAL -9 VOLT QUTPUT GIRGUIT 





normal, but the -5 VDC output is too high 
(more than -6 VDC), try replacing the -5 
output filter choke. 

It’s easy to locate the -5 volt filter choke, 
even without a schematic diagram. Just 
follow the trace on the printed circuit 
board back from the -5 VDC output of the 
power supply. You will eventually come 
to a component that may look something 
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like a capacitor but will be clearly labeled 
‘*L”’ on the board. It will generally be ac- 
companied by the schematic symbol for a 
coil as well. 

The coil is wound on a ferrite core and 
is covered with a plastic sleeve that has 
been heat-shrinked over it. Examine the 
coil. If the heat-shrinked cover has been 
melted or is missing entirely, the coil may 
be bad. 

You cannot boogie down to Radio Shack 
to replace this component. There are a 
couple of options for obtaining a replace- 
ment coil. The preferred method is to take 
the coil off a junk power supply. Alternate- 
ly, you can pull the burned wire off the fer- 
rite core and rewind the choke yourself us- 
ing the appropriate gauge wire. There 
aren’t so many turns of wire on it that you 
can’t rewind a new coil in five minutes. 


‘“‘When you’re testing a 
power supply, it’s 
important to check all 
three of the outputs. ”’ 


Output capacitor replacements 

I have received a number of calls and 
letters from operators and technicians who 
are having trouble obtaining replacement 
capacitors for switching regulator power 
supplies. I recommend using Nichicon 
brand capacitors. I have been using them 
for almost two years, and to date I have not 
seen a repeat capacitor failure. 

Nichicon brand capacitors can be ob- 
tained from a company called TTI. They 
have a score of offices across the United 
States, all of which can be reached by call- 
ing (800) CALL TTI. I recommend that 
you order just two different capacitors for 
use as replacements for the output filter 
capacitors in the ‘‘Peter Chou’’-style 
power supply. It helps a great deal when 
you have the part numbers. For the +5 
VDC output, use 3300 microfarad, 16 
VDC capacitors. The Nichicon part 
number is UVX1C332M. Each power 
supply requires two of these. 

To make ordering and stocking easier, 
I use the same capacitor for both the + 12 
VDC and the -5 VDC outputs. It’s a 1000 
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microfarad, 25 volt capacitor. The 
Nichicon part number is UVX1E102M. 
Although some power supplies use a 2200 
microfarad capacitor for the +12 VDC 
output, I have found the 1000 microfarad 
to be perfectly satisfactory. Most power 
supplies use one capacitor each for the 
+12 VDC and -5 VDC outputs, so order 
the same number of 1000 microfarad 
capacitors as you do the 3300 microfarad 
capacitors. When you replace the output 
filter capacitors, it’s a good idea to change 
them all at once. 
Output diode replacements 

Output diodes are a common failure 
item in the switching regulator power 
supply. I would say that around 25 to 30 
percent of them have bad output diodes. 

High-speed diodes: There are three 
pairs of output diodes and one pair for each 
of the outputs: +5 VDC, +12 VDC, and 
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-5 VDC. These are not ordinary diodes; 
they are special, high-speed, ‘‘fast- 
recovery’’ diodes. High-speed diodes are 
made to handle the very fast switching ac- 
tion (around 40 thousand cycles per sec- 
ond) of the power supply. 

Ihave never replaced the +5 volt diode 
assembly in a switching regulator power 
supply. The + 12 and -5 volt output diodes 
are the most common failures. It is normal 
for these diodes to test bad when checking 
them ‘‘in-circuit.’’ There is usually alow 
ohm resistor (normally around 100 ohms) 
across the output of the power supply that 
causes a very low reading when checking 
the +12 or -5 volt output diodes. Most 
people unsolder and remove one end of 
each diode to test it, but you can usually 
bypass this step. When these diodes fail 
they will generally short completely. In- 
stead of reading around 100 ohms, you 












-————4 


SS 


150 PLAY METER/May 1991 


will get a reading of around zero ohms— 
a dead short! 

Substitute diodes: The + 12 volt out- 
put diodes will usually carry an original 
part number like PXPR302 or FR302. 
These are 3 amp diodes. I am using a com- 
monly available 1N5404 as a substitute. 
This is a3 amp, 400 volt diode. I have no 
doubt that the 50 volt version of this diode 
(1N5400) or the 100 volt version 
(1N5401) would also work. I use the 
1N5404 simply because that’s the only 
type of 3 amp diode that I keep on hand as 
a replacement. 

The -5 volt output diodes will often be 
type PXPR1502 or similar. I have been us- 
ing 1N4004 as a substitute. This diode 
should be familiar to everyone, as it is 
widely used in games of all types. 

While I acknowledge that good 
engineering practice dictates that high- 
speed, ‘‘fast-recovery’’ diodes be used in 
this circuit, I have found normal diodes to 
be perfectly acceptable as substitutions. I 
have been using them on the route for well 
over a year, with detailed tracking of each 
power supply’s repair history. I have not 
had a repeat failure of a replaced diode or 
capacitor. 

Oiled crane string prevents 
breakage 

Pretty self-explanatory, huh? This tip 
comes from David Pieme (pronounced 
P.M.) at Namco’s Orlando, Fla., opera- 
tion. According to David, using a light oil 
like 3-in-1 will virtually eliminate 
breakage. Just soak the string in oil prior 
to loading it on the take-up spool. LJ 
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INSTRUCTIONAL VIDEOTAPES 


Using a Digital Multimeter —_____ $29.95 
Basic Electronics —————___ ___ $29.95 
Semiconductors _—_——————STFSFSFSC(COséSéiS 2.9.95 
Linear Power Supplies___—_———~>>_>_ $49.95 
Switching Regulator Power Supplies $39.95 
Raster Scan Monitors —____———— Cid 449.95 


X-Y Monitors CCsCSsCsst‘CsSsi‘CsSsC(CSC(CsSCSiSYS 2'7JF.'| 
Add $4.00 S&H to entire order C.O.D. orders OK! 





NOW AVAILABLE! 


Randy Fromm’s Big Blue Book of 


Really Great Technical Information 


This is the same book I use for my Arcade School class. It’s 
full of useful information, troubleshooting shortcuts, parts 
sources etc. Includes schematic diagrams for monitors and 
power supplies. $24.95 (plus $4.00 S&H) 


1991 CLASS SCHEDULE 


All classes taught by Randy Fromm - Accept no substitutes! 
2 DAY WEEKEND CLASSES | 6 DAY CLASSES 


Can’t spare a full week? This special 2 day course | The six day course covers everything the week- 
covers the most important aspects of videogame | end class does and includes videogame conver- 
service: Power supply repair, monitor repair and | sions, pinball board repair, linear power supply 
effective use of the digital multimeter in general | repair, a detailed look at electronic components 
troubleshooting. Bring your bad power supplies | and component replacement, videogame trouble- 





to repair during the "hands-on" lab session! shooting tricks, and lots more hands-on work! 
witiaastwlite PA iega < Seaside Heights, NJ____April 22-27 
Fargo, ND = ef 8.9 Charleston, SC —————_June 24-29 
Louisville, KY___-_------_ To be announced Columbus, OH a I SUSt 12-17 
Seattle, WA July 6-7 | Las Vegas, NV__ _ __ September 16-21 
PitsSargh, PA ——_____To be announced | Chicago, IL —__—__—___October 14-19 








AROMDTS 


ARCADE 









For further 
information call: 
(619) 593-6131 


we a ee Pe 
| Customized classes also avail-| 
able for operators and dis- 


tributors, 1 to 6 days. Call’! 


Randy to discuss your needs. | 


andy Fromm’s Arcade School 1944 Falmouth Dr. El Cajon, CA 92020-2827 









In arcades and 
amusement areas... 


Standard 
Change-Makers 
are the name 
of the game! 


CHANGE 
—< 
[=| )>\F | 





They hold up to 
12,800 quarters 
or tokens of 
similar size. 
They have 
rugged cabinets and unequalled 
security. And above all, they are 
thoroughly dependable! 





They're available in floor 
console or wall-mount models 
with one or two bill acceptors. 

Call or write today for full 

information on these 
remarkable changers. 


ME Staudard 
— CHANGE-MAKERS, INC. 


ws 





422 E. New York Street 
Indianapolis, IN 46202 
Tel. (317) 639-3423 
FAX 317-684-2134 


Regional offices and complete service centers in Santa Fe Springs, 
CA., Ridley Park, PA and in Canada (St. Laurent, Quebec) 
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Posen RESPONSE 


OPERATORS: This column is devoted to you. It is your 
chance to have your voice heard on the state of the in- 
dustry. We welcome all complaints, compliments, and 
comments. We will print your letters as received, when 
possible. We would appreciate it if you would refrain from 
sending a scathing letter about a specific manufacturer. 
Instead, we would like your general observations on the 
industry. Your name will not be used if you prefer. Take a 
few moments to share your thoughts with the rest of the 
coin-operated entertainment industry. There is a Self- 
addressed sheet waiting for you to fill out and return to us. 


Don’t offend us 


We spent years making a 
family-oriented fun center. Of 
course, we are always aware of 
games we buy. We would never 
intentionally buy games that 
would be offensive to our 
customers. 

We recently bought a video 
game that we thought would fit 
nicely into our family at- 
mosphere. My first reaction was: 
‘*This game can’t really be say- 
ing those words. Surely, a 
leading industry manufacturer 
wouldn’t do this.”’ 

A service technician at the 
company admitted there might be 
questionable language. He add- 
ed that the software had been 
revised in later models with dip 
switch settings for family 
locations. 

It is sad to think that this in- 
dustry has to stoop to this kind of 
‘*Hollywood”’ and ‘‘sleaze TV”’ 
attitude to sell games. 

I am one customer who thinks 
a good game doesn’t need vulgar 
language or graphics. I hope 
other manufacturers don’t follow 
this lead. 

Mobile, AL 

The writer sent the name of the 
company and game he was so 
outraged about. We deleted it 
because it is a powerful statement 
for all manufacturers. There are 
many operators who rely on 
wholesome entertainment for 
their customers and are offended 
at unnecessary obscenities. 


Don’t neglect 
them 


I’m nota big operator by most 
standards, but I make a decent 
living on my route. I have been 
studying up on the switch from 


45s to CDs. Replacing my 
jukeboxes could be a huge finan- 
cial hardship if I had to do it all at 
one time. 

I have made a decision to buy 
only CD when I have to buy a 
new jukebox. I believe, like I’m 
sure most other operators do, that 
45s are going to get plenty scarce 
as time goes by. But one thing 
that I’ve noticed is that many 
operators—my competitors 
come to mind—seem to have 
given up on their 45 jukeboxes. I 
think some of the locations ask 
for a new CD box just because 
they think that it’s the only way to 
get good music. 

I’m perhaps an operator of dif- 
ferent thinking. Instead of plac- 
ing less importance on 
cleanliness and programming on 
my older boxes, I am doing just 
the opposite. I’m keeping them 
very clean, programming them 
properly and often, and generally 
making sure the location is hap- 
py. Do you know that most of the 
requests for records have nothing 
to do with the top 10 or even the 
top 40? Most are oldies, and 
those are plentiful right now in 
45s. 

If operators take care of their 
45 jukeboxes, they will have time 
to make a workable plan for 
replacing them with CDs. 

Chicago, IL 


It’s coincidental that we got 
this letter soon after our April 
issue went to press. Rus Strahan 
of NSM made the same observa- 
tion. He urged operators to take 
care of their 45s while making a 
workable plan to make the switch 
to CDs. It is a point worth noting. 
Good luck, operators. Make the 
most of what you have to work 
with! 


AND NOW Ss 8 8 
A WORD FROM OUR READERS!!! 


An operator challenged us to provide space and invite everyone in the coin 
machine business to write about what is right, wrong, or can be corrected within 


the industry. OK, here’s the space. Now it’s up to all of you to fill it with com- 
ments on the industry. We will not print your name if you so request, but we will 
print your comments just as you have them. The operator suggested running 
the page for three issues, but we will leave it indefinitely if you continue to send 
your opinions. 
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hanging the rules in the middle of the 

game isn’t allowed — right? Of 
course, but not when it comes to Congress 
and the tax laws. 

Let’s set the stage for this tax travesty. 
Millions of life insurance policies were 
sold to corporations, which were the 
policies’ owners and beneficiaries. Most 
of the policies were sold as keyman in- 
surance (usually insuring the owner/ 
founder of the corporation) or to fund a 
buy/sell agreement. 

The insurance consultant assured the 
policy purchaser that the proceeds, when 
received, would be tax-free. He was right: 
neither he, nor anyone else, ever expected 
the alternative minimum tax (AMT) im- 
posed on life insurance by the Tax Reform 
Act of 1986. 

In general, this AMT was 10 percent of 
the amount of life insurance proceeds col- 
lected. But starting in 1990, the rate was 
boosted to 15 percent. Let’s understand 
just how hard this tax law change hits. The 
premiums your corporation pays on life in- 
surance policies where it is the beneficiary 
are not deductible, but the proceeds are 
subject to the AMT. 

Even worse, once the corporation has 
the after-tax AMT proceeds in hand, your 
heirs can’t get the money out of the cor- 
poration unless they pay a second tax on 
the dividend. It’s a lousy deal all the way 
around. 


No, you can’t beat death, but in this 
case—by knowing what to do—you can 
beat taxes. Here’s how: switch to S cor- 
poration status. An S corporation is not 
subject to the AMT when it is the 
beneficiary of a life insurance policy. 


Irving Blackman 


New tax law can reduce 
life insurance coverage 





IRS ups retirement plan limits 
Qualified retirement plans are still one 
of the few shining stars in a dismal tax 
galaxy. Such plans are so good, in fact, 
that the IRS has set strict limits to prevent 
you from ballooning the amounts you can 


“Life insurance and how it is taxed Is a very com- 
plicated area because of the new rules and the 
many new insurance products that have become 


available in recent years. ”’ 


If you cannot elect to be an S corporation 
for some reason, then each stockholder of 
the corporation should buy the policies on 
his life from the corporation for its cash 
surrender value. Such a purchase will 
eliminate all income taxes on death. An ad- 
ditional transfer to an irrevocable life in- 
surance trust could even eliminate all 
estate taxes on the proceeds. 

Life insurance and how it is taxed is a 
very complicated area because of the new 
rules and the many new insurance pro- 
ducts that have become available in recent 
years. It is imperative that all business 
owners have’ their insurance portfolios 
reviewed. It is not the amount of insurance 
on your life that counts; rather, it is the 
after-tax dollars your family winds up 
with. 


contribute and deduct. 

The tax law permits various dollar caps 
to be boosted each year to keep pace with 
increases in the cost of living. Here are the 
new limits just announced for 1991 by the 
IRS: 

* Pension plans can be funded to give 
you an annual benefit of up to $108,963 
(increased from $102,582 in 1990). The 
maximum annual contribution to a profit 
sharing plan remains at $30,000. 

* You can make a $8,475 contribution 
to a Section 401 (k) plan (up from $7,979). 

* In calculating benefits, you can take 
into account up to $222,220 of compensa- 
tion this year (increased from $209,200 in 
1990). For example, if your profit-sharing 
plan provides for contributions equal to 10 
percent of compensation, the maximum 
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1991 contribution allowed for your benefit 
is $22,222 (versus $20,920 in 1990), no 
matter how much you earn. 
Out of the frying pan and into the 
fire 

Prior to 1987, recapitalizations (recaps) 
were the direct route to the promised land 
for freezing the value of your family 
business. Everybody did it, and the IRS 


got fed up. When Congress obliged by 
passing the dreaded Section 2036(c), 
recaps were dead and buried. 

Small businesses, trade associations, 
and tax practitioners all complained. This 
time Congress pretended to oblige by kill- 
ing Section 2036(c) with a new law in late 
1990. Hurrah, the wicked witch is dead! 
But wait. The law created something en- 


Family Fun Centers and arcades can be a great addition to your 
operation. They are excellent profit centers and they build traffic. 


We are one of America’s leading manufacturers of amusement 
games and we can help. Give us a call. We can help with games, 
prize stock, floor plans, redemption centers, and time-tested 
operating methods that make money. 


If you've got questions, we’ve got the answers. With 20 years of 
experience, you can depend on us for all your amusement needs. 


Bob’s Space Racers, Inc. 
427 15th Street 

Daytona Beach, Florida 32117 
Telephone: 904-677-0761 

FAX 904-677-0794 

Telex 249-238 RACER 


Designers and manufacturers of games since 1970 


©Bob's Space Racers, 1990 
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tirely new in the Internal Revenue Code: 
it’s Chapter 14—‘‘Special Valuation 
Rules.’’ 

This law is designed to hurt you. How? 
In a nutshell, to make a recap work (freeze 
the value of your preferred stock for estate 
tax purposes), you must follow a host of 
new recap rules. For example, you must 
have your total corporation valued, as well 
as the new preferred stock. The value of 
the preferred stock is subtracted from the 
value of the total corporation; the dif- 
ference is considered the value of the com- 
mon stock. If the preferred stock is flaw- 
ed (noncumulative, for example), its value 
is Zero. 


‘The excise tax on 
defined benefit pension 
plan reversions has in- 
creased from 15 to 50 
percent. That’s 
outrageous!”’ 


Let’s explore the world of recaps under 
Chapter 14. Suppose Joe owns 100 percent 
of the common stock in ABC Co. In April 
1991, he exchanges it for 100 percent of all 
the company’s new common stock and 
new preferred stock. Joe then has the com- 
pany appraised. 

The appraiser values ABC Co. at $1 
million—the preferred stock at $900,000 
and the common stock at $100,000. That 
exchange of the old common for the new 
common and preferred stock is called a 
‘‘recapitalization.’’ Joe keeps the prefer- 
red stock, while his two sons—who are ac- 
tive in the business—receive the common 
stock from Joe as a gift. 


First, suppose the preferred stock is 
cumulative and pays a 10 percent divi- 
dend. ABC Co. pays the 10 percent divi- 
dend of $90,000 ($900,000 times 10 per- 
cent) to Joe every year, until Joe dies in the 
year 2015 (25 years after the recap). ABC 
Co. is worth $10.9 million on the day Joe 
dies. What is the value of the preferred 
stock in his estate? A measly $900,000. 
Good move, Joe. 





SET YOURSELF UP 


FOR SOME 


BIG CHANGES. 


INTRODUCING A 
NEW LINE OF ROWE 
CHANGERS THAT 
CAN COUNT TO $20 

With Rowe’s new bill 
changers, your customers will 
never find themselves short of 
small change 
...even when 
they’re carry- 
ing big bills. 

Rowe’s 
changers now 
accept every- 
thing from 
25¢ to $20- 
including 
those crumpled, worn bills 
other changers won’t take. 
That means customers will 
never be turned away—no mat- 
ter what bill they use, or what 
condition it’s in. 

But that’s nothing new. Our 
bill acceptance rate has always 
been one of the highest in the 
industry. And since a new Rowe 
bill changer now accepts up to 
five denominations, it’s five 
times better for your business. 











We’ve enhanced all our new 
bill changers with other fea- 
tures that operators love. Like 
built-in elec- 
tronic coun- 
ters that keep 
track of daily, 
weekly, and 
permanent 
counts. And 
more detailed diag- 
nostic information that’s 
easier to read on a large, 16- 
character alpha-numeric dis- 
play. There’s also push-button 
programming, alternate hop- 
per payouts, and separate bill 
compartments. And we’ve 


added improved security that 
surpasses all others on the 
market, making it the 
new industry 
standard. 

So give your 
customers the 
change they 

need. Ask your 
distributor today 
about Rowe’s new line of bill 
changers. Or call Rowe di- 
rectly, and get ready for some 
big changes. 






baa ee 






i 'y 





e . > meee | 
bes sin a r ta 
em ata pees 

meer. 
TPR 
Pkt ee = 


Rowe International Inc. 
75 Troy Hills Road, Whippany, NJ 07981 


(201) 887-0400 
Fax (201) 887-2851 
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Next, suppose everything is the same as 
above, except the preferred stock is non- 
cumulative. The IRS will ignore the at- 
tempted recap. Sorry, but this time the en- 
tire $10.9 million will be taxable in Joe’s 
estate. Ouch! 

The many technical tax reasons as to 
why Joe succeeded in the first case, and 
failed in the second, are a complex maze 
of legal gobbledegook. Make sure you talk 
to an expert as to why or why not a recap 
is in your family’s best interest. 
Successful? Meet your new 
partner—the IRS 

The following saying supposedly dates 
back to colonial times: ‘‘Don’t tax me, 
don’t tax thee, tax the man behind the 
tree.’’ Well, if you savor the good life, 
drink, smoke, or travel, you are in fact the 
man behind the tree in 1991. 

My clients and readers of this column 
often ask two questions: what is covered 
by the new excise tax laws, and how 
much? Here’s the list; read it and weep. 





Get ready for Sergeant Major. 
Let this unique dual bulk 
vender turn any location 
into a hot profit center. 
Load each side with up to 
000 units of gumballs, 
Small capsules or rubber 
balls. Then watch the kids 
line up. 
= High Visibility Graphics 
= Battery Operated Voice 
Option & L.E.D. Eyes 
= Extra Large Capacity 
= Trouble Free All 
Mechanical Operation 


1 (800) 345-1183 


MAYONI ENTERPRISES 10340 Glenoaks Blvd. 
(818) 899-2488 


PA lin 
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Pacoima, CA 91331 
1 (800) 345-1183 Fax: ( (818) 899-0152 


A 10 percent luxury tax applies to the 
purchase of: 
* Automobiles exceeding $30,000 
* Boats and yachts exceeding $100,000 
* Aircraft exceeding $250,000 
* Furs and jewelry exceeding $10,000 

The tax applies to the purchase price 
before considering any trade-in. 


cent (you get stiffed trying to get stiff). 
And if you smoke, watch your money go 
up in smoke: a four-cent increase per 
cigarette pack in 1991, increasing another 
four cents in 1993. 

Airline ticket taxes are up, up and 
away—a 25 percent increase, from eight 
percent to 10 percent of the ticket cost. 


“In a nutshell, to make a recap work, you must 
follow a host of new rules. ’’ 


The ‘‘gas guzzler’’ tax on automobiles 
has doubled. It ranges from $1,000 if less 
than 22.5 miles per gallon to $7,000 if less 
than 12.5 miles per gallon. The gasoline 
excise tax has rocketed to about 14 cents, 
an increase of 5.1 cents. 

The sin taxes are indeed devilish. The 
tax on a six-pack of beer has doubled, up 
to 32 cents. Tax on a bottle of wine is up to 
21 cents—a seven-fold increase. The hard 
stuff has had a tax increase of about 20 per- 





The Henry W.T. Mali & Co., 
257 Park Ave, South ¢ New York, N.Y. 10010 





And finally, the biggest tax ripoff in the 
new law: the excise tax on defined benefit 
pension plan reversions increases more 
than three times—from 15 to 50 percent. 
That’s outrageous! [1] 

Irving Blackman is a partner in 
Blackman Kallick Bartelstein, a CPA firm 
specializing in closely held businesses. If 
you have questions about the subject mat- 
ter in this or other Blackman columns, call 
him at (312) 207-1040. 


Billiard 
Cloth 
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Wiel 


ORDER DEPT: 


TOLL FREE — 800-223-6468 
NEW YORK— 212-475-4960 
FAX — 212-533-8169 
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Game machine firm wins 





anchester Music Co. Inc. owns coin- 

operated amusement machines, in- 
cluding video games, pinball machines, 
and jukeboxes. It splits all revenues with 
the businesses that house them. 

It had agreements with various retail 
establishments stipulating that after all the 
overhead was deducted from the monies 
collected by the machines—reimburse- 
ment for lost quarters and an equal split of 
license and permit fees and related 
taxes—the remaining monies were to be 
equally divided between Manchester and 
the shops. Manchester’s collectors made 
these payments during regular visits. 

After an audit, the IRS agent told Man- 
chester that it should have filed informa- 
tion returns for the amounts paid to store 
proprietors. Under Section 6041 (a) of the 
Tax Code, payments of more than $600 a 
year made in the course of business must 
be reported to the IRS on Form 1099, 
along with the name and address of the 
recipient. 

The company said it wasn’t paying the 
business for services but was dividing in- 
come from a joint enterprise, as stipulated 
in its agreements with the businesses. 

When the IRS stood firm, Manchester’s 
accountants asked for a technical advice 
ruling from the IRS national office. But the 
audit agent’s supervisor refused to send 
the request to Washington. Giving up, 
Manchester filed the 1099s. Then it was 
notified by the IRS of penalties for inten- 
tional disregard of Section 6041 (a), total- 
ing $230,797 for 1982 and 1983. 

Manchester paid $796 in penalties for 
four machine locations—under protest— 
and filed for a refund with the IRS, which 
was denied. Then it sued for the refund. 


Chief U.S. District Judge Juan M. 
Perez-Gimenez observed that ‘‘only if 
both halves of the proceeds from the 
machines were to be considered money 
earned solely by the plaintiff (Manchester) 
could it then be seriously argued that the 
‘transfer’ of one-half of the money from 
the plaintiff's hands to the proprietors’ 
pockets constitute a ‘payment’...’’ 

He found the arrangements to be essen- 
tially ‘‘independent joint ventures in which 
the parties shared the profit and expense.’ 
Manchester had a right to only half the in- 
come, so the other half could not be a pay- 
ment for purposes of Section 6041(a). 

The judge said Manchester had the keys 
to the machines but the proprietors the 
keys to the establishments. Neither could 
get at the money without the other’s con- 
sent. Manchester never controlled the 
funds until they were divided. Since con- 
trol wasn’t transferred from Manchester to 
the proprietors, no payment was made. 

The IRS said its own revenue rulings 
found that such machines were leased and 
that monies paid to proprietors were, in ef- 
fect, rent for the space. But this ruling ‘‘is 
not only unreasonable but fatally flawed,”’ 
the judge said. 

He pointed out that the entire argument 
in the revenue ruling could be reversed so 
the store proprietors would be the parties 
doing the paying and, thus, have to file the 
disputed information forms. 

He ordered that Manchester get its 
penalty payments back with interest (U.S. 
District Court for the District of New 
Hampshire, Civil No. 88-257-D). LJ 

This article was submitted to us by 
Karen and Marc Whitelaw of Action Video 
and Vending in Buffalo, NY. It was 


case on information returns 


reprinted with permission from ‘‘Tax Up- 
date for Business Owners. ’’ The judge’s 
ruling notwithstanding, operators should 
not suddenly discontinue filing 1099s. This 
ruling is contrary to specific language in 
the Tax Code, which sets forth the condi- 
tions for filing 1099s. Talk to a competent 
tax professional before abandoning your 
1099s. 


TOKENS 





# PINBALL: 
=? PALACE i: 


Call or write for complete information 


VAN BROOK OF LEXINGTON, INC. 
P.O. BOX 5044, LEXINGTON, KY 40555 


(606) 231-7100 
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Dump the Ump 


Who hasn’t wished the um- 
pire a little bit of bad luck 
after a questionable call? 
Now players have the chance 
to do something about it in 
Doyle’s latest redemption 
game with a sports theme, 
Dump the Ump. 

Players use baseballs to 
knock over umpire figures 
that appear in three rows on 
the back of the game. Tickets 
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New York, New York 
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eight inches high, 41 inches 
wide, and 10 feet deep. 

A mini version of Dump 
the Ump is available just for 
kids. These units join the 
Doyle line-up of popular 
games that include Li’! Hoop 
Shot, Panda Pitch, Batter 
Up, Bullpen, Pro Pitch, Fast 
Break, and Hoop Shot. 

For more information, or 
distributor referral, write 
Doyle & Associates, P.O. 
Drawer 49467; Sarasota, FL 


34230; (813) 366-3735; FAX 


(813) 366-5197. 


Golden Age to produce New 
York, New York, a CD 
jukebox that holds 100 CDs 
and over 1,500 possible 
selections. 

New York, New York has 
been named to honor the ci- 
ty’s prominence as an enter- 
tainment center and features a 
unique Y-shaped bubble tube 
front with the city’s familiar 
skyline on mirrored panels. 
The back of the unit is curv- 
ed, a reminder of the graceful 
Wurlitzer jukeboxes of the 
"40s and ’50s. 

There are six loudspeakers 


controlled electronically; an 
automatic “‘top tunes’’ 
display simplifies music 
selection. 

Other features include a 
popularity counter and inter- 
face connections for printer, 
microphone, added 
amplifiers, and external 
loudspeakers. 

For more information, or 
distributor referral, write 
Wurlitzer-Nelson Interna- 
tional Vending and Music 
Inc., 30-35 Vernon Blvd. , 
Long Island City, NY 11102; 
(718) 721-4000. 





Gunforce 


Two-player simultaneous 
action is featured in Irem’s 
newest video kit, Gunforce, a 
futuristic war-themed game. 

In Gunforce, players are 
enlisted to defend themselves 
against continued alien at- 
tacks on planet Earth. The 
result is the ultimate multina- 
tional army, backed by the 
largest arsenal of weapons 
ever assembled. 

The game is marked by ex- 
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plosive screen graphics and 
special effects. Advanced tac- 
tical weapons are featured as 
players travel a six-stage bat- 
tle plan that takes them into 
the heart of enemy 
operations. 

For more information, or 
distributor referral, write 
Irem America Corp., 8335 
154th Ave. N.E., Redmond, 
WA 98052; (206) 882-1093. 
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in the game until the operator 
transfers all the statistics to 
his Operator Card. 

Collected statistics can be 
used in conjunction with 
Arachnid’s Dartman II 
League Master software, 


Sheriff Shoota 


Coastal Amusement adds St., Lakewood, NJ 08701; 
another novelty/redemption (908) 905-6662; FAX (908) / 
game to its line-up with 363-6329. 


Sheriff Shoota, a target 
shooting game that rewards 
high scores with tickets. 

Sheriff Shoota is a 100 per- 
cent skill shooter similar to 
the company’s successful 
Roosta Shoota. This model 
asks players to shoot 
lightweight balls into targets 
below figures of Old West 
sheriffs. 

Features include an il- 
luminated rotating timer, 
realistic sound effects, and 
ticket dispenser. Dimensions 
are 30-1/2 inches wide, 
42-1/2 inches deep, and 72 
inches high. The game is a 
Harry Levy design. 

For more information, or 
distributor referral, contact 
Coastal Amusement 
Distributors, 601 Prospect 











Galaxy Darts 


Arachnid has eliminated 
the time-consuming process 
of collecting and recording 
league statistics with the new 
English Mark Darts version, 
Galaxy. 

The games accomplishes 
this goal by use of a memory 
card the size of a credit card. 
Here’s how it works: Every 
team captain in the league is 
issued a Team Card, which is 
inserted into the game to in- 
put the team name, player’s 
names, player order, and 
game played. Data is stored 


which automatically 
calculates statistics and deter- 
mines league standings, team 
wins/losses, and individual 
Statistics. 

Soon, collecting of 
Statistics via telephone will be 
possible with a modem kit 
and an IBM AT compatible 
computer in the operator’s 
office. It will automatically 
call all league machines dur- 
ing the off hours of the night 
to collect and process the 
data. Only one kit is needed 
on one Galaxy game per 
location. 

For more information, or 
distributor referral, write 
Arachnid Inc. , 6421 Material 
Ave., Rockford, IL 61132; 
(800) 435-8319 or (815) 
654-0212; FAX (815) 
654-0447. 





Harley Davidson 


Midway Mfg. honors a 
classic American dream 
machine with the new Bally 
pinball, Harley Davidson. 

Players find themselves in 
a coast-to-coast, 10-city race 
that starts in Los Angeles and 
continues to Laconia, N.H.., 
offering the chance to earn a 
multi-million point pro- 
gressive jackpot value. 

In addition, by spelling 
H-A-R-L-E-Y D-A-V-I-D-S- 
O-N, players increase a 
separate Harley bonus that 
can advance to 500,000 
points or a special operator- 
adjustable timed speed bonus 
with five million point 
scoring. 





Other features include two- 
ball multiball or three-ball 
multiball, and unlimited 
million point loop shots 
through the spinner lanes. 
There’s also a multiple speed 
value Speed Trap kick-out 
hole that can award bonus 
multipliers, increased scor- 
ing, or a Speeding Ticket. 
Special effects, a shaker 
motor, and heart-thumping 
music complete the pinball 
package. 

For more information, or 
distributor referral, write 
Midway Mfg. Co., 3401 N. 
California Ave., Chicago, IL 
60618; (312) 267-2240; FAX 
(312) 267-8435. 
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HAT’S NEW 











Sergeant Major 


Mayoni introduces a dual 
vending machine, Sergeant 
Major, that uses the toy 
soldier concept with bold 
primary colors and graphics. 

Features include a 1,000 
unit per side toy capacity. 
Operators have a choice of 
vending gumballs, small cap- 
sules, or rubber balls. An all- 
mechanical operation means 
the Sergeant Major is 
trouble-free. No electricity is 
needed, although owners may 
choose to add the optional 
battery-powered voice and 
LED eyes option. 

Dimensions: 54’’ high, 
18’’ deep, 20-1/2’’ wide; 
weight, 70 Ibs. 

For more information, or 
distributor referral, write 
Mayoni Enterprises, 10340 
Glenoaks Blvd., Pacoima, 
CA 91331; (800) 345-1183 or 
(818) 899-2488; FAX (818) 
899-0152. 








Clutch Hitter 


Sega debuts a one- or two- 
player baseball video, Clutch 
Hitter, just in time for the 
baseball season. 

Licensed from the Major 
League Baseball Players 
Association (MLBPA), the 
game puts the player into the 
shoes of all the pros in the 26 
major league teams: Nolan 
Ryan, Will Clark, Ryne 
Sandberg, Jose Canseco, Don 
Mattingly, Darryl 
Strawberry, Eric Davis, 
Dave Stewart, Ricky Hender- 
son, and Ken Griffey Jr. 

Players can use all the suc- 
cessful baseball moves, from 
turning the inning-ending 
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double play to executing a 
squeeze bunt for the winning 
run. Knowing the strengths 
and weaknesses of your team 
is the key to victory. 

Players choose from 
regular season play, All-Star 
game play, and tournament 
play. Game continuation is an 
important feature in this con- 
version kit. 

For more information, or 
distributor referral, write 
Sega Enterprises Inc. USA, 
2148 Paragon Drive, San 
Jose, CA 95161; (408) 
435-0201; FAX (408) 
435-0294. 





Pro Block-A-Shot, Super Pro 


Smart Industries has 
designed and developed two 
new sports-themed redemp- 
tion games in Pro Block-A- 
Shot Basketball and Super 
Pro Quarterback. 

Pro Block-A-Shot Basket- 
ball is a one-on-one action 
game where two players in- 
teract to block, shoot, and 
score against the timer and 
each other. Players manually 
control basketball players 
through sturdy, movable 
parts. 

Features include an ad- 
justable game timer, LED 
readout, dual coin mechs, ad- 
justable high score, and 
digital readout scoring 
system. Options include a 
ticket dispenser and $1/$5 
bill acceptor with stacker. 
Dimensions: 28’’ wide, 21”’ 
deep, 69”’ high. 

Super Pro Quarterback is a 
football passing game with a 
moving target. It challenges 


players to choose from going 
for a field goal or attempting 
a touchdown pass. One or 
two players can compete; 
there are three skill game op- 
tions for pro, college, and 
high school level that controls 
the speed of the moving 
target. 

Features include adjustable 
timer, photoeye sensor, ad- 
justable high score, steel 
frame, and top net. Dimen- 
sions: 33’’ wide, 98’’ deep, 
117”’ high (with net); Op- 
tions: $1/$5 bill acceptor 
with stacker and bubble win- 
ner light. 

Both games are enhanced 
by a voice audio sound 
system. 

For more information, or 
distributor referral, write 
Smart Industries Corp., 
Mfg., 1626 Delaware Ave., 
Des Moines, IA 50317; (800) 
553-2442 or (515) 265-9900; 
FAX (515) 265-3148. 


HAT’S NEW 








W 





Audio speakers 


Gemini Sound Products in- 
troduces a line of speakers 
known as the ‘‘Rhino 
Series.’’ Designed for both 
mobile and permanent ap- 
plications, these speakers 
combine cutting-edge driver, 
crossover, and cabinet 
technology into a single 
synergetic product. 

Because the Rhino Series 
incorporates virtually every 
type of driver configuration, 
Gemini decided to use its own 
proprietary driver and horn 
designs, with the exception of 
Motorola’s piezo super 
tweeters. All cabinets are 
carpeted and made with 
heavy-duty fittings, and most 
models feature carrying 
handles and wheels for max- 
imum mobility. 





The Rhino Series includes 
everything from two-way 
units with 15’’ woofers and a 
15’’ x 7”’ high-dispersion, 
super horn to a seven-way 
system with two 15”’ 
woofers, four piezo tweeters, 
and a 4’’ x 10”’ high- 
frequency horn. 

For more information, con- 
tact Gemini Sound Products, 
1221 38th St., Brooklyn, NY 
11218; (718) 851-6000; FAX 
(718) 972-8178. 


Portable canopy 


KD Kanopy Inc. unveils its 
latest portable canopy pro- 
duct, the ‘‘KD Majestic.’’ It 
embodies the latest innova- 
tions in fabrics, space-age 
materials, design, and 
engineering. The result: a 
lightweight, 48-pound 
canopy that fits into a carry- 
ing case similar to a golf bag. 
The canopy is one piece and 
10 feet x 10 feet. 

The KD Majestic tops are 
made of waterproof polyester 
cloth and a fire-retardant 


urethane coating that resists 
solar rays. They come in an 
array of colors and can be 
customized with any type of 
lettering and graphics. 

The company’s canopies 
are popular among trade 
show exhibitors and firms 
that put on promotions and 
special events. 

For more information, con- 
tact KD Kanopy Inc., 5758 
Lamar, Arvada, CO 80002; 
(303) 431-6508. 





Bill changer 


Drew’s Industries in- 
troduces a bill changer that 
boasts heavy-duty construc- 
tion: it has a 14-gauge steel 
cabinet and mounting 
bracket. 

Other features include a 
Mars high-security bill ac- 
ceptor with 400-bill stacker; 
a universal hopper with coin 
reserve and | ,600-coin 
Capacity; an ‘‘out of ser- 
vice/out of coins’’ light that 
disables the bill acceptor; a 
Motorola microprocessor- 
controlled CPU with battery 
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backup; a coin-counting abili- 
ty with accessory bracket for 
easy removal; and an ad- 
justable coin/token purchase 
price (it accepts 900 tokens). 

The dimensions are 21”’ 
wide x 20”’ tall x 7’’ deep; 
the weight is 60 pounds. The 
bill changer is available in 
blue, brown, or black and 
costs $995 retail. 

For more information, con- 
tact Drew’s Industries, P.O. 
Box 632, Fairforest, S.C. 
29336; (803) 574-0162; FAX 
(803) 574-7680. 
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Display module 


The Industrial Products 
Division of IEE has added a 
new display to its ‘‘Nineties 
Series’’ line of FLIP vacuum 
fluorescent display modules. 
A microprocessor controller 
provides all scan, refresh, 
and data input/output 
operations. 

The unit, designated Model 
3601-98-016, displays one 
line of 16 characters ina5 x7 
dot matrix. The characters 
are less than one-inch deep— 
.20 inches high. The bright, 
soft blue-green display is 
filterable to a variety of col- 
ors, which are comfortable 
for both short- and long-term 
viewing. 





Interfacing with the host 
system is accomplished via an 
eight-bit, parallel TTL data 
bus. Both power and data 
connections use a common 
connector (which also pro- 
vides for hardware “‘reset’’ 
and ‘“‘busy”’ signals). 

The unit is priced at $70 
each (at 100 pieces). 
Availability is four to six 
weeks ARO. 

For additional information, 
contact IEE, Industrial Pro- 
ducts Division Sales Office, 
7740 Lemona Ave., Van 
Nuys, CA 91409-9234; (818) 
787-0311, ext. 418; FAX 
(818) 901-9046. LJ 
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CASE 


PLAY METER’S classified ads are sold by the column inch ($30 per column jnch witha | inch minimum). 
Prepayment must accompany ad. You may pay by check, money order, Visa or Master Card. The deadline 
is one month before you want the ad to appear (example: August ad must be in by July 1). Send ad orders 
and payment to: PLAY METER Magazine, P.O. Box 24970, New Orleans, LA 70184; FAX 
504-488-7083. For more information, contact Carol Lea LeBell (504) 488-7003. 


JENNINGS SLOT 
MACHINE BOARD 
REPAIR 


A&B AMUSEMENT 


RT. 2 BOX 285 
SO. RANGE, WI 54874 


WE SPECIALIZE IN 
POKER BOARD REPAIR 


We also do all types of 
P.C. Board Repair! 


Call Today: 
Jay’s Vending Service 
Sales-Service-Parts 


READERS/ADVERTISERS: 


Please note that we do not 
solicit or knowingly accept 
advertising for Parallel PC 
Boards. However, we cannot 
screen every advertisement and 
advise buyers of used games to 
stay informed of the latest rul- 
ings. Ask questions before you 


Distributors For Leading buy! 
Coin Machine Factories! 


North Point Village Shopping Center 
4035-4037 North Point Blvd. — WANTED — 
Baltimore, MD 21222 RB. 


(301) 388-0993 (301) 388-1425 VS Software 
FAX (301) 477-3110 (916) 678-5189 


715-398-3677 


PLAY METER MAGAZINE 


WANTED 
Dedicated Operation Wolf Boards 
717-848-1846 


Phil-Terry-Mike 






















EVEMY 
MAKE & MODEL OF 


@ KIDDIE RIDES @REDEMPTION GAMES f 
@ ARCADE NOVELTIES & SPECIALTY GAMES a 


esi 49. Zee "2 


Pd 











AMERICA'S 
LARGEST 
SELECTION 
OF USED 
AMUSEMENT 








— THE AMUSEMENT 
EQUIPMENT EXCHANGE, INC. 


1203 5th AVE. ROCK ISLAND, IL 61201 
(309) 788-0135 FAX# (309) 788-0148 
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President 


LPIA OMEGA SALES, ING. 





CALL 
rue EXPERT’ 


Frank ‘‘The Crank’’ Seninsky 










Great Deals on Redemption 
Equipment — Try us first!! 
You will be surprised at the 

savings: Skee-Ball, Cranes, 
Rotaries, Token/Ticket 
Games, Pushers, Basketballs 
(all sizes). We also sell tokens 
New Redemption 








EXPORT—FREE 
6 Sutton Place, Edison, NJ 08817 OCEAN CRATING 
(908) 287-4990 ‘‘Hablamas Espanol 
FAX # (908) 287-3079 rota 
SUPER “‘CRANK’’ SPECIALS 
High Impact — $1995 Pit Fighter — $2195 
Overdrive — $1895 Super Off Road — $1595 
Final Fight — $1595 Super Monaco GP — $1995 
Moon Walker — $1595 Hit the Ice — $1895 








American Horseshoe’s 
Arch Rivals 

Ataxx u/r 

Basketball (2 pl.) 
Bowlarama u/r 

Chase H.Q. 
Combatribes 

ESWAT u/r 





VIDEO GAMES 
Ameri-Darts ........... 695 
Pe fase d at Gd eanaceeen 695 
Arkanoids ............. 495 
Assault UIR. «cesses cess 695 
Blockout ......sss60060 595 


Bottom of Ninth U/R .... 595 
Capcom Bowling ...... 
Continental Circuit U/R . 1195 


COACkKGOWS 56sec ciaaees 1295 
Come ONG cacxcacdnetes 795 
Crime Fighter ......... 695 
1 OG OF os ccc scaxanes 795 
Escape - Robots ........ 795 
Chit GGLOUN 6c ice vias 895 
BAG oeveeueaebdweieun 695 
Ninja Gaiden U/R ...... 595 
Ninja Warriors ........ 1295 
Operation Thunderbolt . 1595 
Operation Wolf ....... 1195 
CN BRON cc accknancws 1795 
PiavyCnowe 0 wiv cvxs 895 
Quarterback .....6.00. 895 
RoadBlasters ......... 1295 


Rolling Thunder ........ 












‘‘CRANK’’ SPECIALS: 








795 Gates of Doom u/r 1395  Pigout 1495 
895 Golden Axe u/r 1295 Pigskin 795 
895 Growl 1695 Punk Shot 1795 
795 Hydra 1595. $.C.l. 2095 
1395 Magic Sword u/r 1495 Sly Spyu/r 995 
1795 Majestic 12 1395 SmashTV 1995 
895 Narc 1295 Turbo Drive 1995 
995 Ninja Turtles 1795 WWFulr 1395 





Rowe BC 25 MC ...... 1795 
Super Sprint .......<. $1195 
Team Quarterback ..... 1795 
Turbo Outrun mini..... 2195 
Vindicators ............ 595 
Volleyball U/R ......... 495 
World Soccer Finalist .. 1995 
PC BOARD & HEADER 

American Horseshoes ... 395 
BIOGKOUE sa 5 0 is Sasi wax 295 
CAOEE ca wieblews saxknad 395 
Combatridés 02.280" 595 
Crime Fighters ...ia6c«0. 495 
OT Oe cnc oedema ces 495 - 
Escape - Robots ........ 395 
| 495 
tae fe 495 
Gates of Doom ......... 595 
Golden Axe ........... 495 
Guerilla War .......... 295 
BI cicgincaxisaeaavrs 295 
Moonwalker ........... 745 
OOIZONE cc kc dca ¥bKe 695 
PROUD phen esvngecenss 695 
gl eee oe ee eee 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS — CALL FOR COMPLETE LIST 


POWs. wesstoeadugens 295 
R000 COD seccevkeushen 395 
BIVGOG despa ndawew gees 395 
T Wil Baglé «256050 ccwes 295 
M WA ieee ticdwareees 295 
WW Kongncen dn eaekes 695 
ZETO Wilts 6 cia caseves 395 
PINBALLS 
Back to the Future ..... 1895 
Black Knight ......... 1295 
Bone Busters ........4. 1295 
CVCIONG 6.00 cox xevs 23 1495 
DWE? ccccccahaovenns 1895 
PIVWG 6 cc0080Geeeanes 1995 
My 1295 
Lights Camera Action .. 1395 
PID 6 ccksy see2ae bees 795 
PONCE PONCE 6 cic woes 1595 
POOL GRE: cuacedcanae 1595 
RONCTIAMES. .2.604.5040 1795 
Silver SIGSEr oc +6 es 1595 
NA, Shee veedtaweewns 1595 
VGUOS iveoawweaee aes 1595 






REDEMPTION GAMES 
Reconditioned-Warranteed 
Ba UD cs csncn canes 2495 
Boom Ball 
Skill DOZEP 4.00 is saves 1195 


NEW BASKETBALLS 
NEW PUSHERS 
NEW CRANES! 

Fire Fighter 
New Skeeball 10’ & 13’ 
Big Choice & Action Claw 
Clean Sweep & Classic 
Single, Super Single 

and Jumbos Call 
Jr. Basketballs - Dribbles 
Shoot to Win Jr. 
Bozo Basketball 
Jackpot Rotary 
Animal Festival 
Rebound-Body Match 
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KRAMERGAME 


BETTER THAN EVER !!! 


@GREAT PRICES AND 
COURTEOUS SERVICE 
@SAME DAY SHIPMENT 
OF PARTS ORDERS 
e@QUICK TURNAROUND 
ON REPAIRS 


KRAMER MANUFACTURING’S CUSTOMER 
SERVICE PERSONNEL ARE THE BEST IN 
THE BUSINESS AND WE’RE ANXIOUS TO 
PROVE IT TO YOU! JUST PICK UP THE 
PHONE AND DIAL 1-800-631-2126 FOR 
PARTS OR 1-215-788-8516 FOR CUS- 
TOMER SERVICE. 


ask asouT OUR 8-LINE KITS 


“THE EASIEST TO INSTALL, MOST COMPLETE KIT AVAILABLE” 


KRAMER MANUFACTURING 
451 MAGNOLIA AVE., CROYDON, PA 19020 
PARTS: 1-800-631-2126 
CUSTOMER SERVICE: 1-215-788-8516 
























OLD GAME PARTS 


WE CAN REPAIR OR REPLACE MOST “™ 
COMPONENTS FROM OLDER VIDEOS & 
PINBALLS. GIVE US THE OPPORTUNITY TO 
SUPPLY YOU WITH THE MISSING PART 
THAT KEEPS YOU FROM MAKING MONEY! 


Conversion Items-Power Supplies, Joysticks, 
Buttons, Overlays, ... 
Video game P.C.B.s-Over 200 Kinds 
Power Supplies-Many types 
Electronic pinball parts-All makes-Used playfields 
Backglasses & Electronic Components 
Laser Disk games-Players, disks & P.C.B.s 
Monitors-All sizes: color, B&W -all XYs 
Manuals, schematics and other service data 
Tubes-New, rebuilt & used 
Multi-game Systems-3-in-1, 4-in-1 
Video Arcade Analyzer: 
Test Fixture for Monitors-NOW ONLY $295 
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MARS ELECTRONICS 


BILL ACCEPTORS 
$1 - $5 - $10 - $20 


($1 & $5 ALSO AVAILABLE) 
TEKBILT INC. IS ALARGE STOCKING DISTRIBUTOR 


for Mars ‘‘Amusement & Games’’ Bill Acceptors. 


MARS ELECTRONICS 


TEKBILT is proud to announce 
it’s official appointment as: 


Factory Authorized 
Service Center 


* Great Price - Great Service - Same day shipping! 
* Let the quantities we purchase save you money! 
* Distributor and OEM inquiries invited! 


CALL US TOLL-FREE TODAY! 
xwKewe keke kK Ke we kK kK OK 
(215)322-3232 


Tekeur inc 
ee FAX (215)322-3238 


1-800-666-7776 


Huntingdon Valley Industrial Center 
3979 Mann Rd. 
Huntingdon Valley, PA 19006 





WE BUY OLD 
P.C. BOARDS! 


ELDORADO GAMES LIMITED 


3385 E. Artesia Blvd. ¢ Long Beach, CA 90805 
(213) 630-3300 FAX: 213-630-1566 





(Phil) M & P AMUSEMENT 


Se Habla Espanol 


658 West Market St. ¢ York, Pennsylvania 17405 


(717) 848-1846 Fax # (717) 854-6801 


SUPER SPECIALS 


(Complete Games) 
Betson Big Hitter 


Golf (witicket) ........6.45. 5995 
Frog Bog w/counter 

and money drop........... CALL 
Gates of Doom Kit............. 495 
Gates of Doom (ded. new) ..... 1295 
Grayhound Basketball 

(w/dollar billacceptor)........ 995 
Goblet Toss w/counter 

and money drop........... CALL 
Intermark Driving Range ...... 2995 
MC #35 Changer............. 1995 
ROI us Kea eae dai he ON RES 1250 
Pop Gun w/counter 

and money drop ........... 2500 
Single Cranes w/dollar kit....... 995 
SMS Poker Roll w/ticket ....... 1995 
Street Fignter Ait <3 65.420 ccee es 395 
Tetris Mini (New in 

Ged. MINNCAD.) ... 5.65 oan cues 1295 
Thunder Jaws Kit ............. 495 
WiGtet TSG: kvetrgneeanv dane as 500 
WEL wan KES deed he Ree 1695 
TOR Pl 6 occ ht orca bed vee 395 

PINBALLS FOR SALE 
POG. x Gk < abe ks vee Oe Uae a OS 595 
CONG 6 dks e ead eRe ae es 595 
PUG 3.2 oct cece as eeeradeces 695 
ORME viva thevastscavaunwhs 550 
VIN ix 005 ee Sb awe een aaa 650 
FUG OGG «6s een ne edvaa yaks 695 
Pe OE ik eakneed eae Ree De 895 
So a oa ae 1295 
MINOMGUG ..cvwe dt eee ken yaks 595 
Monte CaO: 064 ceed deanne en 650 
MOUSIN ATGUNG 6 idee extan es 1450 
PANDO. keies e Lace koawad Sea. 795 
PONCE FOC ac 6 ccus4¥ ee caen 1395 
POG HAIR cu ctnkavad eae 1495 
Secret Service ............... 795 
BOPGOIGl 626i vaendenee yes int 595 
Space Station ....c.sccscascvar 995 
SOMNG BIOGK 6 .css ss casdees ans 550 
i ee ee 1250 
MONI knees xdawe da ee owe 1695 
WANTED 


After Burner Sitdown/Galaxy Force (s/d) 
Dixieland/Namco Four Trac (s/d) 
Wacky Gator/Power Drift (s/d) 


CABINETS 
(ready for conversions) 


With either Vertical or Horizontal Mount 
Monitor working with 30 day guarantee 
Jamma Wiring Harness 

Complete coin door 

Monitor Color 19 inch 

Switching Power Supply ........ 195 


MUSIC SPECIALS 
ROCKOIA- 468 .45 cic ceveccd es cer 395 
FROCKOIR- EBT ois ke dc wccawewadien 495 
FOGKOIS A664 .5 ski eakad wa wns 495 
MOCKONe OPO b 6d sis des went eek 495 
Rockola 474 ..............08- 495 
Rockola 460 ..o cc cccenceuwen 550 
FOCKOIG 468 6 vaccc casavecadwes 795 
Rockola 488 w/dollar kit ........ 895 
Rockola 490 ................-. 895 
Rockola 490 w/dollar kit ........ 945 
Rowe Combow/$1&5........ 2495 
Rowe R-87 w/$1&5.......... 1050 
Rowe R&S .... 1... we eee 1150 
Rowe R90 wW/$1&5.......... 1350 
Seeburgs (as is-Working) ....... 300 

DEDICATED P.C. BOARDS 
W/USED ACCESSORIES 
Aliens (new) ................. 845 
BBG. DUGG 6c ck Soke ved eanenese 295 
SUC pe 150 
Championship Wrestling (new) .. 395 
CHOGUNG! osxvecterewwenncres 150 
GOMDAITIDG « voce va cwunrensays 395 
ON Bee duicced dee euce endeses 200 
Ghi@ FIQMO! 66s scsasecaceess 395 
DOUDIO DAGON on. 2 ccc avaeuns 150 
Dynasty Wars (new) ........... 395 

Escape from Planet of 

Robot Monsters ............. 395 
SOV vosWs ywadaeouedas sawn 395 
Final Flight (new) ............ 1364 
CPT.) | (er 150 
Golden Tee Golf (new) ......... 495 
Gondo Mania ... ......666.ce0. 200 
Guerrilla War ................ 200 
Ikari Warrior ................. 100 
Karate Champ «6. isc ks secuwas cas 50 
KRUnG FU WESIO! isis cccsen cas 50 
Mise POC MNON uss cake es Seiaewn 300 
Cae Sic dade neessennesSae au 200 
Mina GAIGON 2235 o6s ees becn das 295 
PROM sa vi bGLEe aka ee or eee s 495 
Play Choice vs Dual ........... 295 
PON <GetarkeSxesetene hated 225 
FIGIDGOG crcsch se kcnwrnseuss 150 
MOS yb cee seekeeebekee ee 395 
Fioad Runner ...... 6005-00805 50 
HOMO COD: ict end eeayenved dx 295 
SOOO bos ko Ke kwekabe we ee 195 
SN SY 24nd basen nexienee bees 395 
Ov (HOW) sc cvcaartesdiawassens 395 
SBUDCIINGN sox ccvancunecuden os 395 
MO YOO NOW ice er eanas.qas oe 100 
OMS POIES occ en ckedn caw aes 100 
THUNGSS JAWS oc iacksvce de weed zee 495 
WH TILE, 6 C585 o bdr ane wa ees 100 
TWO COG as 65 cb eRe ku denned 395 
Vid Ar KUNG FU ccc ck awesancuws 50 


(Terry) 
(Mike) 
VIDEOS FOR SALE 

PIRENON es. beens Kee eehens er aen 495 
Afterburner (u/r) .............. 1295 
POY PARSE coca te cane cwxaces 350 
APB With Seat ................ 795 
PRGIDESE 66s Seb tiaceeeseees 550 
Ue a on are 895 
Championship Sprint ........... 995 
2, EO a 1750 
CHODINGE (6/0) 6.05 ci seer aaene we 450 
Peeeiok ks hats cao eee 750 
DoOubie DIAGON io. dec ccs ccwwces 625 
SMPMIOCHY 2 icc ciwev nea ebess 295 
Enduro Racer (u/r) ............. 850 
PIG RISB sv whewsa dee ngceaee aes 150 
Gates of Doom (ded./new) ...... 1395 
CRIT, se a hee Sn eee Rew 595 
Gimme A Break ............... 550 
Ghost N'GOobIIN . .. 2... 6. cee ees 395 
GONSINONG sob kde iak saws ee tn 325 
BUGS 4 isces.b wei doe caniagnes 225 
PON ON. ax seavex tices secant es 845 
FIGAVY BITE) cies eee es es eves 450 
Heavy Weight Champ .......... 595 
Hot Rod (3 player) ............. 695 
INGIANE TONGS oc he aw nae s sor 695 
IG No necks ae aennerencaues 395 
Legend Of Kage .......6.sc20e% 295 
RNR os oo es KR or oe WE Hea 195 
MORIN iki dewc st eknrea naar 175 
Te CRO ig. oe am Ree a 495 
Operation Wolf ................ 995 
OUE HUM oa ceva e kaa kX 1750 
PROG OY 6 ond ond dneensiueems 850 
POO POSTION | cic ascssccaevens 595 
POI TOSIION 2 ic ineusansn tives 795 
QUGHGIOOGK 2.0 66 cc cede cawns 995 
BOMIDROS 6 64k ox bia ween eRe 550 
| ho ae eee ee ee a 945 
PUN MG ¢ #i.abntank ene Kad we 295 
POSH BIGSIGl ..nscavacietavas 1095 
FONING THURGGE 6. 28 cas eves cae 695 
FOUGIY FIBNGGL |. .55.6e es euee adn 295 
=, LA ah ere 595 
Pe Gea kta kadasteeunadas 995 
Sl SN cilnxe nang esas eeas 395 
SO GN ce dea tive anand sae 5 550 
Super Hang On (s/d) .......... 1995 
Super Hang On (u/r)........... 1395 
Super Of Road «once ecavcess 1750 
Super Sprint... ak cec wee nwas 1195 
DUDONNOID 62000 sd cae ecebans 595 
Thunder Blade (u/r) ........... 1095 
PG TAG ode coe ee a adeok eden 395 
TING SONICS ook cic nee eee dun 395 
WOUN4 2) edn ed dude enw ha es 1695 
TH le. ke eee hwoteceedkeeeus 100 
TRO ous kw aeeee esas oeeues x 295 
TROND foci tends en ennans 450 
POON ic ad Had Hck sick wow 450 
MIU RTIO hia eee kad kbs www a4 ee 495 
WENO anne yer uS-ar bean oaks 4 695 
coo - |) | 695 
WONG S6fiOS ..056sscevectcaaes 295 
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"THE LEADER IN PRE-PACKS" 


CALL US FOR ALL YOUR 


REGULAR & JUMBO 
CRANE NEEDS !! 


(eB) 


WANTED 


Vendall, Vendex & Easy 
Vend Machines Wanted. 


Top Dollar Paid 
Call 


213-453-8666 





1 (800) 992-2383 





VIDEO CONNECTION 


930 JEFFREY LANE, DIXON, CA 95620 


100% COMPLETE — FACTORY KITS 


High Impact (2 or 4 pl. Hot Football Action) ..... CALL 
Complete Counter Top Card Games .......... CALL 
Street Fighter Il (2 pl. Latest HOT New Kit) ..... CALL 
Final Fight (Brand New Factory Kit) .......... $1275 


WWF Superstars (2 pl. Hulkmania at it’s best) . . . $795 
Double Dragon Ill (2 or 3 pil. The Rosetta Stone) . . $695 


Golden Axe (2 pl. Top Earning Medieval) ....... $695 
Arch Rivals (2 pl. A Basketball Brawl!) ......... $595 
Toki (King Kong collects BIG money) .......... $575 
Snow Bros. (2 pl. earns like Bubble Bobble) ..... $495 
Superman (2 pl. The Man of Steel) ............ $495 
Cabal (2 pl. Desert Storm Action) ............. $495 
ESWAT (2 pl. Police Force Action) ............ $495 


Combatribes (2 or 3 pl. Motorcycle Gang Brawl) . $495 
Sly Spy (James Bond & Golden Gun adventure) . . $395 
Bubble Bobbie (Super novelty style sleeper) .... $395 


Shinobi (All time top earner) ................. $395 
Double Dragon Il (The Revenge, Now a kit) ..... $395 
U.S. Classic Golf (Top Tavern Place) .......... $395 


Bad Dudes (2 pi. Rescue the President from Ninjas) $395 
Omega Fighter (New 2 pl. Vert. Space Odyssey) . $375 


ATAXX (Excellent Tavern Strategy) ........... $350 
Sky Adventure (Vert. 2 pl. Biplane Shoot Out) . . . $350 
Ajax (Helicopters VS Jet Fighters) ............ $350 
Super V-Ball (2 p!. Spring Break Volleyball Action) $350 
Pushman (Mind Boggling Maze Strategy) ....... $295 
Perfect Billiards (Excellent Tavern Pool Game) . . $295 
Altered Beast (2 pl. Half Man/Half Zombie) ...... $295 
Silkworm (2 games in 1! Jeeps & Helicopters) . .. $295 
New Zealand Story (Bubble Bobble Part ll) ...... $295 


Contra (Vert. 2 pl. Commando Adventure) ...... $295 
1943 (2 pl. simul.-hit like 1942) ............... $275 
Double Dragon (Top earning 2 pl. Karate Action) . $250 
Unisystem Kit w/Super Mario Bros ............ $250 


Castle of Dragons (2 pl. like Golden Axe/Gladiators) $250 
Fighting Golf (Bar Piece for Cocktail Tables) .... $250 
Dead Angle (Guns and Grenades in New York) .. . $195 


Kageki (Vert. 2 pl. Boxing Action) ............. $195 
Thundercade (2 pl. Rambos on Harleys) ........ $195 
Guerilla War (2 pl. Jungle Rambo hostage rescue) $195 
Sky Shark (Vertical Airplane Shooter) ......... $195 
Dygar (Vertical Air-Sea Combat Action) ........ $195 
World Series (Baseball at its best) ............. $195 


Black Tiger (Medieval Myst. Underground Caverns) $195 
UFO Robo Dangar (X-Former Robots Gone Wild!) $175 


Ikari Warriors (2 pl. Rambo Style Combat) ...... $175 
Time Soldier (2 pl. Medieval Ikari Warrior) ...... $175 
Top Gunner (2 pl. Ikari Warrior style) .......... $150 
Life Force (2 pl. Absolutely Fantastic Voyage) .... $95 
Last Mission (Space Weapons Galore) .......... $95 
Legends of Kage (Knives & Throwing Stars) ..... $95 
Gauntlet | or Il (Medieval 2 or 4 pl. Adventure) .... $95 
Marble Madness or R/Runner or Indiana Jones .. . $95 
VS Dr. Mario (Tetris Style Winner) ............. $375 
VS Super Mario Bros (All Time Greatest Hit) ..... $195 
VS RBI Baseball (Top Earning Software) ....... $195 
VS Freedom Force (Airliner hostage rescue) ..... $75 
VS Golf (Excellent Tavern Piece) .............. $75 
VS New Red Unisystem Gun .................. $75 
VS TKO Boxing (Like Ring King Il) ............. $49 


Buy 2 kits & get a free control panel button label sheet or 50 push button 
Buy 3 kits & get a free Time Soldier, Gauntlet, Rampage, or Nintendo Unisystem PC Board or one 


of the following conversionkits: Yie Kung Fu, Commando, Karate Champ, Kicker, Rush n Attack, or Kung Fu Master 





We want to buy Super Mario Bros., Platoon, Ice Climber and R.B.I. VS Software; plus Tetris 
Control Panel Button LABEL SHEET - 150 plus labels (Enough for 20 conversions: Fire, Bomb, Punch, Kick, Sword, Shield, Attack, etc.)............ $29 


We Ship Worldwide 


916/678-5189 


CALL OR WRITE FOR FREE NEWSLETTER: 
‘*The Conversion Kit Hit Parade-over 200 Kits Listed’’ 


Buy, Sell or Trade 


Phone or FAX 


916/678-1313 


A FREE with order of any TWO Kits — Control Panel Button Label Sheet OR Freedom Force Software B 
4 WANTED: Spanish speaking agent in southern USA 
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SWITCHING POWER SUPPLY 
FOR VIDEO GAME 


¢ OVERLOAD PROTECTION ¢ HIGH EFFICIENCY 


¢ BUILT-IN EMI FILTER ¢ SHORT CIRCUIT PROTECTION, ON ALL PRODUCTS 


¢ HIGH QUALITY 





A3080AL3 
A3100AL3 OR 
A3120AL3 alleen 5V18A/12V2A/-5V1A 


SIZE: 52(W) x 124(H) x 177(D)MM 
2.05x 4.88 x 6.97 INCH 


N.W.: 0.68KG 1.5LB 


PWM 
ALUMINUM 











150W POWER SUPPLY OUTPUT+ 5V/15.0A 

MODEL: A3150XTF + 12V/5.5A 

INPUT: 110V/220VAC - 5V/1.0A 
47-63HZ FCC CLASS A 















A3089AS3 


SIZE: 50(W) x 125(H) x 156(D)MM 
2x 4.90 x 6.15 INCH 


N.W.: 0.67KG 1.5LB 


PWM 
ALUMINUM 


20A 








95~ 125V 
OR 
195 ~ 250V 





A3095AS3 










A3100AS3 









A3120AS3 





Morntree International Co., Ltd. 
3F, No. 10, Alley 1, Lane 131, Yen-Chi St., Taipei, 


Taiwan, R.O.C. 


Tel. FAX-886-2-775-1131 
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New Kiddie Rides 


Solid State Engineering * Lightweight * Durable ¢ 
Weatherproof ¢ American made replacement parts 
* Universal base for all rides 


ARACHNID 


English Mark Darts 


4500 - $395 
4500 W/Crick-Kit $675 
6000 - $1,075 


Jim Stansfield Vending, Inc. 
: . La Crosse, WI 
Kiddie Amusements 


P.O. Box 939, Florence, MS 39073 


CALL MAX (608) 782-7181 
601-845-7501 « 1-800-647-6460 










Laiectap,,. Now Expanding 


UN F2URY OPPORTUNITY 
EE nccntae KAMOCKSHE 0: 
REGIONAL/DISTRICT MANAGERS 


Requirements: Multistore Experience In The Amusement Industry 
And A Proven Track Record. 


SALARY: $28,000 - S42,000/r 


plus excellent bonus and excellent benefits 






















Positions available in: Texas, Georgia, Kansas, Michigan, 
Midwest, East Coast, Illinois and Hawaii 







Send resume to: Fun Factory, Inc. - Personnel Dept. 
91-246 Oihana Street ¢ Ewa Beach, HI 96707 
(808) 682-5767 
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Duke Distributing 
210 Cherry St. 
Franklin, KY 42134 
SALES (502) 586-1663 © (502) 586-1773 © (502) 586-9066 
SERVICE & SHIPPING (502) 586-9058 


We Deliver 4 or more pieces FREE within 20 state area 
We pay freight on 4 or more pieces UPS Shippable 
Technicians available for all your service needs 


— For Sale Now — 


Lucky 8 Lines 


W-4, W-6, W-7, Upright 13’’-19”’ Just board Harnesses w/buttons 
W-8, F-16, Jumbo Countertop — Minis Plexis Power Supplies, 
etc... <. Cocktails & Kits Coin Mechanisms 
& Changers 


Buying from Duke Distributing makes more cents 





This Months Specials! 


Omega 903 Kenos ............. G7) Assorted VOSS fi 0.66 ceases CALL 
IGT Daw 60 S 5-da0cs seseweedes S90 4«=—- Power SUpplies ves ce wax s we o's 33 
Electro-Sport Supers ........... TOU) «= Mare 1-3-10-20 . oo ohne xasa ves 333 
Sega 4 plyr. Hot Rod .......... 1495: EBEL2-9-10-20 5 ccoscens emucnss 279 
Seca OutRuiin aden cci« xen aawus 1495 __ Lucky 8 Line Plexis .... 1-10/$35.00, 
NSM Galaxy 200... oc cc ca wees 1995 11-24/$30.00, 25/$25.00 
Nierit RIVICGAS sc es chs onan dees 1150 =Asst. Used Jukeboxes ........ CALL 
New Premier Car Hop Pinball ... 2175 Klopp Coin Counters ........... 650 
13’’-19’’ Wells-Gardner Monitor . 235 Tommy Gate w/7’’ extension ..... 945 
Pool Tables starting @......... 1395 Used Turbo Powers starting @ ... 750 


* Great Service * Friendly Sales People * 
* We Appreciate Your Business * 
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MONITOR 


GET-WELL KITS 
WICO now distributes 
Zanen get well kits 


Saves time & money on monitor repairs! 

KIT #101: Eliminates most problems with the Elec- 
trohome G07 color monitors (warping, blacking out, 
smearing, etc.). WICO #36-0243, 17 parts in kit- $7.95 
ea. 10 or more $6.95 each. 

KIT #201: Eliminates most problems with the Well- 
Gardner K4600 series monitors (warping, brightness 
problems, etc.). WICO #36-0244, 14 parts in kit - 
$6.95, 10 or more $5.95 ea. 

KIT #301: For Nintendo color monitors (Sanyo), 
eliminates vertical shrinking, jail bars, low brightness, 
etc. WICO #36-0425, 15 parts in kit- $6.95, 10 or more 
$5.95 each. 


For more information check article 
on page 148 of Sept. 1989 Issue. 


Money-Back Guarantee! We Pay S & H. 


A29951-B Flyback $47.95 each 
2SC3039 $1.95 each 
$4.49 each 
$1.95 each 
2N3792 $1.95 each 


ZANEN ELECTRONICS 
gg. (806) 793-6337 





All Metal 


Deluxe Case 
Complete with extra 
flights & tips. 


Flight Locki: 
Mechanism: 
Flight locks in plac 
when shaft is screv 
down in barrel. 


Harnesses ° Interface Boards 
Color Conversion ¢ PCB 


Custom and 8 Line type wire 
harnesses made to order 


8 Line tails @ $20, 
8 Line generic complete 
w/terminations @ $26.50 


Jamma/Generic Harnesses 
1 thru 25 @ $15.50 ¢ 26 thru 50 @ $14.00 


51 thru 75 @ $12.50 © 76 thru 100 @ $10.50 
Over 100 @ $9 


Conversions Made Simple With Interface Boards 


Double Male Interface Board with Jamma pinout one side & choice of either 28/56, 
22/44 or 18/36 on other side @ $12. Male/Female Interface Board with Male Jam- 
ma pinout on one side with choice of 28/56, 22/44 or 18/36 Female Connector on 
other @ $15. Boards wired to your pinout @ $7. Nintendo Monitor Color Conver- 
sion PCB. Instructions furnished @ $22. 


Quantity prices on request. 


LOUISE’S HARNESS SHOP, INC. 
712 Country Rd. 58 ¢ Prattville, AL 36067 
Tel.: 800/365-1941 © 205/365-1841 
FAX: 205/365-4435 


Prices subject to change without notice. 





Everything You Need 
For Dart Excellence 


~ Number One In Electronic 


Dart Field 
v Worldwide Sales 
v Highest Quality 


Components & Accessories 


v Made In U.S.A. 


24 hour shipping 
UPS red and blue ground service 
Visa, MasterCard, American Express and 
Discover Card Accepted 
Distributor Inquiries Only 











Brass“ 


, ~~ 


* ALL MODELS 


i AVAILABLE IN 
, 12 gm & 14 gm. 
2BA TIP ONLY 





3125 S. 108th Street, West Allis, Wi 53227 





(OUT OF WI) 1-800-225-7593 (IN WI) 414-543-9773 FAX 414-543-9820 
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IMONEX’ 


MAKING CHANGE 
ACCEPTABLE™... 


Introduced at NAMA (Orlando) and InterBev (Chicago), 
a 3-coin Contin-U-Op® for a variety of machines. 


Get the same 
dependability with 
your 3-coin 
acceptors as 
Vendors have been 
getting with their 
Contin-U-Op® 
Model #520 for 
cigarette machines. 


CALL TODAY TO FIND 
OUT WHICH 3-COIN IS 
AVAILABLE FOR YOU P.O. BOX 519 


KATY, TX 77492-0519 
1-800-446-2719 











PH. (713) 692-7021 
FAX (713) 391-4239 





© 1991, IMONEX SERVICES INC. 
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Slot Machines 
we) <=) 1 (0 (er 4 (ole COA), 


Aristocrat e Bally e IGT e CEl 
Jennings e Games of Nevada 


iia) cele l=ms)(e) mi (e[eal alec ms aNlel (1010) (or 


e For Export 
e For Home Use 


e Legal In Most States 
e Cleanest Shopped 
Machines 


x) 7038 Hoke Road 
2 ow 38h Clayton, Ohio 45315 
iaetee"| (513) 833-5143 


ne BFA 


% mas Fax: (513) 833-4845 


YOUR KEYS 
TO ARGENTINA 


If you are a very busy businessman with 
good products to sell, but lack the time — 
The opportunity or the know how for placing 
your products in our country — turn to us for 
help. 


Through our extensive network of more 
than 500 eager-to-buy clients in all of our ter- 


ritory and a staff of 20 highly qualified col- 
laborators — we can guarantee the best for 
your profits. 


Save time — save money — avoid trouble 
We’ll do the work for you. 


Lomonaco Importacion - Exportacion 
ALEJANDRO M. CERVANTES 2001 
1416 - Buenos Aires - Argentina 
FAX: 541-786-1747 
TEL. 541-581-9152 582-9550 
581-1634 583-9820 
581-5084 
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Ot Why Gamble on just np 


one game per cabinet? 


Want to get more money out of your games? 
$$$ 
Reduce you licensing expenses? 
$$$ 


Offer more variety of game play in your locations? 


Then get Play-4! 


e The Play-4 system allows ¢ Games used in Play-4 
you to put any 4 games into can be 2 joysticks, 
one cabinet 3 buttons, to 1 joystick, 

¢ Use your own Pcb’s 1 button, etc. 
be they new or old © Revitalize your older 

e All Jamma compatible games more effectively 
harness system with and attract more players 
adaptor cards for non to your locations. 
original jamma games 


DON’T LIMIT YOURSELF TO 1 GAME | CABINET EXPENSE ANY LONGER! 


Play-4 $350.00 


for more information call: Brad Brown Higbee Enterprises 


800-729-6979/805-484-0253 
Fax 805-388-8232 








QUALITY PLUSH PRE-PACS © 75¢ 
QUALITY PLUSH PRE-PACS™ $1.05 
QUALITY PLUSH PRE-PACS™ $1.30 

JUMBO PLUSH $1.50 


We are the only manufacturer of Quality 
Plush Pre-Pacs,” with Supreme quality 
at lowest prices and over night delivery. 

(We have all season of variations) 


BEST MFG. CO. 


1-800-962-4486 
(414) 547-5051 





Providing Effective 
Government Relations 
for the... 
Coin-Operated Amusement, 
Music & Vending Industry 





Amusement & Music Operators Association 
Influencing Issues of Importance... 


»-Copyright & Licensing Issues 
> Tax Developments 
»Dollar Coin Legislation 
»Video Gaming Legislation 


O oO QO 


Be sure to attend AMOA’s 1991 Government Affairs Conference 
May 19-21 in Washington, D.C. 
Featuring...Briefings on key industry issues...Congressional visits 
... Congressional Reception & Tournament 
...Enhance the industry’s voice in the nation’s capital! 


OodO 





For more information contact: 
Amusement & Music Operators Association 
401 N. Michigan Avenue 
Chicago, IL 60611 
Direct Line: 312/245-1021 
FAX: 312/321-6869 
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Lers Mare A Dent! 


JUKEBOXES: COCKTAIL 
























Rowe R-82 TABLES: 

Rock-Ola Max II -481 Air Wolf, 
1942, Alcon 

Rowe Ri Arkanoid, 






R-90 Video Jukebox 


xerk 


Dangar, Gaplus 
Mag Max, Rastan 
Sky Shark, Star Force 
& OTHERS! 


x*ek 


Lady Sharpshooter (Pin) 










Shooting Gift Cranes 


x**k 









Shoot Away 


AREA AMUSEMENTS 
(619) 471-6232 


MAKE YOUR OLD KIDDIE RIDES 
LOOK LIKE NEW 





SPECIAL INTRODUCTORY OFFER 


319900" 
INCLUDES: 


¢ Complete custom refinishing in the color of your choice. 
¢ Minor body repair. 

¢ 3 coats of ultra clear coat. 

¢ Complete cleaning of ride. 

e Finishing sealer wax. 

* (Not including major renovations or shipping charges) 





We are a full service kiddie ride company, we offer: 
¢ A complete parts inventory for all makes and models. 
$ ¢ New unit sales of Kiddie’s manufacturing kiddie rides. 


: © Competitive pricing and volume discounts. 
Brn. LOCATION FINDING. : 
« *‘e Complete consulting services. a 
¢ Computer programs for the kiddie ride industry. : 
LET US BE THE #1 SOURCE 
FOR ALL OF YOUR KIDDIE RIDE NEEDS 


CUSTOMER SATISFACTION GUARANTEED 





Prus, Kige Ride, tn ® 
59-18 Central Avenue. Farmingdale. NY 11535 
Phone: (516) 293-8129 ¢ Fax: (516) 293-1268 
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NEW 
POWER 
SUPPLIES 


Absolute Satisfaction Guaranteed 
1 Year Warranty 


Great Western, Inc. 


1300 Mohawk Bivd. 
Springfield, OR 97477 


($03) 726-1813 





WILDCAT 
CHEMICAL CO. 


POOL TABLE 
SUPPLIES 


KWIK GLIDE 
Coin chute cleaner & lubricant 
APC-30 
Cleaner for felt. 
PBC-15 


Clean & polishes balls 
Reduces scuff marks. 


For Distributor/Parts House 
listing call. 


WILDCAT CHEMICAL CO. 
Tel: 817-294-7600 


FAX: 817-294-8333 








US ee AY 


San Jose, CA 


May 11, Santa Clara Co. Fairgrounds 
344 Tully Rd., off Hwy. 101 
Gateway Hall Bldg. 

Cellular: 408-234-7626 

Reorder Tone Dial: 502-551-1866 
For more information call: 

Lanny Jaco 408-385-3020 


Columbus, OH 


May 18, DiSalle ARts & Crafts Bldg. 
Ohio State Fairgrounds 

17th Ave in Downtown Columbus 

See April 6th listing for Hotel and Phone 
information. 


All Auctions 
Saturday, 10 a.m. 











Indianapolis, IN 
ement J une 15, Farm Bureau Bldg. on 38th St. 
us EY Indiana State Fairgrounds 
Phone April 26 & 27: 317-927-7556 


Cellular: 317-432-7626 
Reorder Tone Dial: 502-551-1866 


2415 West Amherst 
Bloomington, IN 47404 


For Information 


Call Ric Stephan: 


Auctioneer: Bill Hughes § 1 2 —_ 3 3 3 — J 3 J 
502-451-6241 
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SAVE THE 
CRANES 


DON’T JUST 
LEAVE THEM 
FOR THE 
BUZZARDS _...“W 


Pete te tate te® 
ecece 
cece sete eet estat etetatatate 
Pet etetetatatatctatatatatatate® 

Pete t ete ta te tet a tata ta tata tata tate tee ea ata at at att ee 

Pete tatet ete t ate tat ata tatata tata tate tee eee arate te tet ee An 

Peter ata tet at atatatatatatatatet ete te tet MCU 

Pet etetetetetatatatata ta tet tee. t et eee ie 





Slot Machines °°" 
To Sell nari 


e Dealers Wanted For 
Home Market 






e Legal in most states 
For Home Use 







e Slots For Export 


ere Pe ee et ee ee 

Pete t ate tata tet atat ata tate tat at et eae 
Petar ata ta tata tata tata tate ta tate tees 

erate eta ata ata eta eta et eta eee at e® 






Use the Handbook 
Of Tried & Proven 
Methods of Money 
Making for Only 


$25.00 


The Successful 
Operation of the 
Crane Machine 


Call 
1-800-969-7587 


e Call For More 
Information and Prices 






R & J Amusement, Inc. 
5104 Park Dr. - Unit 104 
Fredericksburg, VA 22401 
703-898-1570 — Tues.-Sat. 


703-786-4187 — Recorder 











End Ball Juggling Forever! 


“The Original Lane Retainer” 


Keeps the balls 
where they belong. 


VIRTUALLY ELIMINATES /" $ 


g 
oe? as es K 


¢ Balls crossing into other lanes. 
¢ Left-hand players rolling balls into 
right-hand lanes. 


e Players taking tickets from the 
wrong dispenser. 


INCREASE REVENUE AND. . . 


Decrease expenses 
by reducing downtime 
Attractive, Durable Material 


LIFETIME REPLACEMENT 1 th Quantity 
GUARANTEE i Discounts 


PLASTITECH PRODUCTS, INC. nme. | 8 aoe eer ii ie 


P.O. Box 2387 © Longview, TX 75606 , SHOW BIZ PIZZA 


CALL TODA y: 1-800-933-01 45 : =—=—__SAME DAY UPS SHIPPING 
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Features: 


Operators 


Recycle your 
old jukeboxes 


with our new 
CD Jukebox Conversion Kit 


Programmable Pricing 
Bookkeeping Functions 
Attract Modes 


Programmable Disc 
(Undesirable songs can 
be programmed out) 


12 Month Warranty on 
CPU and Disc Player 


Built by Operators for 


Easy Installation 
User Friendly 


Special Events 





Easy Disc Change 


Kit includes: ¢ 1 (12) Compact Disc Player (Add-ons optional; 
up to 3 players) © CPU Board (USA Manufactured) 
¢ Selection Buttons © LED Readouts ¢ Control Panel 
e Wiring Harness ® Decals and Instructions 


DISTRIBUTOR INQUIRIES WELCOME 


_ , CD Jukebox Kit Co. Inc. 


P.O. Box 747 ¢ Dresden, Tennessee 38225 
Phone 901 364-5140 or 901 364-5654 


Hs |KO 


“Rebuild” 
your old 
KLOPP. 
at the 
factory 


MANUAL 
OR 


ELECTRIC 


i 


. 


Fast Service 
Call for details 


CALL (813) 855-6789 


D By lmoltlee lamella 


LIGHTING SPECIALISTS: 


Manufacturers of Chase 
Channel and Versalite Lighting. 
Direct Importers of Rope Lights, 

Belt Lighting, Crystal Belt, 
Sparkletrack and Neon Like Gem- 
light. Solid State Chase 
Controllers, Bulbs all kinds. Quick 

Service with dependable 

continuing interest in our customers. 


Action Lighting, Inc. 
800-248-0076 Catalog 


CD & 45 RPM STORAGE BOXES 


CD Box Holds 100 ¢ 45 RPM Box Holds 
200 © Both Are Triple Thick Front/Back 
Walls ¢ Double Thick Side/Bottom 
Stackable ¢ White Color ¢ 200 Lb. 
Test © Lift Off Lid ¢ Tote Grips 
CD Box $6.00 ea. (Min. Order 12) 

Plus $8 S&H 
45 RPM Box $5.00 ea. (Min. Order 5) 
Plus $4 S&H 
Visa/MasterCard/Choice/American Express 


VOICE or 24 hr. FAX ¢ 1-800-950-JUKE 


Title Strip Co. 
P.O. Box 333, Riva, Maryland 21140 
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Belita Coin Counters 


The best and most convenient 
Coin Counter ever made. It is 
specially designed for Operators - 
large or small. 


e Lightweight (only 9 Ibs) 

e Portable (take with you to location) 
e Very inexpensive 

e Long lasting/low maintenance 

e Fast and easy to use 

e Automatic Stop for easy counting 
¢ Coin Tray Support Bag Holder 


TRY A SAMPLE AND BE CONVINCED 


Send Check for Sample 
MANUAL - $425 
ELECTRIC $550 (110V or 220V) 


FOR DETAILS CONTACT: 
R. H. BELAM COMPANY INC. 
ONE FULTON AVENUE 
HEMPSTEAD, NEW YORK 11550 


TEL: 515 292 2670 
FAX: 516 486 0957 


CD TITLE STRIP PROGRAM 


FREE CDtitle strips with the purchase of the Easy 
To Use CD TITLE STRIP PROGRAM. Print your 
own song titles with your personal computer. All 
popular title strips formats available. Inventory all 
your CDS and print reports on performance and 
locations. Over 175 features, full color, bullet fast. 
$395. 
Voice or 24 Hr. FAX 
1-800-950-JUKE 
(301) 956-5856 (for information) 


VISA, MC, Diners, Am. Exp. 
Title Strip Co., P.O. Box 333 Riva, MD 21140 





FOR SALE 


Vendall/Vendex 
Machines Available 
Brand New 
Never on Location 


For Information call: 


1-800-235-5471 
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THE PUCK STOPS HERE 


"The Original Air Hockey Safety Shield" 


1-800-933-0145 


PlastiTech Products, Inc. 
Longview, TX 















| & v (OR Now Expanding 
UNEASY — oppoRTUMITY 
PEE semusemencenters MMOCKSHE por 

REGIONAL/DISTRICT MANAGERS 


Requirements: Multistore Experience In The Amusement Industry 
And A Proven Track Record. 


SALARY: $28,000 -S42,000\’r. 


plus excellent bonus and excellent benefits 








Positions available in: Texas, Georgia, Kansas, Michigan, 
Midwest, East Coast, Illinois and Hawaii 







Send resume to: Fun Factory, Inc. - Personnel Dept. 
91-246 Oihana Street « Ewa Beach, HI 96707 
(808) 682-5767 













TICKET AVENUE 
SHAMOKIN, PA 
17872-0547 
717-648-6803 
Toll free fax: 
800-326-9320 


ONE C PON 


FORALL 
REDEMPTI 





NEW KITS 


Caveman Ninja (H) ............... CALL 
Street Fighter II (H) ............... CALL 
SUD! SOV US) siscds Sinissacdioenns 399 
U.S. Classic Golf (V) .cssccss.csccses 399 
USED KITS 
EONGOG (OT) sieveceveinnnscaveuaneainaeds 299 
Champion Wrestler (H) ............ 495 
Combatribes (H) ..................006 495 
Gate of Doom (A) sissisisssecsacsanacs 695 
SI VA EITION (0 1 ecscsinscucssnasseonreare 99 
Magic Sword (A) a vsicssscssscescesans 895 
Midnight Resistance (H) .......... 595 
Snow Brothers (Fi) c.scicsscesssscasess 495 
Task Force Harrier (V) ............. 495 
TGCS OT) ancscscencrantnatvotcsans 595 
USED GAMES 
PIPES vaieiaiunetinicel prnaadhtubsci dine tets 995 
SUIS SIGNI a sisivis wxitencavennsnnideave 1795 
BIASIOIOIGS sciscinsidsxcetcsaswsavaxanns 495 
PE eisrcclawcnentceemaasedoerts 495 
COMDMIAOS wiciiciccxcussaccivasniscnsas 695 
DP COUNG FINIONS iiccscciscveisrexcanneans 695 
CUO FIUE: VV GTS vecicskincacvitceanseennce 595 
(UE: eo 299 
OIET ciccccoskoncesestunieettunudanniatinae: 299 
DT RON cnarvcniencmideasanickwusaenasies 399 
Mania Challenge ...................6. 299 
Mechanized Attack ................ 1495 
RROON Ol vcssitesnseerneentness 299 
Operation Wolf ...ccsccciceseeseseiens 995 
OUEE FH siccscuedcditvoteendieiances 1995 
FCF. WA ve wovtvecircannaexiiniwncstchuduned 595 
Pe RIAN scarce nwarncnercisdersackernd 299 
PIG OU us cinwanesenmisantonniosees 1295 
Pole POSITION ...cs.cccsssccesessssccnese 795 
POWOL DVN scesicncdisisccissieesedeses 1895 
SHANGNGL HIG ccscsisicssesvacivseesenes 199 
Shooting Master .................0668 695 
Speed RUMDIET ......:0..00.sersceses: 399 
TittiG SOIC wicsisesiccasinsveecsaceanses 399 
TRACK E FIOIG a scniicinssasenvatsnvicneis 245 
POY OS oss caccattineersmeecviiiens 495 
WICKING FAQAG escvrdssssavaicasaicexndan 595 
VIO PS RUNG FU vscceccsssaianessvenvsn 197 
CHANGERS/UNIVERSAL 
CABINETS USED 
Rowe BC-25 .........cccccccescssceess 1295 


Dynamo HS5 (25”’ Monitor) ...... 695 
19”’ Cabinets (Jamma Wired) ... 399 


REDEMPTION GAMES 
DynObop (NOW) occ cescssesesesices CALL 
Pop TOp6 (USOG) sisseissssmesiccses 1895 
Rock & Bowl (New) ............... CALL 
Turbo Drive (Used) ................ 1295 
13’ Norton High Ball (Used) ..... 695 

The Game Exchange 


(614)258-2933 


TueY Gol D4 BEST 
' GARSH DARN 
hy PLUSH IN TOWN / 


re prizeSi 


1 (800) 992-2388 





SAVE SAVE 


Buy all your locks keyed the same as the locks 
you are now using; ‘‘Abloy’’, ‘‘Ace’’, ‘‘Fort’’, 
“Wico”, ‘‘American’’, ‘‘KD’’, ‘‘ESD’’, ‘‘Green- 
wald’’, ‘‘Baton’’, or any other manufacturer’s 
similar type lock directly from our factory. 






Coin q 

Counter $695.00 @ ¢ 
ALARMS Sorter $995.00 

Ss for Vending $900 


ZS and Amusement i 
q | ee 
See} Wheel ee ae 
‘g nf video 


Coin Box Protection game bar 
L.A.I. Series 600 iS 
High Security Locks 
Virtually Pick-Proof 
High-Security 


at a Reasonable Price $807T 
Cam Locks, Padlocks and 


T-Handle Locks At Prices “ "IK 

You Normally Pay “) Neos 
For 

Ordinary 


mains GET $ECURITY 

















SHACKLELESS PADLOCK 
2%" (70mm) 
S570D L.A.I. Series 500 
Medium Security ) 
Tubular Key Locks Z 
f ae 
BS19H ) 
PLUG LOCKE 
LOCK AMERICA, INC. 
Tel. (714) 373-2993 Fax (714) 373-2998 


7251 ‘‘M”’ Garden Grove Blvd., Garden Grove, CA 92641 


MIDWEST STATES 1 abe 8 


1-800-42 


D> 









| 


| 
| 


et ne) 
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FINALLY! Operators can offer their 
customers the convenience of 
moving their own pool tables... 


STEP-N-R@LL 


e Fast ¢ One-person operation 
e Easy °¢ Prolongs life of table 


e Safe -¢ Saves time & money 


For more information call or write... ARS 

ee ! 

=== STEP-N-R@LL™ DOLLY “2 
TOLL FREE: 1-800-634-6157 or 216-652-1251 


FAX: 216-652-1985 
131 Youngstown-Warren Rd. Niles, Ohio 44446 
A division of J.E.R.M. Enterprises 





New Business Opportunity 


"SEEKING OPERATORS FOR NATIONAL ACCOUNTS" 








Helicopter - color options: Cobra, Desert Shield, Police. 


KIDDIE'S® 
COIN OPERATED KIDDIE RIDES 


CALL 1-800-543-3437 


Tel. (809) 897-3180 Fax (809) 897-3377 
¢45 DIFFERENT MODELS AVAILABLE « PARTS: REDUCERS 


MOTORS, COIN MECHANISMS, SOUND BOARDS... 
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CHALKIT UP... 
with MR. CUE 


e Provides up to 90% 
reduction in chalk 
consumption. 


e Simple to install, 
easy to service. 

e Helps eliminate cost- 
ly service calls, and 
broken chalk messes. 


e Manufacturing from 
quality aluminum. 


e Life-time warranty. 
















Here’s what some of our customer’s had to say: 









‘‘T needed help and this was the solution.’’ Bob Mosley — Best Amusement 





‘‘T had my doubt, but this really works’’ Don Dukes — Funtime Amusements 
‘‘Simple idea, works great.’’ Hugh Andrews — Drews Dist. Co. 


‘“‘Works for my route.’’ David Foshee — Collins Music Co. 


$1 1 5 95 /pair — Hardware Included 


‘““Mr. Cue’, Inc. 
Seven George St. 


To Order: orwrite: | Honea Path, SC 29654 
Prompt delivery 
Call (803)575-2800 meee 





Gift Box 
Crane Capsules 


Watches ¢ Clocks ¢ Novelties ¢ Etc. 


Rotary Dishes 
242 inch/3¥2 inch 


BEST MFG. Co. 


1-800-962-4486 
(414) 547-5051 


686: 909 


“THE SILENT PARTNER” 
Computer Software. . . 


Let it help you manage and control your business. 


e It will tell you where a machine is. where it has been. life 
time income, year-to-date income. and weekly average 
with a keystroke. 


e It will watch your money. check your service Calls, give 
mileage reports on your trucks. 


e |t will give instant graphics showing monthly income for 
three years on every machine you Nave. 


e It will give you a line graph on every machine In every 
location with just a keystroke. 


e It will allow comparison with other like machines. 


e It will allow comparsion with every pinball. video game. 
etc. that any specified location has ever had. 


weed 


If that is not enough there are 789 additional reports 
available at the touch of a key. The only requirements are 
that you enter the incomes of each machine and the 
computer will do the rest. 


JUST ONE ENTRY.... 


In an operation of 1000 machines. it usually takes one hour 
a day to post income. 


The SILENT PARTNER uses the time tested ideas and ways 
of aproximately 425 operators worlwide. 


Here is our guarantee. Not 30 days but 365. That's right!!! Put 
the SILENT PARTNER to work for you in the next 365 days. If 
e you find something faster and better, we will also purchase it 


_—<———— your money back. 


CALL OR WRITE FOR FREE INFORMATION: 


THE SILENT PARTNER, INC. 


3441 South Park © Springfield. Illinois 62704 


(217) 793-3350 or FAX: 217-793-1842 


\\ 
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_ 1.5" (38 mm) Wheel Vends 


e 1.3” (33 mm) Capsule STANTED 
e Large Gum and Candy cane ties 
1.125” (29 mm) Wheel Vends AND Nope 


¢ Gum and Candy 
Adjustable Merchandise Wheel Vends 


All types of small bulk items. 
YOUR SOURCE 


Coinage size up to 1.25” (32 mm) 


















FOR: Machine size height 25” (63.5 cm) 
, Width 8” (20.3 cm) Depth 8” (20.3 cm) 
Our All New Custom sounds — can have your own 
2.3” Round Y 


record made to say anything for 5 seconds. 
Clear Capsule Up to 4 different sayings on each side. 


Both Halves Same For: 


$1.00 items; 50 items Rings in 
25 Feature items — 2S Holders 
cranes elt. | } Bulk or Assembled. 
i e Mixes 


e In-capsule - items 
e Rings & Holders 


1.3” Capsules 
Mixed colored top with clear 


bottom. Filled or empty. UD 
ACTIONMATIC LTD. 


P.O. Box 326 e Chatham Ontario ¢ N7M 5K4 
Phone: (519) 351-2181 Fax: (519) 351-2181 














INSTRUCTIONAL VIDEOTAPES 





Switching Regulator Power Supplies 
Raster Scan Monitors 
X-Y Monitors . 





1991 CLASS SCHEDULE 
Seaside Heights, NJ ------- April 22 - 27 
Charleston, SC ------------ June 24-29 
Columbus, OH ---------- August 12 - 17 
Las Vegas, NV -------------- Sept 16-21 
Chicago, IL ------------------ Oct. 14-19 


Customized classes also available for operators and dis- 
tributors, 1 to 6 days. Call Randy to discuss your needs. 


FOR RUSH DELIVERY 
CALL 


(619) 593-6131 


Be sure to ask for your free 
information package! 


* 
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Bulk & Assembled. 





Using a Digital Multimeter $29.95 
Basic Electronics $29.95 
Semiconductors $29.95 
Linear Power Supplies 9.95 


$39.95 
$49.95 
$29.95 





FOR SALE 


Pop-A-Shot 
Basketball 


*x Steel Game 
* Reconditioned 
* Like New 


CALL: 
(913) 827-6229 


WANTED: 


Used Rowe 
Bill Changers 


Used Bally or 
Williams Pinballs 


(504) 924-6111 


AVAILABLE! 


Fish ong ° 

‘rngttind Randy Fromm’s Big Blue 

: tener Mine Book 

aad Technical Information. 
mc] This is the same book I use for my 


of Really Great 


Arcade School class. It’s full of 
useful information, troubleshooting 
shortcuts, parts sources etc. Includes 
schematic diagrams for monitors 
and power supplies. $24.95 





ES 
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SUPER JUMBO 
PREMIUM JUMBO 





MUNCIE NOVELTY CO. 
PH. 800-428-8640 


GOOD QUALITY—LOW PRICES 





WANTED TO BUY Control Panel Button 


¢ Mechanical Pinball Machines LABEL SHEET — 150 plus 
1950 through 1970 labels (Enough for 20 conver- 
sions: Fire, Bomb, Punch, Kick, 


° Playfields, Blackglass & Sword, Shield, Attack, etc.) $29 


Related Items 


iene or Video Connection 


1-800-323-3547 930 Jeffrey Lane, Dixon, CA 95620 


Don’t Forget: Pinball Expo ’91 
October 25th - 27th 916-678-5189 or 916-678-1313 


BUFFALO BILL’S (716) 838-3038 


$95 Boards 


aa Centipede, Express Raider, Ghosts ’N Goblins, Ikari 
Warriors, Millipede, Time Soldiers, Top Gunner, VS Top Gun 














JUKEBOXES 
VIDEOS 
PINBALLS 


jpus 
gon 





FOR SALE 


Polaroid Face Plate 
Color Photo Machine 


Well maintained 
$2295 
Call Jeff 


(502) 897-7771 


COINS or BILLS 


Count/Sort/Wrap 
Free Catalog! 
~~ 
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ty = fi 
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PARTS—REPAIRS 


ABC COIN (214) 596-1212 
2839 Biscayne — Plano, TX 75075 
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WMT 


Pars Electronics 
Repair Center 


“Down Time is Money”’ 



















ORIGINAL WING 
LUCKY 8-LINE BOARDS 


All the latest and best 


e We specialize in ALL Poker models in stock 


boards, monitors, power supplies 
and all your needs 


Lucky 75 Lucky 57 
Lucky 37 Lucky 55 
Lucky 90 Lucky 21-D 


e Fast turn around 
e Flat Rate — plus parts 


e Satisfaction ALWAYS Guaranteed Skill Chance W-7 


Bonus Chance W-8 
Call 


708-259-7878 


Or 


FAX 708-259-7726 


Pars Electronics Inc. 
2719 Interstate St 
P.O. Box 668604 

Charlotte, NC 28208 
1-800-245-4054 

704-398-1177 

FAX 704-398-1577 





Games West, Inc. 


REEL TYPE SLOTS 


Reel type slot machines with hoppers 
in production 7 different variations 


VIDEO TYPE SLOTS 


11 variations in production 


CREDIT GAMES IN PRODUCTION 
Wild ‘‘B’”’ Bingo ¢ Mystery Bingo ¢ Golden Arrow ¢ Keno 
Your choice of regular slot cabinets, sit-down cabinets, or stand-ups 
All machines available in bar top drop-ins 
Choice of hopper or credit game 


Games West, Inc. Mailing address: Games West KS, Inc. 

2910 E. Ginter Rd. 1530 E. 6th 

Tucson, AZ 85706 P.O. Box 605 Concordia, KS 66901 
Tel: (602) 889-5802 Concordia, KS 66901 Tel: (913) 243-2920 
FAX: (602) 889-5810 
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Machine 


G, Re E 4 Ly W C itp Distributors, Inc. 


150 Jet Port Industrial Park @ Myrtle Beach, SC 29578 @ 803-626-1900 @ Fax 803-448-9899 @ Ask for Royce 
NEW ADDRESS: 2560 Overton Crossing @® Memphis, TN 38127 @ 901-353-1000 @ Fax 901-353-1155 @ Ask for Jan 
3701 I-55 South @ Jackson, MS @ 601-371-1000 @ Fax 601-371-1259 @ Ask for Jay 





Positively The Most Beautiful 
Used Equipment Anywhere! 
Pinballs @ Videos @ Pool Tables 
Cranes@® Video Card Gamese@ Jukes 


Money Counters @ Dollar Bill Acceptors @ Kits 
EXPERT TECHNICAL SUPPORT 
FAIR TRADE-IN ALLOWANCE 















SOME OF THE PINBALLS 
CURRENTLY AVAILABLE FROM 
OUR ROUTES ARE: 






























Caveman Ninja ay | | 
Strikezone | : 





S 
~— nS 
S NEW GAMES 
= ARRIVING DAILY. 
SS 
CALL FOR P 
Back to the Future .... $1,875.00 RICING 
IG GUNG. cccresdwecseus es 795.00 ; 
Bugs BUNNY «i ccc ccs ands 2,185.00 
WIC! nc Geaeuntciercay ates 2,160.00 
Br DUGG icidenas concen 2,175.00 LEE 
PUIMIOUSS ccce cto ndnwtesunns Call Streetfighter II AF 
GaMe SHOW .) .40ek6 one 1,575.00 | Indy Heat EE 
JORGE on. ca ca saencace rs 1,350.00 | SteelGunner ~~ EEA 
Mousin Around......... 1,495.00 , ae sea — | | | a 
Pool Sharks... 0.22.60. 1,680.00 A | ee 
Radical................. 1,875.00 Strikezone ZB 
Riverboat Gambler..... 2,180.00 AA 
Roller Games........... 1,750.00 NEW KITS a 
Swords of Fury......... 1,055.00 ARRIVING DAILY: —— 
TAM: ca ckctiesanayanenes 1,435.00 | aaa 
Time Machine.......... 1,350.00 oreo outenieel | , = 
i i) 1,875.00 Gals Panic | x — 
| Gunforce | | 
| High Impact | 
Hit The Ice | 
| 


Free Delivery On Four or More 


East of the Mississippi 
Call to be put on our mailing list. 





Super MAX = 
Features: 


e Special Skill Stop Program 
e Five Card Draw Poker 





e Super Bonus Multiplier 

ASTI PT e Bonus Draw 

ae a Bao ies e Automatic Speed Bet 
= | e Raise Bet (Selectable) 


, e Great Choice of Double up or 
Progressive Hi/Lo 


e Enhanced Statistics 


\ 


ia 
e Ticket Dispenser (optional) 


e Bill acceptor (optional) 


Available in Dedicated Upright 
Universal Kit & Kit Changer 
Kit for Omega’s 903 & 905 Games 


Call For Details 


1-800-726-5784 


Or 


1-800-245-4054 





Satisfaction Always Guaranteed 


Distributorships Available Now 
Made in the USA 
For Amusement Only 


PARS ELECTRONICS, INC. ¢ 2719 INTERSTATE STREET ¢ P.O. BOX 668604 
CHARLOTTE, NC 28208 ¢ 704-398-1177 © FAX 704-398-1577 





—-- 


April 30-May 4 

Amusement and Music Operators 
Association-National Dart Association 
(AMOA-NDA) Team Dart VI Interna- 
tional Team Championship, Sahara 
Hotel and Casino, Las Vegas. Contact 
Joe Conway (414) 263-2444. 


May 3-5 

Northeast Regional Trade Show, co- 
sponsored by AMOA-NY, NYSCMA, 
and AMOA-NSJ, Atlantic City. Contact 
Sue Matterson (518) 439-0981. 


May 5-9 

American Amusement Machine 
Association (AAMA) 1991 Legislative 
Conference, Hyatt on Capitol Hill, 
Washington, D.C. Contact AAMA 
(703) 494-2758; FAX (703) 494-0616. 


May 16-18 

Wisconsin Amusement and Music 
Operators (W AMO) Annual Convention 
and Trade Show, Country Inn Resort, 
Pewaukee, Wis. (near Milwaukee). 
Contact WAMO (414) 529-4704. 


May 19-21 

Amusement and Music Operators 
Association (AMOA) Government Af- 
fairs Conference, Hyatt Regency on 
Capitol Hill, Washington, D.C. Contact 
AMOA (312) 644-6610 or (312) 
565-4602. 


May 25-June 1 

11th Annual Valley National 8-Ball 
League Association (VNEA) Interna- 
tional Singles and Team Championship, 
Riviera Hotel and Casino, Las Vegas. 
Contact Gregg Elliott (517) 893-1800. 


May 28-June 1 

INTER-GAM ’91, first annual consor- 
tium of conferences and exhibits related 
to gaming, Atlantic City, the tri-hotel 
complex of Taj Mahal, Resorts Interna- 
tional, and Showboat. Contact the Public 
Gaming Research Institute (301) 
330-7600; FAX (301) 330-7608. 


May 31-June 1 

Ohio Coin Machine Association (OC- 
MA) Annual Trade Show and Conven- 
tion, Radisson Airport Hotel and Con- 
ference Center, Columbus, Ohio. Con- 
tact OCMA (614) 486-8677. 


June 20-23 

California Coin Machine Association 
(CCMA) Annual Convention, Hyatt 
Lake Tahoe, Incline Village, Nev. Con- 
tact Cindy Urcan or Kathy Waldie (916) 
441-5451. 


July 11-13 

8th Annual Billiard Congress of 
America International Trade Expo, 
Downtown Nashville Convention 
Center, Nashville, Tenn. Contact 
Frank Zdy, Continental Productions 
(619) 278-3877; FAX (619) 
268-9372. 


July 19-20 

Pennsylvania Amusement and Music 
Machine Association (PAMMA) An- 
nual Trade Show and Convention, 
Seven Springs Mountain Resort, 
Champion, Pa., Contact PAMMA 
(800) 521-7778 or (717) 232-5322. 


July 24-25 

Latin American Amusement Music & 
Games Expo, Sheraton Maria Isabel, 
Mexico City, Mexico. Contact 
AAMA (703) 494-2758. 


September 12-14 

Amusement and Music Operators 
Association (AMOA) Expo, Las 
Vegas Convention Center, Las 
Vegas. Contact AMOA (312) 
644-6610 or (312) 565-4602. 


October 3-6 

National Automatic Merchandising 
Association (NAMA) National Con- 
vention and Exhibit of Vending and 
Foodservice Management, McCor- 
mick Place, Chicago, II]. Contact 
NAMA headquarters (312) 
346-0370; FAX (312) 704-4140. 


October 24-26 

Michigan Coin Machine Operators 
Association (MCCOA) Annual Con- 
vention and Exhibit, Radisson 
Resort, Ypsilanti, Mich. Contact 
MCCOA (517) 372-2323; FAX 
(517) 372-4404. 


October 24-26 

Fun Expo, First International Fami- 
ly Fun Center and Miniature Golf 
Show, Market Center, Atlanta. Con- 
tact Bailey Beeken, show manager, 
Bellwether Expositions Co., (914) 
923-0129; FAX (914) 762-8751. 


November 13-16 

International Association of Amuse- 
ment Parks and Attractions (IAAPA) 
73rd Annual Convention and Trade 
Show, Orange County Conven- 
tion/Civic Center, Orlando, Fla. 
Contact Chuck Simanek or Ernestine 
Phillips, [AAPA show management, 
(703) 671-5800. 


DVERTISER’S INDEX 


ALL. SOviGes. oiscasccweds es 131 
Acces Entertainment .......... 127 
American Sammy ...........+5. 51 
American Technos ............. 11 
AtariGames ............... Cov. 4 
BOY issnaweesasretonese d's Cov. 3 
Baton Hardware .............. 137 
eNO is co een tee eaw ees 61 
Bob’s Space Racers........... 156 
Bonita Marie (ARMS) ........... 42 
BIOMICY ss.ce winks Sone teades 45-46 
CPG, SOMOS. iiss cae eee us 34 
CONCOM wv icceetraveanss eines 135 
Clever Devices ............005- 50 
Coastal Amusements .......... 140 
Coin Concepts, Inc. ........... 149 
CONPTOM i 95i54-000 40s eau eves 125 
Darl WONG 66k ceeaeersedeweeans 103 
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Design Plus Industries .......... 91 
PO oak seen cohen seamnwes 5 
Electro Games.............05- vie 
POI aoa 2c keaknwe ree aes 132 
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Hoffman & Hoffman ............. 6 
Intl. Game Tech. (I.G.T.) ....... 139 
lrem of America ............... 25 
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RIGO RNGs: sivcone exer eneeens 55 
Laramie Interest ............... 27 
OID ctccs duce a8 ass ees ie 
Machine-O-Matic............... 49 
LE og S 2 ay a a en 158 
Mayoni Enterprises ..... 42, 50, 158 
Merit Industries................ 35 
Micro Prose Games ............ 81 
ONE te nada aiaabS weeks walt 33, 99 
National Ticket ............... 146 
New Orleans Novelty .......... 141 
NINIONdO.. ccc ccccas scenes 119-120 
DR She 8 sexke 3b rie an te ieee a 28-29 
Pioneer Laser Entertainment..... 17 
PIUGIMG=PIBY wi dece ceca caas ens 115 
Practically Perfect Prod. ....... 123 
Premier Technology ........ Cov. 2 
Randy Fromm’s 

Arcade School............ 151 
Roger Williams Mint ............ 24 
MOINGIAG os iuddc ened dceadnes 14-15 
MORES: VU atr ea ekec ieee hnees 41 
Rowe International. .7, 107, 109, 157 
Seidel Amusements ........... 150 
SN ovate eaeckaeeeeeues 113, 129 
Standard Changemakers ....... 152 
SUN 6-6 iene seed eaRRKWRb’ va 39 
eC) 143 
COM giccpawtaeandeeaesameres 133 
ROCIO ois cowenawe downer nanece 77 
Valley Recreation .............. 23 
Van Brook of Lexington........ 159 
Williams Electronics............ a7 
WHRGIO! 6653 40cus canaenwekewe 43 
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he lights dim. Standing in the 

shadows, Rod Serling speaks. 
‘Imagine, if you will, the inside of a 
typical bar location. There used to be a 
jukebox and two or three video games for 
the patrons to play. Now, though, that 
space is occupied by a row of monitors at- 
tached to telephone lines and menus. The 
customer can pick and choose his favorite 
music videos and video games without 
getting up from his bar stool. And the 
location owner, to his delight, is rid of that 
pesky operator. His new partner? 
AT&T.”’ 

This may sound like the Twilight Zone, 
but it could happen if AT&T and its 
‘‘baby Bell’’ operating companies score 
victories in an appeals court and the halls 
of Congress. 

It should be noted, however, that the 
preceding scenario is of the worst-case 
variety. More on that later; let me give 
you some background first. 

Congress is interested in re-regulating 
the cable television industry. Senators 
such as Tennessee’s Albert Gore believe 
that cable TV operators are taking advan- 
tage of their status as a monopoly, but 
how can they be reigned in? AT&T says 
it knows how. Forget holding the FCC 
hammer over their heads. Give them 
some old-fashioned competition: us. 

As it stands now, AT&T’s operating 
companies are not allowed involvement 
as a ‘‘content controller,’’ i.e., they can- 
not provide information services. AT&T 
wants Congress to change this. But how, 
you ask, can the telephone behemoth 
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compete with cable TV in terms of offer- 
ing different programming? The answer: 
through fiber-optic technology, a budding 
form of communication that allows 
transmission of digital images 
through telephone lines. Video images. 

According to Bob Wilbur, AMOA’s 
government relations liaison, an appeals 
court has ordered the judge who broke up 
AT&T to reconsider part of his 
decision—the part concerning transmis- 
sion of information services. Wilbur says 
there’s speculation that the judge may 
allow the baby Bells to enter the program- 
ming arena on a limited basis. 

On the congressional front, Wilbur ex- 
pects cable regulation and telephone cable 
transmission bills to be introduced this 
session. The former died in Congress last 
year, while the latter was never formally 
introduced. 

AMOA president Jim Trucano says 
there’s been no indication that AT&T is 
interested in anything but the cable TV 
angle. And even if a victorious AT&T 
cast its gaze toward the amusement in- 
dustry, who’s to say it would want to 
leave operators trampled under foot? The 
increased installation of fiber-optic cables 
across the country could open huge new 
markets for operators in the 21st century, 
should AT&T look to them as partners in 
this space-aged venture. 

Tennessee operator Bill Stone is a bit 
more leery of AT&T’s intentions. He 
says at last year’s AMOA Washington 
Conference, his congressman told him in 
no uncertain terms that AT&T wanted to 
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get into the amusement business. Once 
given clearance to be a seller of video pro- 
gramming, AT&T could transmit music 
videos over telephone lines, giving loca- 
tions a low cost alternative to jukeboxes. 
Competition for video games would be a 
natural progression, Stone fears. 

He’s encouraging operators to buy one 
share of telephone company stock, which 
would enable them to read the informa- 
tion sent to stockholders and get a gauge 
on AT&T’s intentions regarding content 
controller legislation. 

This column isn’t meant to scare the 
pants off of operators. As was mentioned 
earlier, 1) AT&T still has to win in court 
and in Congress, 2) assuming AT&T 
prevails, it isn’t clear that the coin-op in- 
dustry would be a target for competition, 
and 3) evenif AT&T wanted to enter our 
industry, it could be that it would 
welcome a partnership with AMOA to 
take advantage of operators’ expertise. 

As Trucano said, the last thing AMOA 
wants right now is a lot of angry operators 
making themselves visible to AT&T and 
the baby Bells. Coin-op could very well 
be a market that hasn’t occurred to them 
yet. Don’t sound off any alarms; just 
monitor the events as they unfold. (J 
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Operator-adjustable 

for |-4 players, each TROG 
kit is JAMMA compatible 
and includes a custom 
control panel kit, color- 
coordinated joysticks 
and buttons plus side 
panel and header art 
featuring fantastic 
Midway graphics. 
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TROG makes every other 
video look positively Stone Age! 
Featuring Midway’s exclusive 
PLAY mation, Trog’s new digit- 
ized animation system makes 
video screens pop! 

It’s survival of the fastest in the 
Land of Og when players journey 
over 49 islands in an attempt to 


MIDWAY. 


©1991 Midway Manufacturing Company « 3401 N. California Ave. Chicago, IL 60618 « (312) 267-2240 


A subsidiary of 


Un= 


Industries Inc. 





J 


' 7 2 


VIDEO COMES ALIVE. See the PLAYmation® 
difference on the screen and in the cashbox. 





DON’T GET MAD...GET EVEN. Dinos take the 
offensive as they transform into TROG-devouring “T-Rex” 
and rack up player points and operator earnings. 
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KEEP ’EM SMOKIN’. Three bonus waves assures the 
return of players and profits. 





75,000 POINTS FOR MINR ING. 


IT’S OK TO GLOAT. Players are rewarded on screen 
as their triumphant PLAYmation Dino takes a bow. 


steer their dinos clear of the hun- 
gry, one-eyed caveman TROG. 

With fast-paced, colorful char- 
acters in PLAYmation, Midway’s 
new strategy maze game is a video 
with universal appeal. It’s video 
evolution that’s really rockin’ with 
profits! 
























Play out this classic confrontation of 
good versus evil at your Atari Games 
distributor today! 


THE BLOCK- 
BUSTER MOVIE 
IS NOW THE | 
ARCADE HIT! © 


Packed with all the drama 
: and action of the movie, the 
game even features digitized 
photos and actual music sound- 
track. Take on The Joker‘and 
his Goons with Batrope; 
Batarangs”™ and Gas 
Grenades. Kick and punch 
your way throughout 
Gotham City, even drive 
the Batmobile” and fly 
the Batwing.” 
In the end, share in 


“ a mn’s triumphant 





Available as a universal kit. Includes 
PCB, joystick and buttons, JAMMA 
harness and artwork for header, 
control panel, bezel and side decals. 





% Atari Games Corporation 
: 675 Sycamore Drive, P.O. Box 361110 
Milpitas, CA 95035 = 408/434-3700 


BATMAN: 

TM & ©1990 DC 
Comics Inc. All 
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i Challenge The Joker and 
his Goons in the Museum. 
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